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Concern  for  humanity. 
Excellence  in  journalism. 
These  are  the  values  celebrated 
by  the  award  named  for 
the  late  James  K.  Batten, 
distinguished  reporter,  editor 
and  newspaper  executive. 

A  medal  accompanied  by  a 
S2,500  prize  will  be  awarded 
again  this  year  by  the 
Foundation  for  the  Batten  Medal. 
Details  in  next  week’s 
Editor  &  Publisher. 

Or  call  (215)  854-5905 


Building  a  Newspaper  Harketing  Plan 


American 
Press  Institute 


11690 


Sunrise  Valley  Drive 
Resion,  VA 
20191 


Telephone: 
(703)  620-3611 
Fax: 

(703)  620-5814 


This  seminar  is  for  individuals  at  all  levels  of  expertise  in 
marketing  and  promotions  departments,  or  other  newspaper 
departments,  who  want  to  develop  or  strengthen  skills  leading 
to  dynamic  and  effective  newspaper  marketing.  The  program 
focuses  on  the  key  components  of  a  successful  marketing  plan 
and  on  integrated  marketing  techniques  that  leverage  the 
strengths  of  the  various  newspaper  departments. 

Seminar  members  will: 

❖  Develop  personal,  creative,  strategic  skills  for  conceiving 
and  implementing  a  marketing  plan. 

♦>  Explore  how  to  identify  marketing  needs. 

❖  Take  an  inventory’  of  departmental  assets,  and  put  those 
assets  to  yvork  in  an  overall,  integrated  marketing  strategy^ 

❖  Identify  yvhat  information  is  needed  to  complete  the 
marketing  situation  analysis  for  their  neyvspaper. 

❖  Gain  an  understanding  of  the  requirements  and  differences 
betyveen  objectives,  strategies  and  tactics. 

❖  Explore  the  importance  of  crafting  a  focused  message,  of 
creating  a  strategic  campaign  and  a  set  of  tactics  to  support 
the  message. 

Management  of  a  successful  marketing  campaign  is  highlighted 
throughout  the  seminar,  and  members  yvill  craft  a  marketing 
plan  for  their  newspapers. 


^  Everything  I 
learned  I  can 
apply  to  what  I 
do  now  and  in 
the  future.  In 
fact,  I’m  using 
some  of  it 
already.  This  is 
something  more 
people  definitely 
should  take 
advantage  of. 

I  would  strongly 
encourage 
people  to 
attend.  ^ 

Tove  Hicks-Klund 
Marketing  Director 
El  Paso  (TX)  Times 


Registration  deadline  is  Feb.  16,  1998 

Orientation  week  begins  March  9.  Seminars  begin  March  16  and  conclude  April  17. 
Tuition  is  $S9S  per  person  and  includes  all  instruction  and  materials 
Receive  a  10  percent  discount  v/ith  your  paid  registration  by  Jan.  30. 

Follow  the  signs  and  take  a  test  drive  at: 

www.apixl.org 


This  space  provided  by  Hearst  Newspapers 


available,  e-mail  National  Sales  Director  George  Haeberlein 
DhrisloR  el  The  Hearst  Corporation  ghaeberlein@hearst.com  or  call  toll-free  800*526-KING,  Ext.  4110. 
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How  to  Contact  Editor  &  Publisher 

■  Mail:  11  West  19th  Street, 

New  York,  NY  10011-4234 

■  E-mail:  edpub@mediainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 
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Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 

billing  questions _ Write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 


■■M  News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Acting  Managing  Editor.  Fax:  (212)  691-7287. 


Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor”  or  “Shop  Talk  at  Thirty,” 
c/o  George  Garneau. 


SE&P  Archives 

■  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://vww.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  510. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 


■P^ll  Editorial  Reprints/Permissions 

wmjjljM  "  order  reprints  of  articles  contact  Production 
Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Malushi 
at  ext.  351. 

a  Mailing  Lists 

■  Editor  &  Publisher  does  not  release  its  subscriber  list. 
■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 
at  ext.  172. 


Web  Site/Conferences/Other  Services 

"  Access  information  about  E&P  products  and  services 
on  our  Web  site,  Editor  &  Publisher  Interactive 
http://www.mediainfo.com. 
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Trials  Of  Bill  Gates 


Talk  about  bad  hair  days. 

Bill  Gates  has  had  a  bundle, 
thanks  to  the  evil  winds 
blowing  from  Washington, 
D.C. 

Imagine  the  nerve  of  some  people 
—  challenging  his  God-given  right  to 
deliver  power,  speed  and  that  mo.st 
precious  of  all  gifts, “innovation,”  to 
the  hordes  of  browser-deprived  Web 
wannabes  on  Planet  Earth. 

We  don’t  have  a  position  on 
Microsoft’s  struggles  with  the  LI.S. 
Justice  Department.  Honest.  But  we 
are  intrigued  by  some  of  the  obvious 
similarities  between  its  current  situa¬ 
tion  and  the  problems  once  faced  by 
AT&T,  especially  with  respect  to  the 
future  of  newspaper  online  services. 

You  remember  AT&T.  (Or  maybe 
you  don’t.)  But  any  4()-something 
newspaper  new  media  person  can  tell 
you  that  Bill  Gates  inherited  his  til- 
lain  dti  jour  cloak  from  Charlie 
Brown,  the  former  AT&T  chairman 
who  once  told  Congress  that,  yes,  his 
company  really  did  hope  to  publish 
online  telephone  directories  in  the 
communities  it  served. 

The  newspaper  industry  spent  much 
of  the  1980s  reacting  to  Brown’s  re¬ 
mark  and  AT&T’s  perceived  threat  to 
classifieds.  In  the  (Congress  and  the 
courts,  publi.shers  attacked  AT&T’s 
size,  power  and,  most  important,  its 
alleged  potential  to  control  both  the 
content  and  the  conduit  of  something 
then  called  electronic  publishing. 
Control  that  vast  —  of  content  and 
conduit  —  all  but  guaranteed  a  bottle¬ 
neck,  they  argued. 

So  won’t  control  of  an  operating 
system,  integrated  browser  and  ma.ssive 
amounts  of  online  news,  city  guides, 
travel  services  and  other  information 
create  a  similar  bottleneck  today?  You 
see  what  we  mean  about  clejd  vu. 

The  last  time  we  checked,  however, 
neither  AT&T  nor  the  former  Bell 
operating  companies  had  snatched 
many  classified  dollars  from  the  news- 

Criner  (phone:  703-442-0405, 
e-mail:  kcriner@aol.coni)  and  Wilson 
(phone: 609-737-7094,  e-mail: 
janeuil@aol.com)  consult  with 
newspapers  on  new  media. 
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paper  industry,  even  though  they’ve 
been  free  to  try  and  the  RBOCs  do 
publish  online  directories. 

It  seems  clear  to  us  that  the  real 
threat  to  newspaper  classifieds  has 
never  been  a  particular  company  or 
even  an  industry,  but  technology  itself 

—  the  computer,  that  highly  effective 
tool  for  lowering  barriers  to  market 
entry.  After  all,  it  was  computerized 
databases  and  printing  processes  that 
allowed  the  direct  mail  industry'  to 
emerge,  thrive  and  digest  newspapers’ 
lunch  while  they  debated  fine  points 
of  public  policy  w  ith  Ma  Bell. 

Now  those  same  tools,  greatly  im¬ 
proved,  have  moved  onto  the  Web,  where 
barriers  are  so  low  that  almost  anyone 
can,  and  has,  gotten  into  the  online 
classified  business.  That  very'  ease  of 
entry'  has  created  a  porous  market,  one 
in  which  volume  and  value  can  seep 
in  and  out.  Holding  on  to  both  will  be 
an  extraordinary  challenge  for  new  spa- 
pers.  Building  them  from  scratch  may 
prove  impossible  tor  all  but  a  handful 
of  the  classified  competitors,  who  lack 
newspapers’  existing  market  base. 

Low  entry  barriers  have  lots  of  im¬ 
plications  for  online  classifieds  in  the 
year  ahead.  For  starters,  as  the  market 
has  become  more  crowded,  online  list¬ 
ings  have  become  a  commodity'.  That 
means  simple  shovelware  just  w'on’t 
cut  it  any'where  but  in  the  tiniest 
newspaper  markets.  Volume  of  listings, 
plus  enhancements  —  like  photos,  bet¬ 
ter  searching,  complimentary  content 

—  have  become  mandatory.  Inte¬ 
grating  online  and  print  classifieds  as  a 
way  to  differentiate  product  and  pre¬ 
serve  markets  will  become  essential. 

Second,  the  large  number  of  players 
in  online  classifieds  creates  clutter  and 

http://ww'w.mediainfo.com 


confusion.  No  one  wants  to  visit  a 
dozen  sites  to  find  the  used  car  they 
want.  That’s  why  Microsoft,  Autoby- 
Tel  and  newspaper  organizations  like 
Careerpath.com  are  struggling  to  build 
national  brands,  destination  sites  — 
what  folks  once  called  “gateways”  back 
in  the  olden  days.  To  put  it  differently: 
Not  so  long  ago,  how  you  entered  the 
Web  seemed  less  important  than  where 
you  went.  Now,  how  you  enter  may 
determine  where  you  go,  which  is  why 
search  engines  are  so  well  positioned 
to  build  loyalty'  and  ad  revenues. 

We  believe  the  pressure  to  create 
gateways  will  grow,  exacerbating  the 
long-standing  tension  between  nation¬ 
al  and  local  market  development. 
.Mom-and-pop  retailers  will  continue 
to  fall  to  national  chains. 

How  will  local  newspapers  fare  in 
this  environment?  We  can’t  help  but 
recall  the  old  cliche  about  strength  in 
numbers,  which,  in  this  case,  means 
affiliate  with  national  or  regional  orga¬ 
nizations  that  are  trying  to  attract  con¬ 
sumers  to  a  single  entry'  point  to  mul¬ 
tiple  new.spaper  sites.  The  industry- 
long  ago  acknowledged  its  need  for 
cooperation  and  a  gateway.  Now  it’s 
time  to  get  serious  about  it.  Really. 

Finally,  what  are  newspapers’  long¬ 
term  chances  of  succeeding  against 
national  competitors?  That’s  up  for 
grabs,  but  one  newspaper  executive 
we  know  suggests:  follow  the  growth 
rates.  Rapid  growth  in  the  number  of 
people  with  Web  access  favors  news¬ 
papers  and  other  kKally  based  busi¬ 
nesses,  he  argues,  while  slower  growth 
will  give  national  companies  with  big 
promotion  budgets  and  “celebrity” 
content  a  chance  to  court,  w  in  and 
nurture  new-  users. 

We  don’t  know-  whether  .Microsoft 
will  prove  to  be  the  competitor  of 
choice  some  in  the  new  spaper  indus¬ 
try'  believe  it  to  be.  But  we  re  sure  the 
national  trends  transforming  the  busi¬ 
nesses  of  local  adverti.sers  aren’t  about 
to  disappear,  nor  is  the  relentless  press 
of  technology.  .Most  new  spapers  have 
had  a  banner  year.  They’d  be  well 
advised  to  invest  some  of  those  profits 
in  protecting  their  classified  franchise, 
w'hich  will  remain  under  attack  regard¬ 
less  of  how  Micro.soft  fares.  ■ 
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Mayor  Suarez’s  Miami  Vice 

Miami  mayor  XAVIER  Suarez  spends  a  lot  of  time  being  angn' 
at  the  Miami  Herald.  For  weeks,  he’s  been  steaming  about  the 
newspaper’s  investigation  of  the  suspicious  flood  of  absentee 
ballots  that  permitted  Suarez  to  squeak  back  into  office  —  an  investiga¬ 
tion  Florida  law  enforcement  agencies  also  are  undertaking  now. 

Suarez  got  so  angr>'  he  left  a  voice  mail  message  with  the  paper’s  adver¬ 
tising  manager  in  which  he  threatened  to  pull  the  city’s  legal  ads  —  which 
amount  to  about  $2(X),(KX)  annually  —  unless  the  Herald  starts  “to  be  a  lot 
nicer  to  me,  my  people,  my  citizens,  and  my  city  ”  (see  news  story;  p.  14). 

And  now  that  the  Herald  has  published  his  threat,  he’s  angry'  because 
he  says  the  threat  was  a  “privileged  business  communication.”  Anyone 
who  wants  to  hear  the  actual  message  can  visit  the  Herald's  Web  site 
(ww’w.herald.com)  and  decide  for  themselves  if  Suarez’s  sneering,  bully¬ 
ing  tone  sounds  businesslike  —  or  like  he  means  business. 

But  his  lame  excuse  only  reveals  the  real  trouble  with  Suarez:  He 
seems  to  think  that  the  people’s  business  is  something  only  he  is  “privi¬ 
leged”  to  conduct  —  on  his  own  and  in  secrecy  Now,  beating  up  on  the 
Herald  is  old  sport  for  Miami  politicians  who  are  unashamed  to  enf  lame 
the  legitimate  passions  of  the  city  ’s  huge  Cuban  exile  community'  —  no 
matter  what  the  social  cost. 

But  even  that  cynical  strategy  is  looking  pretty'  played  out.  Last  week 
Miami  held  a  Three  Kings  parade,  a  traditional  Hispanic  celebration  of 
the  feast  of  the  Epiphany.  As  E&P's  Midwest  editor  Mark  Fitzgerald,  in 
town  for  the  Newspaper  Association  of  America’s  SuperC'-onference,  wit¬ 
nessed,  the  big  Miami  Herald/El  Nuevo  Herald  float  passed  through  the 
streets  of  Little  Havana  to  crowds  without  cheers.  And  what  newspaper 
anywhere  would  expect  ovations  from  its  hometown?  But  neither  did 
anyone  b<K)  or  jeer. 

Their  silence  puts  Suarez  on  notice  that  Miamians  may  disagree  with 
the  messenger  from  time  to  time,  but  they  want  to  hear  the  message. 

The  Fourth  Estate  By  Steve  Greenberg 
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LETTERS  TO  THE  EDITOR 


Gartner  says 
Tribune  trashing 
was  undeserved 

PETE  KOTZ,  OF  an  alternative  publi¬ 
cation  called  City  View,  trashed  me 
pretty  heavily  in  a  recent  letter  {E&P, 
Jan.  3,  p.  7).  Everyone  is  entitled  to  his 
own  opinion,  of  course,  but  every  one 
is  also  entitled  to  the  facts.  Let  me  give 
some: 

♦  He  says  the  Tribune  is  a  newspa¬ 
per  of  “marginal  quality  and  uninspired 
readership.”  In  fact,  the  newspaper  has 

Newspaperdom* 

50  YEARS  AGO  . . .  Statewide  defi¬ 
ance  from  daily  newspapers  has 
marked  a  continuing  protest  to  an 
order  by  Alabama  Gov.  James  Folsom 
barring  their  correspondents  from 
gubernatorial  press  conferences.  The 
edict  came  on  the  heels  of  a  cam¬ 
paign  over  a  constitutional  amend¬ 
ment  in  which  the  dailies  opposed 
the  governor,  who  won  an  over¬ 
whelming  victory  when  the  issue 
came  up  for  a  popular  vote.  The 
newspapers  opposed  the  “Alabama 
Blackout”  and  said  they  would  con¬ 
tinue  to  print  the  scandalous  news 
coming  out  of  the  governor’s  office. 

James  Wright  Brown  Sr,  for  35 
years  president  and  publisher  of 
Editor  &  Publisher,  has  presented  a 
collection  of  975  historic  and  rare 
newspapers  to  Stanford  University. 
The  Brown  collection  is  from  33 
states,  the  District  of  Columbia, 
Hawaii,  Indian  Territory,  Australia,  five 
Canadian  provinces,  England, 
Scotland,  Germany,  Central  America, 
Japan  and  Russia. 

From  Editor  &  Publisher 
January  17,  1948 
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won  about  every  award  a  newspaper 
—  big  or  small  —  can  win  for  its  quali¬ 
ty,  including  the  Pulitzer  Prize.  1  don’t 
know  what  he  means  by  “uninspired” 
readership,  but  our  paid  circulation  is 
up  8%  from  a  year  ago  in  a  market  that 
is  highly  competitive. 

♦  He  says  I  should  take  the  money 
I’m  paying  lawy  ers  and  “invest  it  in  edi- 
tonal.”  By  any  measure,  the  Tribune 
spends  twice  what  guidelines  call  for 
in  its  editorial  product.  We  have  a  news 
staff  of  20,  which  is  unheard  of  for  a 
paper  of  our  size  (10,200  circulation), 
and  we  recently  increased  the  news 
hole  by  40%.  We  have  invested  more 
than  half  a  million  dollars  in  expanding 
our  staff  and  news  hole  and  redesign¬ 
ing  our  newspaper,  adding  color  and 
copy  and  people.  Perhaps  he  hasn’t 
seen  the  newspaper.  I  doubt  there  is 
any  small  newspaper  in  America  that 
spends  as  much  on  its  editorial  depart¬ 
ment  as  the  Tribune  does,  and  I  doubt 
there  is  any  small  newspaper  in 
/America  that  attracts  the  high  quality 
of  young  journalists  that  we  attract. 

♦  He  says  I  ask  young  reporters  to 
“crank  out  high  story'  counts  for  poverty- 
level  wages.”  I  do  ask  young  reporters 
to  cover  their  beats  thoroughly,  and 
they  do.  If  that  means  writing  two 
good  stories  a  day,  as  it  often  does, 
then  so  be  it.  What  is  wrong  with  that? 
In  doing  this,  these  reporters  regularly 
break  important  stories  and  dissemi¬ 
nate  important  information;  there  is  lit¬ 
tle  that  goes  on  in  this  town  and  this 
county'  that  isn’t  known  by  our  read¬ 
ers.  The  reporters  are  fair  and  thor¬ 
ough  and  accurate  and  aggressive  — 
and  taught  to  deal  in  facts,  not  opinions. 

As  for  the  wages,  I  suspect,  again, 
that  we  pay  more  than  any  small  paper 
in  the  Midwest.  I’m  proud  of  the 
reporters  and  copy  editors  we  hire; 

I’m  proud  of  the  work  they  do  here, 
and  I’m  proud  as  they  go  on  to  big 
newspapers  —  recent  alumni  from  our 
newsroom  now  are  at  USA  Today,  the 
St.  Petersburg  Times,  Kansas  City  Star 
and  elsewhere;  two  young  men  have 
left  here  for  law  school.  I  think  if  you 
talk  to  any  young  person  who  has 
worked  here  in  the  past  four  years  you 
will  find  that  he  or  she  has  found  it  a 
very'  good  newspaper  and  a  very'  gtnid 
place  to  work. 

♦  He  says  “such  papers  don’t  exactly 
create  hot  market  demand.”  I  don’t 


know  what  that  statement  means. 

♦  He  says  I  tear  getting  my  “ass 
kicked”  by  the  Iowa  State  Daily.  Quite 
the  contrary',  I  wish  the  Daily  were  a 
better  newspaper.  One  problem  is  that 
the  corporate  structure  of  the  Daily 
guarantees  that  it  will  be  a  mediocre 
newspaper,  for  the  students  get  no  pro 
fessional  advice  or  help  or  encourage¬ 
ment.  The  Daily  is  run  by  a  cumber¬ 
some  board  of  students  with  no  back¬ 
ground  (and,  1  suspect,  little  interest)  in 
journalism;  it  has  no  real  links  to  the 
journalism  department.  It  is  simply  the 
tool  of  a  handful  of  paid,  nonstudent, 
professional  marketing  managers  with¬ 
out  the  credentials  to  teach,  persons 
who  keep  students  from  top  jobs  and 
who  run  it  as  a  money  machine  and 
not  either  a  good  newspaper  or  a  place 
where  students  can  learn.  A  well-run 
daily  would  not  have  the  plagiarism 
and  the  mistakes  and  the  despondency 
characterized  by  the  Daily  of  late. 

Pete  Kotz  can  have  his  views.  If  he 
wrote  here,  he’d  have  to  have  facts,  too. 

Michael  Gartner 

editor,  the  Tribune,  Ames,  Iowa 


Corrections 

An  article  on  newspaper  CEO 
pay  (,E&P,  Dec.  20,  pp.  13-15) 
contained  outdated  information  on 
stock  prices,  and  price  increases,  for  the 
companies  cited.  More  recent  stock 
prices  were  listed  in  the  accompanying 
table. 

An  article  about  the  top  10  sto¬ 
ries  of  1997  (Jan.  3,  p.  23)  incor¬ 
rectly  identified  the  people  polled  as 
editors.  Of  the  "’OO  readers  of  the 
Associated  Press’ Web  ser\'ice,  the  Wire, 
who  participated  in  the  rating,  190 
were  AP  members. 

The  list  of  newspapier  transactions 
(Jan.  3,  p.  34)  included  a  deal  that 
was  announced  but  later  fell  through. 
The  planned  sale  of  five  Connecticut 
nondailies  by  Acorn  Press  to  Ottaway 
Newspapers  never  ttxik  place. 

In  the  same  issue  (p.  35),  a  listing  of 
brokers  gave  incorrect  contact  informa¬ 
tion  forW.B.  Grimes  &  Co.  The  company 
is  reachable  at  RO.  Box  442,  CJarksburg, 
MD  20871  (phone:  301-5404)636). 
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ABOVE  THE  FOLD 


NE  Storm  Freezes  Newspaper  Operations 


The  worst  ice  storm  ever  to  hit  New  England  and 
southeastern  (Canada  disrupted  production  and  deliv¬ 
ery  of  numerous  daily  newspapers. 

With  ice  snapping  power  lines  in  New  England  and 
buckling  electric  transmission  towers  in  Quebec,  several 
newspapers  were  unable  to  compose  papers.  And  even 
some  that  could  chose  not  to  because  the  ice  made  deliv¬ 
ery  far  too  dangerous. 

The  afternoon  Times  Record  in  Brunswick,  Maine,  for 
instance,  decided  to  abandon  publishing  its  Jan.  9  issue. 
While  emergency  generators  powered  computers,  they 
were  too  weak  to  drive  the  presses. 

Rather  than  borrow  press  time  at  the  nearby  Portland 
Press  Herald,  the  Times  Herald  decided  to  publish  for 
Saturday  morning  delivery.  The  biggest  concern  was  that 


carriers  might  encounter  downed  power  lines,  the  news¬ 
paper  told  the  Associated  Press. 

At  another  Maine  paper,  the  Bangor  Daily  News,  the 
on-again,  off-again  power  situation  on  Friday  night, Jan.  9, 
kept  executives  guessing  about  whether  to  publish  a 
Saturday  paper.  In  a  first-person  account  in  the  Daily 
News,  executive  editor  Mark  Woodward  said  it  first 
appeared  that  moving  the  deadlines  back  and  eliminating 
color  might  permit  publication.  But  as  power  continued 
to  go  out  through  the  evening,  he  decided  at  8:45  p.m. 
not  to  publish.  Almost  immediately,  the  lights  came  back 
on,  including  the  green  light  to  start  the  presses. 

The  75,000<'irculation  Daily  News  printed  just  12,000 
copies,  but  didn’t  even  attempt  home  delivery.  The  ban¬ 
ner  headline:  “MAINE  ICED  IN.”  —  Mark  Fitzgerald 


McClatchy  sells 
Cowles  magazines 

Exceeding  price  expectations, 

McClatchy  Newspapers  will  collect 
$200  million  from  the  sale  of  several 
dozen  niche  magazines  it  acquired  in 
the  purchase  of  Cowles  Media. 

In  November,  media  analysts  had 
suggested  that  the  5 1  small-circulation 
business  and  consumer  magazines 
would  fetch  around  $150  million. 

Primedia  Inc.  agreed  to  pay  $175 
million  and  assume  $25  million  in  debt 
in  exchange  for  the  magazines. 

Mc(4atchy,  based  in  Sacramento, 
Calif.,  said  it  will  use  the  money  to 
reduce  debt  from  its  $1.4  billion  acqui¬ 
sition  of  Cowles. 


Reporter  cleared 

A  STATE  JUDGE  in  Colorado  has  ruled 
that  former  Boulder  Daily  Camera 
reporter  Allison  Krupski  did  not  steal 
files  on  the  JonBenet  Ramsey  murder 
but  must  return  copies  to  the  newspa¬ 
per. 

Krupski,  23,  who  led  the  paper’s  cover¬ 
age  of  the  sensational  unsolved  murder, 
resigned  in  December  and  t(X)k  with  her 
a  laundr>'  list  of  files  —  police  reports, 
library'  files,  autopsy  reports,  letters.  The 
Daily  Camera 
sued  to  get  them 
back,  but  Krup¬ 
ski  claimed  own¬ 
ership. 

On  Jan.  9, 
after  two  days 


For  a  MORE  detailed 
account,  see  our 
WEB  SITE  at 


of  testimony,  Boulder  District  Court 
Judge  Daniel  Hale  ruled  Krupski  was  no 
thief  for  taking  files  that  came  into  her 
possession  during  her  reporting. 

Special  delivery: 
$1M  cocaine  to 
Miami  newsroom 

IT’S  A  MYSTERY  Elmore  Leonard 
might  have  dreamed  up:  $1  million 
worth  of  cocaine  and  heroin  from 
Colombia  is  mailed  to  the  Miami 
Herald  newsroom,  and  a  mysterious 
caller  —  apparently  a  nonreader  — 
sends  a  courier  to  claim  the  goods. 

The  two  boxes,  sent  from  Bogota  and 
labeled  “libros”  —  Spanish  for  “books” 

—  arrived  Jan.  6  addressed  only  to  “Latin 
Calendar,”  a  listing  of  conferences  and 
events  that  appears  in  the  Business  Mon¬ 
day  section. 

U.S.  Customs  agents  had  in-tercepted 
them  in  the  mail  stream  several  days  ear¬ 
lier  and  contacted  Herald  executives, 
said  SamTerilli,  attorney  for  the  paper. 
Customs  asked  and  was  granted  permis¬ 
sion  to  monitor  delivery  in  order  to  see 
who  picked  them  up. 

“They  needed  to  know  about  our 
mail  and  package  procedures,”  Terilli 
said.  “They  did  not  have  unlimited 
access  to  the  building.  They  had  the 
access  they  needed.” 

A  business  editor  who  saw  the  boxes 
opened  them,  and  found  a  few  books  — 
along  with  about  53  pounds  of  cocaine 
and  a  half-pound  of  heix>in,  in  individual 
packages  wrapped  in  duct  tape.  She  was 


questioned  by  customs  and  FBI  agents 
and  cleared  as  a  suspect. 

“The  person  who  opened  it  was 
clearly  not  involved  in  this,  and  customs 
came  to  that  conclusion  on  their  own,” 
Terilli  said.  The  Herald  refused  to  identi¬ 
fy  her. 

The  following  day,  a  man  called  the 
Herald '"four  times  within  a  half  hour 
attempting  to  claim  the  boxes,”  said 
managing  editor  Larry'  Olmstead.  The 
caller,  claiming  to  be  the  Latin  Calendar 
editor,  referred  to  details  about  the 
boxes  that  had  not  been  made  public, 
Olmstead  said.  A  customs  agent  posing 
as  an  editor  told  the  man  that  someone 
would  have  to  come  to  the  building  to 
pick  up  the  packages,  and  a  courier 
arrived  within  the  hour.  The  courier  was 
cleared  as  a  suspect. 

The  drugs  made  Page  One  news  in 
the  Herald,  and  the  story  was  widely 
broadcast  on  local  television  and  radio 
and  picked  up  in  papers  around  the 
country. 

The  FBI  would  not  comment  on  its 
investigation.  Customs  spokeswoman 
Norma  Morfa  said  the  agency  has  been 
unable  to  determine  who  sent  the  couri¬ 
er.  No  arrests  have  been  made. 

Olmstead  said  it  was  an  open  ques¬ 
tion  whether  the  drugs  were  intended 
for  a  Herald  employee  or  to  be  retrieved 
by  somebody  else. 

“It’s  important  to  note  that  we’re  not 
aware  that  there  is  any  drug  trafficking 
at  the  paper  —  and  if  there  is,  we  cer¬ 
tainly  do  want  to  know  about  it  —  and 
we  are  c(K)perating  with  the  investiga¬ 
tion.”  —  Kelvin  Childs 
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The  new  generation  of  Web  users  goes  online  because  it’s  the  easiest  way  to  find  the  things  they  like  to  do,  see,  and 
buy.  So  it’s  no  surprise  that  the  most  successful  online  papers  offer  more  than  just  news.  Or  that  over  150  news 
organizations  have  turned  to  Zip2  as  their  technology  provider.  With  Zip2's  CityGuide  Suite of  products,  newspapers 
have  all  the  tools  they  need  to  build  traffic  and  revenue  —  everything  from  arts  &  entertainment  guides,  to  automotive 
and  real  estate  guides,  to  Yellow  Pages  and  more.  Zip2  even  offers  comprehensive  sales  and  marketing  support  to  help 
them  attract  readers  and  advertisers  alike.  So  if  you’re  looking  for  ways  to  increase  page  views  and  click-throughs,  visit 


our  booth  (#34  &  35)  at  the  E&P  Interactive  Newspaper  Conference  in  Seattle. 
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Community  Publishing 
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Door-to-Door  Directions 
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Hfe  power  the  press 


EVERY  SAT 

Press  Flawed, 
News  Chiefs  Admit 


Nearly  half 

of  America’s 
editors  and 
publishers 
think  press  co¬ 
verage  is  shal¬ 
low  and  inadequate,  accord¬ 
ing  to  a  poll  sponsored  by 
Editor  &  Publisher  and  con¬ 
ducted  by  Technometrica 
Institute  of  Policy  and  Poli¬ 
tics  (TIPP). 

In  addition,  the  survey  shows  that  more  than 
55%  of  the  country’s  newspaper  executives 
believe  the  press  is  too  cynical,  two-thirds  think 
newspapers  concentrate  more  on  personalities 
than  policy,  and  more  than  75%  say  print  and 
broadcast  news  organizations  go  beyond  reporting 
the  news  and  actually  fuel  political  controversies. 

Further,  more  than  18%  of  those  contacted  in 
the  poll  —  almost  one  in  five  —  said  press  cover¬ 
age  “is  often  inaccurate.’’ 

Executives  from  newspapers  large  and  small 
were  surprised  by  the  extent  of  the  skepticism. 

“'We  certainly  are  an  introspective  and  thought¬ 
ful  lot,”  said  Tim  McGuire,  edi¬ 
tor  of  the  350,000-circula¬ 
tion  Minneapolis  Star  Tri¬ 
bune. 

“Bo}',  we  think  highly  of 
ourselves,  don’t  we?”  added 


Survey  shows  doubts  at 
top:  Editors,  publishers 
call  press  shallow, 
inadequate,  inaccurate 

BY  ROBERT  NEUWIRTH 


Tony  Daranyi,  publisher  of 
the  4,000-circulation  Tel- 
luride  (Colo.)  Daily  Planet. 

Despite  the  self-criticism, 
however,  the  nation’s  news¬ 
paper  chiefs  roundly 
rejected  the  idea,  widely 
endorsed  in  the  wake  of 
Princess  Diana’s  death,  that 
the  press  traffics  in  scandal 
and  yellow  journalism.  By  a 
solid  2-to-l  margin,  U.S.  edi¬ 
tors  and  publishers  pleaded  not  guilty'  to  the 
charge  of  sensationalism. 

A  strong  majority  —  64.4%  —  of  America’s  edi¬ 
tors  and  publishers  believe  the  public  still  has  a 
reasonable  amount  of  trust  and  confidence  in 
newspapers.  And  60%  of  those  same  newspaper 
business  and  news  executives  believe  newspapers 
today  offer  a  higher  level  of  editorial  quality  than 
they  did  five  years  ago. 

Participants  in  the  poll  had  a  variety  of 
responses  to  results  showing  they  are  dubious 
about  the  quality  of  the  news  they  report. 

“I  tend  to  agree  with  the  shallow  comment,” 
said  Dennis  Sodomka,  execu¬ 
tive  editor  of  the  90,500-cir¬ 
culation  Augusta  Chronicle 
in  Georgia.  “In  a  lot  of  ways, 
we  seem  to  have  lost  our  way 
in  journalism.” 


Editors,  Publishers  Rate  The  Press 


I  I  Agree  ^  Disagree  Net  Sere/No  Answer 


Source;  Editor  &  Publisher/Technometnca  Institute  of  Policy  and  Politics  Newspaper  Poll 
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Sodomka  says  the  chal¬ 
lenge  now  facing  journalists 
is  to  be  interpretive  without 
sacrificing  objectivity.  “Peo¬ 
ple  like  what  we’re  doing,” 
he  said,  “but  they  want  more 
perspective.  We  need  to  do 
more  than  say:  ‘Here  are  the 
facts.  Now  you  figure  out 
what  they  mean.’  ” 

J.  Stewart  Bryan  111,  chair¬ 
man  and  CEO  of  Media  Gen¬ 
eral  Inc.  and  publisher  of  its 
flagship,  the  208,()()0-circula- 
tion  Richmond  Times-Dis- 
pcitcb  in  Virginia,  offered  a 
different  assessment.  He  said 
that  serious  news  is  being 
sacrificed  at  the  altar  of  prof¬ 
its  —  as  newspapers  cut 
news  holes  and  promote 
softer  stories. 

“A  lot  of  the  smaller  newspapers  are  failing  to 
produce  the  kinds  of  news  reports  their  readers 
deserve,”  said  Bryan,  whose  company  is  made  up 
predominantly  of  small-town  papers.  “We’ve  got  to 
keep  the  quality  of  the  local  news  reporting  — 
that’s  our  franchise.  1  don’t  think  we  can  put  the 
bottom  line  ahead  of  our  commitment  to  quality.” 

Bill  Cornwell,  editor  and  publisher  of  the 
l6,7()0-circulation  Brazosport  Facts  in  Texas,  said 
news  executives  who  answered  the  poll  were  sim¬ 
ply  being  honest,  admitting  that  every  story 
involves  choices  about  which  details  to  print  and 
which  to  leave  out.  He  says  one  solution  is  to 
recruit  better  reporters.  “We  have  got  to  bring  the 
salaries  of  our  entry-level  reporters  up,”  he  said. 
“We  have  to  attract  smarter,  brighter  people.” 

McGuire,  from  Minneapolis,  took  a  different 
tack,  saying  newspapers  by  and  large  do  a  good 
job.  “We  are  in  a  very  fragmented  world  —  far 
more  fragmented  than  when  1  started  out  20  or  30 
years  ago  —  and  political  controversy  can  result 
from  what  we  do.  But  1  think  our  work  is  more 
balanced,  more  meaningful,  and  more  thoughtful 
than  ever  before.  1  think  what  you’re  hearing  is 
editors  who  wish  we  could  do  it  better  every  day.” 

For  his  part,  Tim  O’Donnell,  publisher  of  the 
8,000<irculation  Olathe  Daily  News  in  Kansas, 
believes  that  it’s  healthy  for  newspapers  to  be 
uncomfortable  about  what  they  print.  “I’m  encour¬ 
aged  by  that,”  he  said.  “I  would  rather  hear  that 
than  people  say  we’re  right  on  the  money.” 

O’Donnell  suggested,  however,  that  there  may 
be  a  serious  issue  lurking  behind  the  doubts.  While 
editors  and  publishers  want  to  provide  in-depth 
coverage,  that  may  not  be  what  the  public  wants. 
Readers,  he  fears,  may  want  more  capsulized,  bite- 
sized  stories  —  in  short,  shallow  and  inadequate 
coverage.  “Maybe  USA  Today  had  it  right  all  along,” 
he  .said. 

However,  for  Ellen  Soeteber,  managing  editor  of 
Tribune  Co.’s  250,0()0-circulation  Sun-Sentinel,  in 


"We  tend  to  favor  dullness.  We 
need  to  tell  more  stories  that 
engage  people." 

—  Ellen  Soeteber, 
managing  editor,  Sun-Sentinel, 
Fort  Lauderdale,  Fla. 


Fort  Lauderdale,  Fla.,  the 
poll  provoked  a  different 
thought.  She  said  that  the 
challenge  editors  face  is  how 
to  create  compelling  presen¬ 
tations  that  make  people 
want  to  read  more  detailed 
stories.  “We  tend  to  favor 
dullness,”  she  said.  “We  need 
to  tell  more  stories  that 
engage  people.  I  don’t  think 
good  storytelling  means  triv¬ 
ializing  the  news.” 

Of  the  publishers  and  edi¬ 
tors  who  complained  of  inac¬ 
curacy,  she  said:  “We  are 
what  we  say  we  are  —  hon¬ 
est.  All  newspapers  make 
too  many  mistakes.  We  need 
to  be  conscious  of  these  fail¬ 
ings  and  address  them 
within  our  own  newsrooms.” 

Daranyi,  the  small-town 
Colorado  publisher,  said 
much  of  his  skepticism 
about  the  accuracy  and 
depth  of  news  coverage 
relates  to  stories  about  Preside 
it  from  the  liberal  media  as  wi 


"A  lot  of  the  smaller 
newspapers  are  failing  to 
produce  the  kinds  of  news 
reports  their  readers 

deserve _ I  don’t  think  we 

can  put  the  bottom  line  ahead 
of  our  commitment  to  quality." 

—  J.  Stewart  Bryan  III, 
chairman/CEO, 
Media  General  Inc., 
Richmond,  Va. 

t  Bill  Clinton.  “1  see 
1  as  the  right  wing,” 
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How  will  “traditional  newspapers" 

How  editors  perceive  newspapers 
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25.1%  Liberal 
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62.9%  Moderate 
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7.8%  Conservative 

16.1%  Worse 
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52.3%  Moderate 

48.2%  Same 
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About  This  Poll 
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j  influence  coverage? 

margin  of  error  of  7%.  A  total  , 
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and  176  publishers  have 
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resoonded  to  the  December 
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'  the  public  perceives  newspapers 
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newspaper  industry  and  of 
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what  its  leaders  think  about 

j  1.2%  Conservative 

national  issues. 

:  5.5%  Not  sure/no  answer 

JANIARY  17, 1998 


http://www.mediainfo.com 


Editor  &  Pi  B1.1SHKR  11 


he  said.  “Everyone  is  out  to  get  this  guy  on  issues 
where  the  American  public  has  said,  ‘We  don’t 
care  anymore.’  ” 

Daranyi  criticizes  national  newspapers  and  TV 
reporters  for  running  too  many  stories  based  on 
anom  mous  sources.  “It’s  rare  to  read  national  stories 
that  have  attribution,”  he  charged.  “We’re  a  small 
newspaper,  but  we  don’t  ever  publish  something 
that  doesn’t  have  attribution.  The  American  politi¬ 
cal  scene  should  be  covered  as  a  local  news  item.” 

I’he  poll,  conducted  in  mid-December  by  the 
Technometrica  Institute  t)f  Policy  and  Politics  of 
Emerson,  N.J.,  has  a  margin  of  error  of  7%.  The  sur¬ 


vey  polled  359  editors  and  176  publi.shers  who 
have  agreed  to  participate  on  a  continuing  basis. 
Plans  call  for  quarterly  updates  as  a  barometer  of 
the  newspaper  industry  and  of  what  its  leaders 
think  about  national  issues. 

The  latest  poll  also  revealed; 

♦  Execs  believe  newspapers  are  in  much  better 
shape  now  than  they  were  five  years  ago.  More 
than  three-quarters  of  those  polled  said  their  news¬ 
papers  are  better  off  financially  than  in  1992,  and 
a  solid  60%  believe  all  newspapers  are  doing  well. 

♦  Most  editors  and  publishers  are  far  more  posi¬ 
tive  about  their  own  papers  than  about  the  indus- 


Political  Quandary:  Have  Publishers  Lost  Influence 
Over  Editorial  Endorsements? 


IF  A.J.  LIEBLING  was  right  that  freedom  of  the  press 
belongs  to  those  who  own  one,  then  what  to  make  of 
i  this:  While  47%  of  publishers  contacted  in  the  E&P/TIPP 
I  poll  voted  for  Boh  Dole  in  1996,  only  39%  of  them  said 
1  their  papers  endorsed  Dole  for  pre,sident. 

I  Are  publishers  losing  their  iron  grip  over  the  editorial 
I  pages? 

'  Dick  Johnson,  publisher  of  the  545,0()()-circulation 
j  Houston  Chronicle,  speculates 
I  that  the  poll  results  may  stem 
j  from  the  steep  decline  in  the 
number  of  family-owned  papers. 

Newspapers,  he  said,  have 
j  “become  an  institution  rather 
i  than  part  of  one  family’s  break¬ 
fast  table.”  And,  as  a  result, 

I  endorsements  are  now  more 
j  of  a  shared  respttnsibility.  “At 
I  my  paper,”  he  said,“l  frequently 
j  vote  differently  from  what  the 
[  editorial  board  does.” 

1  Strangely,  the  poll  also  show- 
j  ed  that  small-paper  publishers 
stand  a  bit  to  the  left  of  their 
I  urban  counterparts.  Among 
j  small-paper  publishers,  44% 
j  voted  for  Dole  and  37%  voted 
i  for  Bill  (dinton.  In  big  cities, 
j  the  margin  was  much  wider: 
j  54%  for  Dole  and  27%  for  Clin- 
j  ton. 

!  The  poll  also  indicated  that 
I  newspaper  executives  tend  to 
!  be  far  more  skeptical  of  Clin¬ 
ton  than  the  general  public. 

Despite  repeated  national 
surveys  showing  the  presi- 
I  dent’s  strong  approval  rating, 
almost  59%  of  publishers  and 
I  editors  polled  characterized 
j  Cdinton’s  recent  performance 
I  as  “only  fair”  or  “poor.” 
j  And  publishers  were  harder 


on  the  nation’s  chief  executive  than  editors.  Almost  24%  of  i 
publishers  said  Clinton  did  a  poor  job  during  1997,  com-  I 
pared  with  just  9.6%  of  editors.  j 

In  other  re,sults,  America’s  publishers  and  editors  split  j 
when  it  comes  to  how  their  coverage  has  affected  the 
president.  i 

While  better  than  one  in  four  news  executives  say  Pres-  j 
ident  Cdinton  has  been  hurt  by  their  coverage,  nearly  as 
many,  22.7%,  believe  the  press 
has  helped  (Jinton.  Almost  36% 
of  the  newspaper  leaders  who 
answered  the  poll  said  the  press  | 
has  not  had  any  impact  on  the  | 
president. 

“I  think  the  only  person  | 
who’s  hurt  (dinton  is  CJinton,” 
said  Bill  C'.ornwell,  editor  and 
publisher  of  the  Brazosport 
Pacts,  which  serves  a  string  of  | 
towns  along  the  Texas  gulf. 

Finally,  though  90%  of  the 
newspaper  execs  polled  recog-  | 
nize  that  the  public  identifies  j 
newspapers  as  liberal,  the  vast  ! 
majority  disagree  with  that  per-  | 
ception.  Only  25%  of  editors  | 
and  34%  of  publishers  believe  ' 
newspapers  in  general  are  lib¬ 
eral. 

And  when  asked  to  assess  I 
changes  in  the  industry’s  politi-  j 
cal  outlook  over  the  past  five  ! 
years,  a  solid  majority  of  execs  1 
said  newspapers  are  moving 
toward  the  middle  or  the  right 
—  not  the  left. 

Almost  29%  of  editors  and 
publishers  said  newspapers  had  i 
become  more  conservative,  and 
44%  said  more  moderate.  Only 
15%  .said  newspapers  had  i 
become  more  liberal. 

—  Robert  Neuwirth 


Publisher  Power 

How  publishers  voted  in  1 996  elections 
vs.  their  newspaper  endorsements 


Vote 

Endorsements 

46.6% 

Dole 

38.6% 

34.1% 

Clinton 

37.5% 

2.3% 

Perot 

- 

17.0% 

Other/no  answer  23.9% 

Newspapers  help/hurt  Clinton? 


President  Clinton’s  1997  performance 


Editors 

Publishers 

1 .2% 

Excellent 

0.0% 

36.5% 

Good 

37.5% 

49.1% 

Only  fair 

35.2% 

9.6% 

Poor 

23.9% 

3.6% 

Not  sure/no  answer  3.4% 
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try  as  a  whole.  For  instance,  50.6%  of  the  news¬ 
room  leaders  polled  rate  their  reporting  as  better 
now  than  it  was  five  years  ago.  But  the  numbers 
fail  precipitously  when  they  evaluate  newspapers 
as  a  whole:  Only  13-7%  of  editors  and  publishers 
think  the  industry’s  reporting  is  better  now. 

♦  job  cuts  at  the  nation’s  dailies  have  slowed  dra¬ 
matically.  Only  16  1%  of  those  polled  said  their 
papers  had  laid  off  workers  during  199"’.  And  only 
one  in  four  newsroom  leaders  said  they  had  cut 
budgets  in  the  last  year.  This  contrasts  sharph  with 
the  1996  poll,  in  which  almost  twcHhirds  of  edi¬ 
tors  reported  reduced  budgets  and  one-third 
reported  fewer  journalists. 

♦  For  readers,  newspaper  prices  have  stabilized. 
■More  than  80%  of  newsroom  leaders  said  their 
papers  had  not  raised  single-copy  prices  last  lear, 
and  two-thirds  reported  stable  subscription  rates. 
Again,  this  is  a  shift  from  1996,  when  more  than 
half  of  editors  reported  higher  sub.scription 
prices,  and  33%  reported  higher  cover  prices. 

♦  File  number  of  newspapers  now  active  online 
has  almost  doubled  in  the  past  year.  Almost  90'’i>  of 
the  execs  contacted  in  December  said  their  papers 
operate  a  Web  site.  In  a  similar  poll  in  1996,  only 
48%  of  newsroom  leaders  reported  online  edi¬ 
tions.  Despite  the  strong  tilt  toward  the  Internet, 
only  17%  of  newsroom  execs  said  their  Web  sites 
are  profitable.  Still,  unlike  the  rest  of  corporate 
America,  which  seems  to  have  cooled  on  Web 
spending,  more  than  two-thirds  of  the  newspaper 
leaders  said  they  planned  to  increase  spending  on 
Internet  operations  this  year. 

“They  had  to  drag  me  kicking  and  screaming 
into  the  Internet,’’ said  Texas  publisher  (.ornwell. 
“But  to  stay  a  step  ahead  of  the  competition  we 
had  to  do  it."  Through  judicious  policies  —  like 
holding  back  the  Internet  edition  until  after  the 
print  paper  hits  the  streets  and  only  posting 


selected  articles  online  —  (airnwell  says  his  Web 
site  is  turning  a  slim  profit  —  thanks  to  classified. 

♦  Publishers  are  once  again  bullish  on  the  news¬ 
paper  industry :  50%  say  they  believe  the  outlook 
will  improve  over  the  next  five  years.  Editors,  how¬ 
ever,  remain  doubtful:  31.7%  see  brighter  times 
ahead,  21%.  expect  things  will  get  worse,  and 
40.1%.  think  things  will  stay  the  same. 

Interestingly,  staffers  from  newspapers  under 
1  ()(),()()()  circulation  arc  more  bullish  about  the 
industry's  prospects  than  their  big<ity  brethren. 
When  asked  about  the  outlook  tor  newspapers 
over  the  next  five  years,  56%  of  small-paper  pub¬ 
lishers  said  it  would  be  bright,  compared  with  only 
35%.  of  big-paper  publi.shers.  And  38%.  of  small¬ 
town  editors  thought  the  future  would  be  positive 
for  newspapers,  compared  with  only  28%.  of  their 
more  cosmopolitan  colleagues. 

Further,  more  than  40%.  of  small-paper  publish¬ 
ers  and  editors  suggested  their  editorial  influence 
is  higher  than  it  was  five  years  ago,  compared  with 
only  31%.  of  large-paper  professionals. 

“The  grass-roots  newspapers  are  more  in  touch 
with  their  communities."  explained  finizos/xirt  facts 
editor  and  publisher  (lornwell.  “I  think  the  major 
metros  are  grasping  for  some  kind  of  role.  Wc-  con¬ 
centrate  on  what  we  call  refrigerator  journali.sm  — 
the  kind  of  news  that  moms  and  pops  will  clip  out 
c)f  the  paper  and  put  on  their  refrigerators." 

Staffers  at  big-cit\  papers  also  tend  to  be  a  bit 
more  cynical  about  the  quality  of  the  news  in  their 
columns.  Only  14%.  of  small  town  editors  and  pub¬ 
lishers  said  news  coverage  is  often  inaccurate, 
compared  with  21%.  of  metro  editors,  and  2"’%.  of 
metro  publishers,  who  endorsed  that  view. 

"1  ni  tempted  to  say  that  big-paper  editors  know 
more  and  are  more  cynical,"  explained  Olathe, 
Kan.,  publisher  O’Donnell.  “.Maybe  there’s  a  little 
more  idealism  at  small  papers.”  ■ 
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BY  DAVID  NOACK 


Outrage  Over 
Mayor’s  Ad  Threat 


T’  HE  STATE  AITORNEY  for  Dade  C'.oun- 
t\,  Fla.,  is  investigating  whether  Miami 
.Mayor  Xavier  Suarez  violated  the  city 
charter  b\  threatening  to  cancel  city 
advertising  if  the  Mictmi  Herald 
doesn't  ease  up  on  his  administration. 
Dade  State  Attorney  Katherine  Fernandez  Bun¬ 
dle  said  Suarez,  who  was  elected  in  November  as 
the  first  mayor  under  a  strong-mayor  form  of  gov¬ 
ernment.  was  cited  earlier  for  overstepping  his 
legal  authorit\  b\  directing  cit\  personnel  moves. 
In  a  settlement,  Suarez  agreed  to  have  his  actions 
monitored  by  a  circuit  judge, 
who  can  hold  the  ma\()r  in 
contempt  or  remove  him  if 
he  meddles  in  administrative 
decisions. 

Fhe  new  form  of  govern¬ 
ment  gives  the  city  commis¬ 
sion  and  city  manager  con¬ 
trol  over  da\-to-da\  opera¬ 
tions. 

Suarez's  attorney,  James  E. 
.McDonald,  said  the  phone 
call  did  not  violate  the  city  charter  or  the  agree¬ 
ment  with  Rundle's  office.  .McDonald  said  Suarez 
left  a  phone  message.  It  s  a  matter  of  interpreta¬ 
tion  what  he  meant  by  it.  liut  ciearh  he  did  not 
take  an\  action.  There  is  lU)  prohibition  in  the  cit\ 
charter  to  make  a  phone  call  and  leave  a  message.” 
Addressing  the  public  furor  after  the  Herald 
published  a  transcript  of  his 
threat,  Suarez  issued  a  state¬ 
ment  castigating  the  paper 
for  disclosing  a  "pri\ileged 
business  communication.” 
He  also  said  the  final  deci¬ 
sion  on  cit\  ads  in  the  Her¬ 
ald  would  be  made  by  the 
('.ity  f Commission  —  not  the 
mator  s  office,  which  only 
makes  recommendations. 

I'he  controversy  began 
Jan.  4  when  Suarez  called  the 
Herald’s  advertising  man¬ 
ager,  who  processes  about 
S20(),()()()  a  year  in  city  legal 
and  classified  ads,  and 
admonished  the  newspaper 
“to  be  a  lot  nicer  to  me,  m\ 
people,  m\  citizens,  and  m\ 
city.  Hecause  otherwise 
were  going  to  figure  out 


every  possible  way  of  advertising  in  any  possible 
newspaper  except  yours.” 

The  Herald  not  only  published  a  story  about 
the  threat  but  put  an  audio  file  of  his  voice  on  its 
Web  site  and  provided  a  transcript  of  the  minute- 
long  message  (www.herald.com/dade/archive/ 
suarez/docs/()l()4()2.htm). 

Herald  executives  called  the  major's  move  an 
attempt  at  extortion.  “It's  just  mind-boggling,”  said 
Herald  executive  editor  Doug  (Clifton.  He  said  the 
newspaper  decided  to  go  public  with  the  mayoral 
threat  “because  it  was  so  outrageous  on  its  face. 
The  issue  wasn't  that  he  was  going  to  make  good 
on  the  threat,  but  that  he  would  propose  such  a 
naked  quid  pro  quo:  Be  nice  to  me  or  else  I'll  pull 
the  advertising." 

Suarez  failed  to  appear  at  a  press  conference 
two  da>  s  after  the  dispute  became  public.  He  sent 
city  manager  Jose  (larcia-Fedrosa,  who  told 
reporters  the  mayor  didn't  intend  to  pull  ads  but 
was  simply  frustrated  with  the  Herald's  treatment 
of  a  “friend  and  assistant  .”  He  apparently  was  refer¬ 
ring  to  Suarez  campaign  supporters  whom  the 
Herald  has  investigated  for  alleged  voter  fraud. 
The  paper  recently  published  allegations  that  the 
mother  of  a  onetime  mayoral  aide  pressured 
elderly  food  stamp  recipients  into  voting  for 
Suarez. 

Suarez  said  in  a  statement:  “My  message  was 
conve>ed  through  the  Herald's  sales  representa¬ 
tive  and  suggested  a  meeting  to  discuss  the  busi¬ 
ness  relationship  that  the  city  has  with  that  news 
enterprise.  It  was  clear!)  meant  as  a  privileged 
business  communication  by  the  (CEO  of  an  impor¬ 
tant  Herald  client  to  its  sales  managers. 

“In  view  of  their  silly  stance  I  will  make  m\ 
advertising  recommendations  to  the  (City  (Commis¬ 
sion  on  the  basis  of  ni)  own  analysis,  with  no  input 
from  the  Herald  s  sales  managers  or  sales  repe- 
sentative,”  Suarez  said. 

Herald  publisher  David  Diwrence  Jr.  was  stand¬ 
ing  firm  but  tr)  ing  to  keep  communications  open 
with  Suarez.  “It  was  a  baldfaced  attempt  to  intimi¬ 
date  this  newspaper.  We  simply  won  t  back  down 
....  The  news  columns  of  this  newspaper  are  not 
for  sale.  We  will  continue  to  report  on  voter  fraud, 
the  cit\  s  financial  challenge  and  also  report  on 
the  good  things  that  the  mayor  does.” 

.Several  city  commissioners  expressecd  support 
for  the  newspaper,  and  the  Miami  International 
Press  (Club  condemned  the  threat  as  an  “illegal  use 
of  political  pressure”  and  “an  assault  on  freedom  of 
the  press.” 


Be  nice  or  else, 
Miami  mayor 
demands, 
but  Herald 
won't  budge 


"It  was  a  baldfaced  attempt  to 
intimidate  this  newspaper.  We 

simply  won't  back  down _ 

The  news  columns  of  this 
newspaper  are  not  for  sale." 
—  Miami  Herald  publisher 
David  Lawrence  Jr. 
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NIiW  CHNIHRY  Niri’WORK 
(N(;N)  says  it  will  elimi¬ 
nate  seven  editorial  and 
technical  jobs  at  its 
NewsWorks  Web  site,  or 
10%  ofNCN’s  staff  of  *’(), 
in  a  cost-cutting  effort. 

In  a  one-page  memo  distributed 
tbroughout  N(;N  s  New  York  offices, 
CdX)  Lee  deBoer  reminded  staffers 
"that  change  is  the  constant  compan¬ 
ion  in  the  Internet  business.”  He  said 
N(;N  had  been  forced  “to  make  some 
choices  about  exactly  which  projects 
and  services  to  prioritize”  and  News- 
Works  will  take  the  hit. 

For  months  N(^N  has  denied  rumors 
of  financial 

Members  rrr."; 

force  10%  cut 

nal  nine 

at  'competing'  partner 

newspaper 

Site  companies 

_  had  quietly 

declined  to 

provide  further  funding. 

In  an  interview,  senior  vice  presi¬ 
dent  Paul  Kessinger  said  N(;N  "is  not 
collapsing.  W'e  are  making  some  minor 
adjustments  in  our  focus." 

NewsW'orks  is  organized  around  a 
large-scale  national  search  engine  that 
sifts  through  daily  online  editions  of 
N(;.N  affiliate  newspapers.  At  the  same 
time,  the  site  offers  special  feature-like 
areas  that  function  as  national  Web 
publications  in  their  own  right.  But 
some  affiliate  newspapers  perceived 
NewsWorks  as  direct  competition  to 
their  own  Web  sites  and  online 
archives. 

“NewsWorks  has  always  been  a 
mixed  bag  with  affiliates,”  said 
Kessinger.  “Some  affiliates  were  ver) 
enthusiastic  about  the  product  but 
other  affiliates,  frankh,  saw  it  as  a  com¬ 
petitor.  We  are  an  affiliate-based  net¬ 
work  and  we  have  to  put  our 
resources  where  our  affiliates  want 
them.  That  s  what  we  re  doing.” 

Ke.ssinger  said  that  NCN  was  refo¬ 
cusing  on  central  functions  viewed 
by  affiliates  as  assets  to  their  own 
Web  operations,  like  automatic  deliv¬ 
ery  of  ll'l'ML,  e-mail  subscriptions, 
and  new  local  city  guide-type  time- 


NCN  Trims 
NewsWorks 


Members 
force  10%  cut 
at  'competing' 
site 


tions.  Me  said  Nf^N  is  exploring  part-  tions,  parent  of  Newhouse  Newspa- 


nerships,  as  well  as  construction  of  a 
national  system  for  providing  local 
city  guides,  but  he  declined  to  pro¬ 
vide  details. 

NCN  is  owned  bv  Advance  Publica- 


pers;  Cox  Newspapers;  Gannett  Co.; 
Hearst  Corp.;  Knight-Ridder  Inc.; 
New  York  Times  Co.;  Times  Mirror 
Co.;Tribune  Co.  and  Washington  Post 
(X).  -Hoag  Levins 


The 

Bottom  Lino 
in  Online 
Classifieds. 


"Our  extensive  classified 
advertising  base  is  given 
even  more  muscle  by 
the  combination  of 
regional  and  national 
content  available 
throughout  the  AdOne 
Classified  Network. 

This  gives  News  readers 
access  to  the  most 
choice  and  richest 
possible  online  experi¬ 
ence,  while  significantly 
broadening  the  paper's 
online  selling  power 
for  our  classified 
advertisers." 

Les  Goodstein _ 

Executive  Vice  President  & 
Associate  Publisher 

The  New  York  Daily  News 

New  York,  NY 


More  than  500  publications  across  the  country 
have  chosen  AdOne  for  their  online  classified 
solutions.  AdOne  features  innovative  products 
and  services  that  help  publishers  put  their 
classifieds  online  generating  new  revenue 
in  a  mhtter  of  weeks! 


adponei 

CLASSIFIED 

NETWORK 

I  www.adone.coin 


Ytour  '1  choice 
for  online  claeeUieds. 


Call  AdOne  today  at  800-555-4231 
or  e-mail  us  at  sales@adone.com 
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NEWSPEOPLE  IN  THE  NEWS  by  ian  e.  anderson  ' 


DONALD  M. 
STINSON, wcc 

president  of  adver¬ 
tising  of  the  newv 
paper  di\  ision  of 
(iannett  fJo.  Inc. 
and  president  of 
the  (iannett  Retail 
Ad\'ertising 


DONALD  M.  STINSON 


DALE  NISSEN 


LINDA  WIENANDT 


STEPHEN  BORG 


STEPHEN  BORG, 

29,  operations  and 
financial  anah  st  at 
the  Bergen  Count)’, 
N.J.,  Record,  has 
been  promoted  to 
director  of  prod¬ 
uct  senices. 

He  succeeds 


(iroup,  has  been 

named  to  the  Vanguard  Foundation  s 
(a.k.a.  Women  In  Communications 
Foundation)  board  of  trustees. 

CONSTANCE  L.  KOERS,  a  labor  spe¬ 
cialist  who  has  been  cioseh  involved  in 
the  administration  of  the  Bakersfield 
(Californian's  policies  and  procedures  in 
the  human  resources  department,  was 
named  human  resources  manager. 

MIKE  JENNER,  42,  managing  edi¬ 
tor,  has  been  appointed  director  of  the 
ne^v  l^  created  new  media  di\  ision. 

LINDA  WIENANDT,  45,  assistant 
managing  editor  tor  dat  s,  was  promoted 


to  managing  editor. 

LOGAN  MOLEN,  35,  K\e  Street  edi¬ 
tor,  was  named  assistant  managing  editor 
for  da\  s. 

LOIS  HENRY,  33,  a  correspondent 
tor  I-astern  Kern  (^ount)  at  the  Califor¬ 
nian, '^ds  appointed  metro  editor. 

DALE  NISSEN,  director  of  operations 
and  technical  services  at  tlie  Houston 
Chronicle,  has  been  promoted  to  vice 
president  of  manufacturing. 

HOLLIS  PRICE,  circulation  direc¬ 
tor,  was  named  vice  president  of  circu¬ 
lation. 


DONALD  J. 

SHERLOCK.  60,  vice  president  of  prod¬ 
uct  services,  who  retired  following  37 
vears  t)f  service  at  the  Record. 

GEORGE  S.  GANNON,  former  circula¬ 
tion  director  and  retail  advertising 
manager  at  Forbes  Newspapers  in 
Somerville,  N.J.,  has  been  named  circu¬ 
lation  director  at  Worrall  (;ommunit\ 
Newspapers,  Union,  N.J. 

JOHN  LEE,  56,  chief  operating  officer 
at  Harris  Hnterprises  Inc.,  Hutchinson, 
Kan.,  has  been  promoted  to  (;FX),  suc¬ 
ceeding  LLOYD  BALLHAGEN,  66, 
who  retired. 

BRUCE  BUCHANAN,  4 1 ,  vice  pres¬ 
ident  for  newspapers,  takes  over  as 
chief  operating  officer. 

MARY  KAY  BLAKE,  49,  director  of 
recruiting  and  placement  in  the 
(iannett  Newspaper  Division,  has  been 
promoted  to  vice  president  of  recruit¬ 
ing  and  placement. 

ANDREA  DALY  HALPERN,  market¬ 
ing  manager  at  HealthFlan  Services, 
I'ampa,  has  been  named  project  manag¬ 
er  for  community  relations  and  market¬ 
ing  for  Hillsborough  at  the  St.  Peters¬ 
burg  Times. 

LAURETTA  PRESTERA,  a  vice  presi¬ 
dent  of  circulation  at  the  \eu'  York 
Times,  has  been  named  a  vice  presi¬ 
dent  of  advertising. 

HAROLD  F.  WOLDT  JR.,  a  vice 
president  of  circulation  for  sales  and 
marketing,  was  appointed  a  vice  presi¬ 
dent  of  circulation  for  home  delivery. 

DONNA  C.  MIELE,  a  vice  president 
and  project  adminstrator,  joins  the  cir¬ 
culation  department  in  the  new  ly  cre¬ 
ated  position  of  vice  president  of  cus¬ 
tomer  service. 

JOHN  R.  O’REILLY,  president  of 
(aty  ik  Suburban  Delivery  Svstems  Inc., 
w  as  named  a  vice  president  of  circula¬ 
tion. 


Knight-Ridder,  Inc, 

has  sold 

Boca  Raton  (FL)  News  (17,000  daily), 
Milledgeville  (GA)  Union-Recorder  (8,500  daily), 
Newberry  (SC)  Observer  (6,500  thrice-weekly) 

to 

Community  Newspaper  Holdings,  Inc, 

in  exchange  for 

Warner  Robins  (GA)  Daily  Sun  (8,000  daily) 

plus  financial  considerations 

We  are  proud  to  have  represented 
Knight-Ridder,  Inc.  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 

(505)  820-2700 

Web  Site:  www.dirksvanessen.com 
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Bob  Hunt,  Led  Chicago  Tribune,  N.Y.  News 


ROBERT  M.  HUNT,  69,  former  president  and  executive 
officer  of  the  C^hicago  Tribune  Co.  and  former  publisher 
j  and  president  of  the  New  York  Daily  News,  died  after  a 
I  long  illness  Dec.  27  at  his  home  in  Naples,  Fla. 
i  He  joined  the  Chicago  Tribune's  advertising  depart- 
1  ment  as  a  classified  ad  salesman  in  1950  and  served  in  a 
number  of  key  positions  over  the  next  35  years. 

I  “Bob  was  a  very  charismatic  leader  and  had  the  ability 
I  to  motivate  young  people  to  attain  their  very  highest  lev- 
i  els  of  achievement,”  said  John  Madigan, Tribune  Co.  chair¬ 
man  and  (>E().  “He  never  forgot  the  lessens  he  learned  in 
[  his  [college]  hotel-management  training  as  he  had  a  con- 
j  stant  awareness  of  what  customers  wanted 
from  the  newspaper.” 

By  1972,  he  was  director  of  advertising  for 
I  both  the  Chicago  Tribune  and  Chicago 
I  Today,  then  the  Tribune’s  afternoon  tabloid 
sister 

In  May  1974,  he  was  appointed  president 
!  and  general  manager  of  the  ('-hicago  Tribune 
j  Co.  and  later  that  same  year  became  a  vice 
i  president  and  director  of  the  parent  Tribune 
I  Co. 

I  Hunt  was  a  key  player  in  the  1974  merger 


of  the  Chicago  Tribune  and  Chicago  Today.  The  demise  of 
the  financially  troubled  Today  and  consolidation  of  the 
two  newspaper  staffs  allowed  the  Tribune  to  begin  a  24- 
hour  publishing  schedule  in  a  vigorous  newspaper  battle 
to  win  readers  and  advertisers  from  the  two  remaining  j 
daily  newspapers,  the  morning  Chicago  Sun-Times  and  ! 
afternoon  Chicago  Daily  News. 

Hunt  became  president  and  CEO  of  Chicago  Tribune  Co. 
in  1976.  In  19'^9,  he  left  Chicago  to  take  over  Tribune  Co.’s 
New  York  tabloid,  the  Daily  News.  His  tenure  in  New  York 
was  marked  by  attempts  to  win  concessions  from  unions 
in  an  effort  to  keep  the  struggling  paper  afloat.  j 

In  1984,  Hunt  became  the  president  and  CEO  j 
of  Tribune  National  Marketing  Co.  before  he 
retired  in  October  1985.  I 

His  other  achievements  included  positions 
on  the  board  of  trustees  for  the  Robert  R.  j 
McCormick  Foundation  and  the  board  of  | 
trustees  for  Northwestern  University  | 

A  veteran  of  the  Army,  Hunt  served  in  occu-  | 
pied  japan  in  a  special  serv  ices  unit  in  1946  and 
194'7. 

Survivors  include  his  wife,  two  daughters,  a 
son,  three  stepsons  and  two  sisters. 


WILLIAM  R.  CLABBY,  66,  retired 
executive  vice  president  of  Dow  Jones 
Telerate,  now  Dow  Jones  Markets,  and 
vice  president  of  Dow  Jones’  Financial 
Information  Services  Ciroup,  died  of 
complications  from  Parkinson’s  disease 
recently  at  his  home  in  Atlanta. 

THOMAS  EASTERLING  JR.,W, 

retired  wire  editor  at  the  Lawton 
(Okla.)  Constitution,  dwiX  Nov.  1. 

E.  REID  EBER,  75,  who  worked  in 
the  circulation  department  at  the 
Chicago  Tribune  from  1962  to  1989, 
died  Nov.  23  in  Lombard,  111. 

GEORGE  H.  FISHER,  80,  former 
publisher  at  the  Wilmington  (111.)  Free 
Press,  and  Fort  Madison,  Iowa,  Hvening 
Democrat,  died  recently. 

HERBERT  PAUL  FLIPPIN  JR. ,81, 
former  advertising  executive  at  the 
Altus  Times  Democrat,  Norman 
Transcript  and  Oklahoma  Journal,  M 
in  Oklahoma,  died  Oct.  12  following  an 
extended  illness. 

NANCY  J.  HENRICHS  HODEL,  7 1 , 

former  part-owner  of  the  Raleigh 


(W.Va.)  Register  and  a  former  enter¬ 
tainment  editor  at  the  BeckleyW.Va., 
Post-Herald,  died  of  emphysema  Oct. 

2 1  in  Becklev . 

MORGAN  LI  KVNG  JIN,  a  former 
New  spaper  Guild  vice  chairman  at  the 
New  York  Times  unit,  died  Nov.  7  after 
a  long  illness.  Jin  became  one  of  four 
plantiffs  in  1 973  to  sue  the  Times  for 
discrimination,  charging  the  paper 
with  a  consistent  pattern  of  racial  bias 
in  hiring,  pay  and  promotion. 

The  landmark  class-actkin  lawsuit 
led  to  a  $1.5  million  settlement  and 
resulted  in  an  affirmative  action  plan 
for  hiring  and  promoting  African- 
American,  Latino  and  Asian-American 
employees  as  well  as  the  establishment 
of  scholarships  for  minority  journalists 
and  the  Minority  Caucus  Development 
Fund. 

Jin  left  the  Times  involuntarily  in 
1 996  and  filed  an  age  discrimination 
lawsuit  againts  the  paper.  He  won  a 
settlement  shortly  before  his  death. 

IVARS  R.  LIEPINS,  64,  a  former 
reporter  at  the  Galesburg,  llL,/(ej?/A7er- 
Mail  and  Peoria,  \\\.,  Journal  Star,  died 
Nov.  12. 


ROBERT  F.  SVLLTYAN,  84,  former 
sports  editor  at  the  Springfield  (Ohio) 
Daily  News  and  the  Spingfield  News- 
Sun,  died  Sept.  28  in  Springfield. 

RALPH  L  SimON,  a  retired  printer 
with  the  Nashville  Tennessean,  died 
Aug.  22. 

JOHN  TVRNBLAD,  79,  a  v  eteran  Bay 
area  reporter  and  editor,  died  (Xt.  18  in 
San  Francisco  tbllowing  a  long  battle 
with  pn)state  cancer.  He  worked  for 
the  Palo  Alto  ((^alif)  Times,  Dencer 
Post,  the  European  edition  of  Stars  and 
Stripes  and  the  Wall  Street  Journal. 

THEODORE  “RED”  WAWRZON,  74,  a 

librarian  for  two  C^hicago  newspapers, 
died  Oct.  18  in  Crystal  Lake,  Ill.,  after  a 
long  illness. 

ROLAND  A.  (ROLLLE)  WEDIG,7i, 

retired  classified  advertising  manager  at 
the  Rocky  Mountain  News,  died  (Xt.  5 
in  Grand  Junction,  Cx)lo.  He  had  been  ill 
with  advanced  stages  of  emphysema  for 
a  long  time.  Wedig  also  spent  time  at 
the  Marinette, Wis.,/;rt^/e  Star,  Durango 
(Cx)lo.)  Herald  and  the  San  Francisco 
Newspaper  Agency  . 
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MARKETING/CIRCULATION 


‘Grotesque' 
index-style  front 
page  provides 
single-copy 
boost 


BY  ROBERT  NEUWIRTH 


new  Page  One  was  on  the  stands,  the  paper  got  a 
1%  to  3%  jump  in  sales  —  a  small  but  significant 
improvement. 

The  conclusion,  according  to  Craig:  “How  you 
present  stuff  on  the  front  page  can  make  a  differ¬ 
ence.” 

While  hardly  a  revolutionary  idea  —  retailers 
have  known  for  years  that  what’s  on  the  box  can 
turn  people  on  or  off  —  the  Post-Gazette  is  the 
first  to  develop  hard  data  proving  that  it’s  as  true 
for  newspapers  as  it  is  for  cereal-makers. 

“It’s  all  packaging,  that’s  what  attracts  people,” 
said  Dave  Stolar,  the  paper’s  single-copy  manager, 
who  helps  plan  the  early  edition  cover.  “We’re 
just  another  product  out  there  in  the  market.” 

But  the  Pittsburgh  daily  has  taken  things  fur¬ 
ther  than  most  others.  While  papers  like  the  St. 
Petersburg  Times  and  San  Diego  Union-Tribune 
have  long  perked  up  their  front  pages  with  pro¬ 
mos  and  brighter  graphics,  the  Post-Gazette 
seems  to  be  the  first  broadsheet  in  the  country  to 
print  a  front  page  that  is  all  puff  and  no  stuff 

David  Gray,  executive  director  of  the  Society 
for  News  Design,  says  that  this  pop-oriented 
approach  makes  sense  for  major  metropolitan 
Sunday  papers,  which  are  thick  with  feature  sto 
ries.  The  Sunday  editions,  he  says,  face  serious 


AYBEYOU  CAN’T  judge  a  book 
but  how  about  a 


Mby  its  cover 
newspaper? 

The  Pittsburgh  Post-Gazette 
certainly  thinks  you  can. 

The  paper  has  just  finished  a  yearlong  experi¬ 
ment  with  a  new  format  for  the  Sunday  front 
page.  And  it’s  got  some  interesting  results  to 
report. 

In  October  1996,  the  Pittsburgh  daily  started 
publishing  two  different  front  pages  for  the 
Sunday  bulldog  edition,  which  hits  the  streets  just 
after  noon  on  Saturdays.  On 
normal  day,  that  edition 
circulates  about  77,000 
virtually  all  of 


■  copies 

them  sold  through  single¬ 
copy  outlets. 

Half  of  the  papers  hit  the 
streets  with  the  traditional 
front  page. 

The  other  half  had  what 

editor  John  Craig  cheekily  calls  a  “grotesque”  style 
cover  —  a  stripped-down  front  page  made  up 
entirely  of  teases,  with  colorful,  mod-looking 
headlines  and  very  little  text.  It  teases  everything 
and  anything  inside  —  the  dollar  value  of 
coupons,  the  number  of  jobs 
in  help  wanted  ads,  and 
even  some  articles. 

“In  effect,”  Craig  said, “we 
let  the  people  who  are  in 
favor  of  the  maximum 
amount  of  flamboyance  try 
their  ideas  out.” 

Halfway  through  the  year, 
the  paper  flipped  distribu¬ 
tion  routes.  The  half  of  the 
city  that  had  previously  got¬ 
ten  the  traditional  front 
page  got  the  jazzy  version. 

And  the  half  that  had  the 
spiffed  up  cover  received 
the  standard  edition. 

The  results  were  striking: 

Whenever  and  wherever  the 


Pittsburgh  Post-6azrttr 


Pittsburgh  Post-6azrttf 


jL  Myron’s  take 

‘Immaculate’  #5^ 


The  teaser  front  page  design, 
(near  right)  consistently  outsold 
the  traditional  design  (far  right) 
in  single-copy  sales  over  a  year 
at  the  Pittsburgh  Post-Gazette. 
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MARKETING 


competition  from  magazines  and  alter¬ 
native  weeklies,  and  while  it’s  not 
exactly  the  cunning  and  ruthless 
approach  to  the  news  that  Ben  Hecht 
immortalized  in  The  Front  Page,  spruc¬ 
ing  up  the  look  of  a  paper  to  more 
effectively  hawk  what’s  inside  can 
make  a  difference. 

“A  lot  of  the  big-city  papers  are  real¬ 
ly  getting  their  clocks  cleaned  by  the 
alternatives,”  he  said,  noting  that  the 
cheek)'  weeklies  tend  to  splash  their 
covers  with  bold  headlines  and  star¬ 
tling  graphics. 

The  Pittsburgh  experiment  has  been 
so  successful  that  the  paper  has  adopt¬ 
ed  the  all-tease  approach  for  the  full 
run  of  its  bulldog  edition.  And  it  is 
considering  whether  it  is  technically 
possible  to  print  all  Sunday  papers  des¬ 
tined  for  single<'opy  sales  —  almost 
200,000  of  its  total  42 1 ,000  Sunday  cir¬ 
culation  —  in  the  teaser  format.  The 
change  could  be  particularly  signifi¬ 
cant  because  the  Post-Gazette  relies 
much  more  heavily  on  Sunday  single¬ 
copy  sales  than  does  the  average  big- 
city  daily. 

“Yes,  it  might  look  like  a  comic 
book  on  Page  One,”  said  Chris  Pett- 
Ridge,  Post-Gazette  assistant  managing 
editor,  who  is  responsible  for  design¬ 
ing  both  Sunda)’  front  pages.  The  all¬ 
tease  cover,  he  said,  offers  the  possibili¬ 
ty  of  much  faster  communication  with 
someone  passing  by  a  newsstand  or 
supermarket  rack.  “We’re  trying  to 


“In  effect,  we  let  the  people  who  are  in 
favor  of  the  maximum  amount  of 
flamboyance  try  their  ideas  out.“ 

—  John  Craig,  editor, 
Pittsburgh  Post-Gazette 


“The  way  newspapers 
are  organized  may  need 
to  be  rvtbought” 

catch  people’s  eyes,”  he  said.  “This 
doesn’t  ask  the  reader  to  work  so  hard 
to  appreciate  what’s  inside  the  paper.” 

On  a  recent  Sunday,  the  lead  story' 

—  about  struggling  school  districts  in 
communities  where  the  declining  steel 
industry  has  eroded  the  tax  base  — 
didn’t  even  make  it  above  the  fold  in 
the  bulldog  edition.  And  the  headline 
style  was  quite  different.  Whereas  the 
regular  front  page  struck  a  somber 
note  —  “Learning  a  lesson  from 
Aliquippa  schools”  —  the  tease  version 
was  slick  and  quick  —  “Scaled-down 
schooling.”  A  business  section  story 
about  a  wave  of  bank  mergers  didn’t 
make  the  front  page  of  the  late  edition, 
but  the  bulldog  pushed  it  in  true 
tabloid  style;  “Banking  legends  in  peril.” 

On  the  whole,  the  early  edition 
takes  a  cheekier,  magazine-like 
approach.  The  idea,  Pett-Ridge  says,  is 
to  let  the  headlines  sell  the  paper.  “For 


me,  what  we  did  was  to  allow  our¬ 
selves  to  have  fun,”  he  said.  “For  one 
audience,  we’re  allowed  to  be  pretty 
racy  and  lively.” 

The  paper  expected  the  somewhat 
saucier  format  to  generate  some  con¬ 
troversy  —  and  it  did,  but  only  in  the 
newsroom.  “It  drove  all  sorts  of  people 
nuts,”  Craig  said.  “They  said.  Gee, 
you’re  suppressing  the  news  to  put 
something  up  there  about  coupons.’  ” 

Bui  readers  didn’t  complain.  They 
simply  bought  the  paper.  Since  the 
Post-Gazette's  Sunday  bulldog  edition 
went  all  out  with  the  new  format  last 
October,  sales  have  continued  to  be 
1 .42%  better  than  last  year  —  making 
it  the  paper’s  only  Sunday  edition 
showing  a  consistent  year-over-year  cir¬ 
culation  increase. 

Craig  says  that  the  experiment 
might  offer  some  far-reaching  les,sons 
for  all  daily  papers.  “If  you  think  about 
what’s  going  on  in  communications 
today,  the  notion  of  having  a  newspa¬ 
per  increasingly  used  as  an  index 
strikes  me  as  a  logical  assumption,”  he 
said.  “The  way  newspapers  are  orga¬ 
nized  may  need  to  be  rethought.” 


Ad  Network  For  Detroit  Area 


2  1ST  CENTURY  NEWSPAPERS, 
which  recently  purchased  three 
dailies,  two  groups  of  weeklies 
and  two  buyers  guides  in  Michigan,  has 
formed  the  Greater  Detroit  Newspaper 
Netw'ork,  an  advertising  network  target¬ 
ed  to  suburban  Detroit. 

Frank  Shepherd,  president/CEO  of 
21st  Century,  projects  $25  million  in 
billings  this  year  from  advertisers  who 
will  be  able  to  purchase  space  in  a 
group  of  area  papers  with  a  single  buy 
at  rates  Shepherd  called  the  low'est 
cost  per  thousand  in  the  market  for 
run-of-press  and  inserts. 

The  network  represents  three  dailies 
Shepherd  purchased  in  1997:  the 
Macomb  Daily,  Oakland  Press  and 
Daily  Tribune  of  Royal  Oak.  Weeklies 
in  the  network  include  the  Advisor 
and  Source  papers,  the  Lapeer  County 
Press  and  its  group  and  the  Sanilac  and 
Lapeer  County'  buyers  guides,  its  most 
recent  acquisitions.  The  company  says 
it  reaches  625,000  households  and  1.5 
million  readers  on  Sunday'. 

The  cluster  of  papers  blankets  six 
Michigan  counties,  including  Oakland, 


which  Shepherd  called  the  third  rich¬ 
est  county  in  America,  and  170  ZIP 
codes,  which  can  be  bought  individual¬ 
ly  or  as  a  package. 

The  Greater  Detroit  Newspaper  Net¬ 
work  will  be  headquartered  in  Royal 
Oak  and  headed  byTina  Waelichli, 
regional  advertising  director,  who  will 
supervise  a  staff  of  eight  sales  reps. 

The  network  will  also  operate  a  re¬ 
search  facility  to  generate  market  data. 

Shepherd  says  the  network  provides 
thorough  coverage  of  suburban  Detroit, 
while  the  jointly  operated  Detroit 
News  and  Detroit  Free  Press  concen¬ 
trate  on  the  city  and  Wayne  Cx)unty. 

The  Detroit  Newspapers’  penetra¬ 
tion  in  Oakland  C]ounty“is  only  10  per¬ 
cent.  They  don’t  have  much  outside 
their  core  market,”  Shepherd  said. 

The  Macomb  Daily  and  Oakland 
Press  grew  during  a  bitter  strike 
against  the  Detroit  papers,  and  “we’ve 
held  onto  those  gains  for  nearly  two 
years,”  Shepherd  said.  He  said  he  is  seek¬ 
ing  other  acquisitions  to  expand  the 
network  and  wants  to  reach  1  million 
households  by  the  end  of  this  year. 
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Private  Moment  Or 
PR  Photo  Op? 


Despite  conflicting  white 

House  reaction  to  a  photo  of 
the  first  couple  dancing  on  a 
deserted  Virgin  Islands  beach,  there  are 
no  plans  to  limit  press  access  to  them 
during  vacations  but  will  insist  that 
photographers  honor  existing  ground 
rules. 

The  photo  of  the  sw  imsuit-clad 
(Clintons  on  a  New  Year’s  weekend 
vacation  was  taken  by  Paul  J.  Richards 
of  Agence  France-Presse,  who  shot  the 
image  from  a  public  beach  about  200 
\  ards  awa\. 

It  was  carried  in  several  newspapers 
across  the  country,  including  in  color 
on  the  front  page  of  the  Los  Angeles 
Times.  Network  I'V'  cameramen  had  a 
similar  angle. 

“It  wasn't  .something  open  to  the 
pool  press  —  they  violated  their  priva¬ 
cy,”  said  spoke.swoman  Estella 
.Mendoza. 

But  Michael  .Sargent,  deputy  director 
of  photograph)  for  Agence  France- 
Presse,  said  his  photographer  was  not 
out  of  bounds.  “It’s  in  the  White 
House’s  power  to  set  the  ground  rules 
for  trips  like  this,  but  that  never  hap¬ 
pened,”  he  said. 


Clinton  said  he  did  not  know  he 
was  being  photographed  and  com¬ 
plained  that  he  felt  his  privacy  was 
invaded.  Asked  where  the  press  should 
draw'  the  line,  he  told  reporters,  “That’s 
wh\  we  have  a  First  Amendment. 

That’s  a  question  that  you  have  to  ask 
and  answer.” 

Cdinton,  admitting  he  enjoyed  the 
photo  showing  him  dancing  with  his 
w'ife,  .said, “Actually,  I  liked  it  quite  a  lot, 
but  1  didn’t  think  I  was  being  pho¬ 
tographed.” 

But  AFP's  .Sargent  said  the  White 
House  “has  admitted  it  w  as  aware  the 
press  was  there.  Our  photographer 
and  the  TV  crews  were  on  the  beach 
for  some  time.”  Sargent  said  he  sent  a 
print  to  the  president. 

Initially,  the  White  Hou.se  intimated 
that  it  might  withdraw’  press  pool 
access  during  vacations,  but  .Mendoza 
said  that  there  are  no  plans  to  do  so. 

Presidential  press  secretary  .Mike 
.McC.uny  said,“It’s  a  veiy  nice  picture 
but  it’s  obviously  a  private  moment.  1 
think  the  president  and  the  first  lath  arc 
entitled  to  private  moments.  This  was  a 
private  place  and  was  not  in  public.” 

—  Kelvin  Childs 
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Before  Buying 
A  Used  Press 


Editor’s  note:  E&P  asked  con¬ 
sultant  Walt  Hempton  to  advise 
smaller  publishers,  particularly 
those  who  contract  for  printing 
and  are  contemplating  buying 
a  used  press. 


What  to  figure  out 
before  shopping 
—  and  find  out 
before  buying 


EFORE  ANYTHING  ELSE, 
determine  if  your  business  is  large  enough 
to  own  your  own  press.  Carefully  analyze 
product  size  and  compare  current  outside 
printing  costs  with  the  annual  cost  of  the 
capital  investment  in  press  and  related  equip¬ 
ment  and  the  costs  of  the  staff  required,  includ¬ 
ing  training. 

Before  buying  a  used  press,  figure  the  total 
number  of  pages  and  sections  you  expect  to 
print  in  tabloid  and  broadsheet  and  check  to  see 
that  the  press’  page  cutoff  and  web  width  will 

meet  your  requirements. 

A  key  consideration  Another  pnrne  consid- 
''  eration  is  whether  or  not 

is  whether  or  not  print  quality  and  product 

print  quality  and  capacity  wiii  equal  or 

^  -  exceed  what  vou  obtain 

product  capacity  from  )’our  current  out- 

will  improve  on  printer 

Unless  vou  can  utilize 

what  your  current  your  own  press  prof- 
outside  printer  ~  enough  cir- 

'  culation  for  your  own 

provides  product,  plus  printing 

contracts  —  to  justify  at 
least  three  to  five  weekly  eight-hour  shifts,  it 
probably  will  be  best  to  continue  farming  out 
your  printing  needs. 

Once  you  have  decided  the  appropriate  size  — 
single-  or  double-wide  models  and  number  of 
units  —  the  need  for  rollstands  or  reel-tension- 
pasters,  and  level  of  technical  sophistication, 
review  the  considerations  below  and  explore  the 
items  that  follow  with  an  experienced  consultant. 

Remember  that  the  cost  of  newsprint,  ink  and 
other  supplies  cannot  be  recovered  through  cir¬ 
culation  revenue  alone.  You  must  consider  the 
total  cost  of  equipment,  not  just  the  press,  for 
the  entire  production  operation  if  it  is  now  being 

A  former  production  executive  and  adviser  to 
Hearst  Newspapers,  Hempton  operates  the  Print 
Media  and  Graphics  consulting  service, 
Clearwater,  Fla. 


contracted  to  an  outside  print¬ 
er.  This  may  include  mailroom 
stackers,  tyers,  inserters  and 
conveyors. 

The  much  greater  cost  of 
new  press  equipment,  com¬ 
pared  with  used  presses,  can 
only  be  justified  b)'  a  large  vol¬ 
ume  of  advertising  revenue,  which  could  shorten 
the  payback  period.  A  new  press  is  not  necessari¬ 
ly  better  than  a  used  press  in  terms  of  productivi¬ 
ty  and  print  quality.  Used  equipment  may  per¬ 
form  as  well  as  or  better  than  a  new  press. 

You’ll  also  need  to  have  some  idea  of  how 
long  you  expect  to  keep  the  used  equipment, 
and  whether  it  will  perform  satisfactorily  for  that 
period.  WTien  shopping,  collect  these  facts: 

♦  Newsprint  roll  diameter  that  can  be  used  on 
the  press. 

♦  Need  for  new  sprint  roll  tracks  and  roll  trucks 
into  the  unit  reels. 

♦  Availability  of  a  used  press’  original  ink  tanks 
and  piping  system,  for  both  black  and  color. 

♦  How  was  the  press  utilized  over  its  life, 
including  number  of  shifts  it  operated  per  week 
and  for  how  long?  Was  sufficient  maintenance 
performed  on  a  regular  schedule?  Since  decomis- 
sit)ning,  has  the  press  been  properly  greased  and 
oiled  to  protect  against  deterioration  and  rust? 
Was  it  ever  dismantled  and  stored? 

Keep  in  mind  that  in  most  cases  a  used  press  is 
sold  “where  is,  as  is”  —  either  from  storage  or  as 
running  equipment  in  the  seller’s  plant.  New  or 
missing  parts  and  repairs  are  normally  the  buyer’s 
responsibility.  So  are  press  removal,  shipment 
and  reinstallation. 

Add  press  and  packaging  equipment  installa¬ 
tion  costs  to  your  calculation  of  total  investment, 
along  with  floor  space  required  and  any  construc¬ 
tion,  excavation  or  building  alteration,  which  for 
sizable  installations  may  be  very  expensive. 

Ask  the  following  questions; 

♦  Does  the  press  manufacturer  still  make  the 
model  you  are  buying?  If  not,  how  long  will  the 
manufacturer  intend  to  support  it  with  spare 
parts? 

♦  (]an  the  manufacturer  send  you  the  engineer¬ 
ing  drawings  for  the  press? 

♦  (',an  the  dimensions  be  changed  to  make 
them  compatible  with  your  needs?  (This  may 
appear  in  a  specifications  operating  manual.) 
What  costs  are  involved  in  such  changes? 
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^e're  Starting  Our  14tA 
with  some  Impressive  Numbers,,. 


Over^  OO  member 

newspapers  served  in  all 

U  O  states. 


These  include  300  privately 

owned  daily  newspapers  with 
a  combined  daily  circulation 

over  4.3  million. 


What  can  PAGE  membership  mean  to  you,,, 

PAGE  is  a  non-profit,  member-owned  cooperative  buying 
association  whose  members  pool  their  individual  purchases 
to  create  large-volume  leverage  that  earns  significant  discounts 
and  rebates  for  its  membership. 

More  Than  Just  Newsprint 

From  fifty-five  suppliers,  PAGE  members  regularly  purchase 
over  $100  million  dollars  annually  of  discounted  ink;  graphic  arts 
material;  pressroom  and  circulation  supplies;  office,  production 
and  electronic  media  equipment/systems;  insurance,  and  of 
course,  newsprint. 


998  Old  Eagle  School  Road 
Suite  1202 

Wayne  PA  19087-1854 
Phone;  800-468-9568 
Fax:610-687-2147 
Email:  pagewayne@aol.com 

123  NW  13th  St. 

Suite  214-7 
Boca  Raton  FL  33432 
Phone:  800-749-8071 
Fax:561-391-2178 
Email:  pageboca@aol.com 
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♦  How  many  such  presses  are  still  running  in 
this  countiy,  and  is  there  a  user  group  for  the 
particular  model? 

♦  What  experiences,  good  and  bad,  have  own¬ 
ers  of  similar  presses  had? 

Before  buying,  it  may  be  advisable  for  a  com¬ 
petent  press  engineer  from  the  manufacturer  to 
perform  a  full  press  audit,  which  could  be  negoti¬ 
ated  as  a  condition  of  sale.  The  purpose  is  to 
check  all  specifications  and  actual  measurements 
to  determine  the  condition  of  the  units,  with  rec¬ 
ommendations  for  replacement  and/or  parts 
repair.  It  includes  setting  all  impressions  and 
“iron-to-iron”  measurements  to  manufacturer’s 
specifications  before  test  start-ups. 

With  the  engineer  or  your  consultant,  be  sure 
to  inspect  the  following  items,  and  compile  a  list 
of  parts  that  must  be  replaced  or  reconditioned 
to  bring  the  press  up  to  satisfactory’  condition  for 
good  black  and  color  print  quality’: 

♦  The  need  for  and  availability  of  air  compres¬ 
sors,  piping,  lighting,  wiring  and  press  decking. 

♦  Degree  of  automation  —  by  checking  com¬ 
pensators,  circumferential  and  sidelay  register 
systems,  web  tension  controls  and  web  detec¬ 
tors,  if  included. 

♦  Condition  of  an  old  press  —  by  assessing  the 
drive  and  clutches  and  gears  (for  worn  or  missing 
teeth),  bearings,  inking  system  (including 
method  of  application),  fountain  solution  system, 
impression,  plate  and  blanket  cylinders,  and  all 
rollers  (steel,  aluminum,  chrome,  rubber). 

♦  Folder,  folder  clutches  and  formers. 

♦  C^ompatibility’  of  the  arrangement  of  angle 
bars,  if  any,  with  your  product  or  products  for 
size  and  sectioning.  Also  check  skip  slitters,  if 
included. 

♦  Condition  and  operation  of  the  electrical  sys¬ 
tem  and  electronics  associated  with  press  drives, 
motors,  control  room  equipment  and  operating 
console. 


Noranda  Pulls 
Back  From  Sale 

SHORTLY  BEFORE  CHRISTMAS,  Noranda  Forest  I 
Inc.  suspended  plans  to  sell  its  only  newsprint  j 
operation,  a  2()7,()()0-ton-per-year  mill  in  Masson-  | 
Angers,  Quebec,  citing  bids  from  interested  par-  1 
ties  that,  while  within  a  “reasonable”  range,  were  ; 
ultimately  not  “acceptable.”  CEO  Linn  Macdonald  | 
attributed  the  result  to  a  sharp  decline  in  prices  I 
for  pulp  and  paper  company  stocks.  j 

The  company  said  it  “will  maintain  contact  with  | 
potential  purchasers  while  continuing  to  evaluate  j 
other  strategic  options  for  maximizing  value  from  j 
this  asset.”  The  mill  contributes  less  than  one  per-  j 
cent  of  the  integrated  forest  products  company’s  j 
sales.  : 


Fagreemehts 


INTERNATIONAL  PAPER  CO.,  Purchase,  N.Y.,  has  agreed  to  sell  its  Anchor  pressroom 
chemicals  business  in  Orange  Park,  Fla.,  to  Fuji  Hunt  Photographic  Chemicals,  a  Paramus, 
N.J.,  division  ot  FUJI  PHOTO  FILM  CO.  LTO.,  headquartered  in  Tokyo.  International,  a 
paper  products  firm,  has  said  it  plans  to  divest  its  noncore  imaging  products  businesses, 
including  Ilford  photo  film  and  paper. 

ENKEL  CORP.,  a  Baldwin  Technology  company  in  Rockford,  III.,  will  design  and  manufac¬ 
ture  a  two-arm,  core-accelerated  reelstand  for  Newsliner  presses  sold  in  the  Americas  by 
GOSS  GRAPHIC  SYSTEMS.  Westmont,  III.  Marketed  under  the  Goss  name  and  based  on 
Enkel's  commercial  version,  the  reelstand  will  be  modified  to  Goss  newspaper  specifications 
and  made  available  in  load-bearing  and  nonload-bearing  models. 

Goss  CEO  Robert  Kuhn  noted  that  more  customers  are  considering  core  drive  as  an  alter¬ 
native  to  traditional  two-  and  three-arm  Goss  CT50  running  belt  designs,  which  Goss  will 
continue  to  offer.  Enkel  president  Chester  Moore  said  his  company  was  chosen  because  of  its 
recent  developments  in  split  arms  and  core  acceleration  technology.  The  design  also  otters  a 
straight-across  paste  pattern  and  auto  core  rewinder.  Next  year,  said  Goss,  the  Chicago  Sun- 
r/mes  will  be  the  first  site  to  integrate  the  new  reelstand,  scheduled  to  ship  in  mid-1998. 

GOSS  GRAPHIC  SYSTEMS  INC.,  Westmont,  III.,  formed  an  alliance  with,  and  made  an 
unspecified  equity  investment  in,  prepress  software  specialist  DALIM  GMBH,  Erankfurt, 
Germany,  and  Bedford.  N.H.  Dalim  will  supply  Goss  with  the  digital  work  flow  and  data 
management  software  required  for  operation  of  its  future  direct-imaging  digital  presses  as  a 
complete  system.  The  two  have  common  customers,  including  Quebecor,  for  which  Dalim 
established  computer-to-plate  and  work  flow  systems  (it  also  supplies  multimedia  storage 
and  retrieval  and  image  retouching  systems).  Dalim  will  assist  Goss  in  bringing  to  market 
technologies  of  its  ADOPT/CP  single-fluid,  cylinder-reimaging,  variable-cutoff,  digital 
press  (E&P,  June  28, 1997,  p.  56;  Sept.  13, 1997,  p.  28)  and  in  developing  new  products 
and  services  for  newspapers.  The  companies  also  said  they  will  investigate  interim  prod¬ 
ucts  to  help  move  newspapers  and  commercial  shops  into  digital  printing.  Goss  plans  to 
unveil  a  production  digital  press  at  the  Drupa  2000  exhibition  in  Dusseldorf,  Germany,  with 
the  goal  of  offering  a  fully  integrated  digital  work  flow  printing  system. 


MUNCK  AUTOMATION  TECHNOLOGY  INC.,  Newport  News.  Va .  and  NDC  AUTOMA¬ 
TION  INC.,  Charlotte,  N.C..  announced  a  strategic  alliance  based  on  their  years  of  coopera¬ 
tion.  Munck,  a  maker  and  integrator  of  automatic  guided  vehicle  and  automated  storage  and 
retrieval  systems,  will  utilize  NDC  technology,  especially  the  Lazerway  laser  guidance  system, 
in  its  design  of  new  AGV  systems.  NDC,  which  offers  control  technology  and  supporting  ser¬ 
vices  to  suppliers  and  integrators  of  AGV  systems,  says  approximately  10,(X)0  AGVs  operating 
worldwide  use  its  controls.  Munck  president  Magne  Nygren  said  the  arrangement  with  NDC 
will  make  the  technology  available  immediately,  while  allowing  his  firm  to  invest  in  other  areas 
of  research  and  development. 


A  majority  share  of  the  stock  ot  WEB  PRESS  CORP.,  Kent,  Wash.,  was  purchased  from 
former  president  and  CEO  Wayne  Marcouiller  by  president  and  general  manager  Gary 
Palmer  and  engineering  vice  president  Edwin  Beierlorzer  (both  with  the  company  for  11 
years),  manufacturing  vice  president  Rollie  Mercer  and  purchasing  vice  president  Alan  White 
(25  years  each  at  Web  Press)  and  27-year  Web  Press  veteran  Roy  Thompson,  technical 
services  vice  president.  Sales  ot  Web  Press  offset  printing  equipment  to  newspaper,  com¬ 
mercial  and  book  publishers  in  more  than  35  countries  include  over  150  U.S.  installations. 


GAPPOIHTMENTS 


KBA-Motter  Corp.,  York,  Pa.,  appointed 
two  new  managers,  a  print  specialist 
and  marketing  staffer. 

FRANK  WIHMAN  brings  to  the  post 
of  technical  services  manager  his  seven 
years'  experience  at  KBA  Group's  Albert- 
Frankenthal  commercial  press  subsidiary, 
where  he  served  as  assistant  to  the  techni¬ 
cal  director,  technical  controller  and  ser¬ 
vice  manager. 

SALLY  WILK's  promotion  to  quality 
assurance  manager,  says  KBA,  represents 
a  move  from  verifying  correct  output  to 
assuring  correct  production  processes. 
Offset  print  sp«;ialist  SCOTT  HUMBY 
will  train  prepress  and  press  personnel  in 
the  fundamentals  of  offsef  lithography  and 
will  cross  train  with  KBA's  flexo  trainers. 


ERIN  DOWNEY  joined  the  company  as 
marketing  coordinator. 

GREG  FRIESSER  was  appointed  parts 
sales  director  for  MAN  Roland,  Westmont, 
III.,  where  he  maintains  the  parts  support 
department.  MAN'S  suburban-Chicago, 
Toronto-area  and  Los  Angeles  depots  hold 
more  than  36,000  parts  worth  more  than 
$15.3  million.  A  24-year  MAN  veteran, 
Friesser  rose  from  parts  editor  to  manager 
to  central  region  service  director.  DON 
STARCK  takes  over  as  central  region  ser¬ 
vice  director,  supervising  a  staff  of  34. 
Starck  began  as  a  MAN  field  service  repre¬ 
sentative  14  years  ago,  was  promoted  to 
regional  service  coordinator,  and  most 
recently  served  as  field  technical  manager. 
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E&P  , 
AMERICA  EAST 
CONFERENCE 
PACKAGE 


It’s  one  of  the  3  largest  industry  powerhouse  newspaper  operations  and 
technology  shows!  This  annual  conference  attracts  the  industry's  power¬ 
ful  newspaper  operations  executives  as  well  as  vendors.  To  be  held  March 
16-19, 1998  in  Hershey,  Pennsylvania,  the  America  East  Conference  will 
be  the  industry’s  center  of  attention. 

Attendees  and  non-attendees  throughout  the  industry  rely  on  E&P  maga¬ 
zine  for  information  about,  and  news  coverage  of,  this  event  as  well  as  oper¬ 
ations  product  and  service  data  and  they’ll  be  looking  for  these  issues; 

FEBRUARY  7  PLANNING  ISSUE 

Alert  industry  professionals  of  your  product  or  service  in  the  America  East 
Conference  Planning  Issue.  Build  awareness  and  readership  with  an  ad  in 
this  special  issue  that  reaches  over  81,000  E&P  readers. 


FEBRUARY  7, 
MARCH  14  & 
MARCH  21, 


MARCH  14  CONFERENCE  ISSUE 

Maximize  your  exposure  at  the  show  in  addition  to  E&P’s  circulation  as  E&P 
is  distributed  to  attendees  at  the  America  East  Conference.  Used  as  a  guide 
at  the  show  as  well  as  reading  material  between  sessions,  E&P  is  the  num¬ 
ber  one  publication  read  throughout  the  newspaper  industry.  74%  of  news¬ 
paper  professionals  read  E&P  -  specifically,  75%  of  newspaper  production 
managers,  90%  of  corpaate  officers  and  88%  of  general  management 
members.*  That’s  mae  than  any  other  publication!* 

MARCH  21  POST-CONFERENCE  ISSUE 

Filled  with  news  covers  of  the  event,  remind  industry  executives  of  your 
product  or  service  with  an  ad  in  the  post-conference  issue. 


MAKE  SURE  YOUR  AD  IS  THERE! 


ADVERTISER  DISCOUNTS: 

Advertise  in  all  three  issues  and  receive  at  least 
15%  off  your  r^ular  contract  rate  or  open  rate. 
Ad  copy  may  differ.  Call  for  details. 


Sales  Representatives: 

Jim  Hoos.  Eastern  &  Canadian  Regions,  (212)  675-4380  ext.  160 
Betsy  Maloney,  Mid-Atlantic  R^on,  (212)  675-4380  ext.  159 
Joanne  Stahl.  New  England  R^ion,  (212)  675-4380  ext.  158 
Ramona  Cox.  Southern  R^ion,  (312)  641-0041 
Mike  Madden.  Midwest  R^ion,  (312)  641-0041 
Mike  Rogers.  Western  &  Canadian  Regions,  (510)  888-9640 
Classified  Dept.  (212)  675-4380  ext.  170 


Hurry!  Reach  industry  decision  makers  when  they  are  most 
receptive  to  you!  Make  your  space  reservation  today! 

Contact  your  local  E&P  representative  for  rate  information. 


America  East  Conf&ence  Planning  Issue. 

Space  Deadline:  January  28  Material  Deadline:  January  30 
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Online  Journalism 


CONTROVERSIAL  SEMINOLE 
SERIES  FINALLY  PUBLISHED 

Did  a  Florida  casino  conglomerate's  Web-based  public  relations 

efforts  diminish  the  impact  of  a  St  Petersburg  Times  report? 


by  David  Noack 


^^The  tribe’s 
Internet-based 
counteroffensii  ^e 
allowed  tribal 
officials  to 
attack  and 
attempt  to 
undennine  the 
investigation 
prior  to  its 
publication  in 
the  Times 


Soack  is  associate  editor 
of  MediaISFO.com . 


After  a  nearly  yearlong  probe,  the  St.  Petersburg 
Times  has  published  a  series  of  articles  that  raise 
questions  about  various  aspects  of  the  gaming 
and  business  empire  that  is  run  by  the  Seminole 
tribe  of  Florida. 

The  long-awaited  series  has  been  the  subject  of  a  contentious  public  dispute  betw'een  the  Times 
and  the  Seminoles.  In  a  turnabout  of  the  usual  practices,  the  tribe  used  its  own  writer  and  Web  site 
to  publish  pre-emptive  reports  about  the  manner  in  which  Times  reporters  were  going  about  their 
investigations  of  the  tribe.  Among  other  things,  the  slickly  designed  tribal  Web  site  charged  that 
Times  reporters  were  using  unethical  and  even  illegal  means  to  obtain  information  about  the  inner 
workings  of  the  Seminoles’  gambling  businesses. 

The  tribe’s  Internet-based  counteroffensive  exposed  what  the  Times  was  doing  and  allowed 
tribal  officials  to  continuously  attack  and  attempt  to  undermine  the  investigation  prior  to  its  being 
published  in  the  Times.  Hence,  what  was  a  regional  or  state  story'  received  much  wider  notice 
thanks  to  the  power  of  Web  publishing. 

'Seminole  Gambling:  A  Trail  of  Millions' 

Called  “Seminole  Gambling;  A  Trail  of  Millions,”  the  Times'  series  ran  in  its  print  and  online  edi¬ 
tions  from  Dec.  19  to  Dec.  21.  In  an  accompanying  editorial,  the  Times  said  its  series  documented 
problems  within  the  Seminoles’  gambling  operations  that  included  “inadequate  records  of  large 
sums  of  money  changing  hands,  questions  about  the  integrity'  of  some  games,  lax  regulation,  and 
concern  by  some  law  enforcement  officials  about  whether  organized  crime  is  involved.” 

The  series  remains  available  on  the  7/;«csWeb  site  at  http://www.sptimes.com. 

The  Times'  three-day  project  seeks  to  lay  out  a  picture  of  the  scope  of  the  casino  gambling  oper¬ 
ations  run  by  the  Seminoles  in  a  state  where  voters  over  the  past  20  years  have  rejected  casino  gam¬ 
ing  in  three  referendums. 

Main  points 

,Some  of  the  main  points  of  “Seminole  Gambling:  A  Trail  of  Millions”  were: 

♦  The  four  casinos  run  by  the  Seminoles  are  expected  to  take  in  nearly  a  half  billion  dollars  in 
revenue  in  1997.  If  the  tribe  were  a  public  company,  that  level  of  annual  revenue  would  make  it 
among  the  50  largest  corporations  in  Florida. 

♦  Gaming  has  been  a  financial  bonanza  for  the  non-Seminole  management  companies  that  run 
the  casinos.They've  received  roughly  $60  million  in  fees  to  date. 
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Discover  Auction  Universe 

Maximize  your  classified  revenues.  Regain  lost  customers  and  new  opportunities  by  extending 
your  classified  advertising  to  the  Internet  with  Auction  Universe.  Learn  how  to  capitalize  on 
Online  Auctions,  the  fastest  growing  Internet  phenomenon!  It  is  the  next  logical  progression  for 
all  publications. 

Discover  a  whole  new  world  of  classified  advertising.  Explore  Auction  Universe  and  join  millions 
of  people  browsing  an  endless  variety  of  items  right  from  their  computers:  antiques,  collectibles, 
electronics,  business  equipment,  computers,  household  and  sporting  goods...  1000  categories. 

Fur  more  information  call  us  at  203-741-5110  or  email  us  at  sales@auctionuniverse.com. 


Let  the  bidding  begin 


^ww.auctionuni  verse,  com 
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«  stamps,  vintage  record  albums. 


autographs  arid  vintage  sports  coMectibles  at  <mww  coHcctorsauction.ci 
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•  Antique  Jewelry 

Art  &  Paintings  Ceramics 
Dolls,  Figures  Furniture 
Glass  Photographic  Images 
Toys  Vintage  Clothing  • 

Advertising 
Amusemenf'  &  Theme 
Animation  Art  Art/Cels 
Autographs  Aviation 
Banks  Bears  Beatles 
Bottles  Caps  &  Cans  Boy 
Scouts  Girl  Scouts  Beer 
Broadway  &  Theater 
Buttons  Casinos  Circus 
Clocks  Coca  Cola  Coins 
Comic  Books  Cracker  Jacks 
Disneyana  Dolls  Figures 
Elvis  Fishing  Hallmark 
Historical  Holiday  Huntipg 
Lunchboxes  Military 
Movies  Music  Boxes  Pez 
Nautical  Paper  Collectibles 
Phonographic  Pottery 
Porcelain  Radios  Railroad 
Photographic  Pins  Political 
Toys  Campaign  Religious 
Rock  n'  Roll  Sewing 
Stamps  Star  Trek  Star  Wars 
Television  Sports  Thimbles 
Trading  Cards  X-Files 
Television  Toys  Thimbles  • 
Hardware  & 
Software  Books  Manuals 

•  Restaurant 
Retail  Lawn  &  Garden 
Office  Manufacturing  • 

Appliances 
Bath  Accessories  Clothing 

•  Costume 
Equipment  Health  Jewelry 
&  Gemstones  Equipment 
Vitamins  • 

E  xercise 
Camping  Equipment 
Sporting  Equipment  Golf 


Weekly 


In  Short 


♦  Tribal  chairman  James  Billie  has  a  47-foot 
yacht,  owns  more  than  20  acres  of  property  in 
Oklahoma,  and  has  at  his  disposal  a  $9  million 
jet  airplane  once  owned  by  former  Philippine 
President  Ferdinand  Marcos. 

♦  Jackpots  worth  hundreds  of  thousands 
of  dollars  have  been  paid  out  to  a  few  lucky' 
winners  at  the  casinos. 

♦  And  tribe  members  who,  up  until  1994 
received  only  $  1 ,000  a  year  per  person,  have 
seen  their  tribal  dividends  jump  to  $12,000 
per  person.  Next  year  it  will  be  $18,000  per 
person. 


USA  TODAY  ARCHIVES 

Because  the  single  most 
requested  product  on  the 
USA  Today  Web  site  is 
archived  stories,  USA 
Today  has  launched  a  new 
pay-per-view  online 
archive  service.  Users  can 
search  freely  but  must  pay 
$1  to  see  the  full  text  of 
any  article.  The  USA  Today 
site  archive  currently 
includes  all  the  articles 
that  have  appeared  in  the 
print  edition  of  USA  Today 
since  April  1987.  See: 
archives.usatoday.com 


HOT  MAIL  AT  MICROSOFT 

In  a  deal  estimated  to  be 
worth  $400  million,  the 
Microsoft  Corp.  has 
acquired  Hotmail  Corp. 
of  Sunnyvale,  Calif.  Hot¬ 
mail  is  a  giant  of  the 
Internet  e-mail  business. 
Microsoft  indicated  it  will 
integrate  Hotmail's  sophis¬ 
ticated  e-mail  software 
into  its  Microsoft  Network 
(MSN).  At  the  same  time, 
Hotmail's  'Webcourier'  e- 
mail  push  service  will  be 
used  to  deliver  news  and 
information  from  such 
Microsoft  publishing  ven¬ 
tures  as  MSN,  Slate,  and 
MSNBC. 


YAHOO!  IT'S  GEOCITIES 

Yahoo!  has  signed  a  deal 
to  invest  $5  million  in 
GeoCities  in  return  for 
use  of  GeoCities  technol¬ 
ogy  to  support  community 
publishing  services  at  local 
Yahoo!  city  sites. 


Paper  defends  efforts 

Paul  Tash,  executive  editor  of  the  Times, 
said  the  series  “is  a  statement  of  our  own 
journalistic  findings  and  I  think  [the  Semi- 
noles]  were  engaged  in  an  effort  of  pre-emp¬ 
tive  public  relations,  in  an  effort  to  distract 
from  the  journalism  that  we  were  doing,  but 
we  published  our  findings.  I’m  very 
confident  and  pleased  to  have  published 
it  and  I’m  happy  to  let  the  readers  of  our 
newspaper  judge  for  themselves  on  this  mat¬ 
ter.” 

Tash  said  that  it’s  not  unusual  for  newspa¬ 
pers  to  be  attacked  prior  to  publishing  an  arti¬ 
cle  or  a  series.  However,  he  pointed  out  that 
what  is  new  in  this  instance  is  the  use  the 
Seminoles  made  of  the  Web  to  directly  com¬ 
municate  with  a  broad  regional  and  national 
audience. 

Former  Times  staffer 

Peter  Gallagher,  a  former  Times  staffer 
who  was  fired  in  the  early  198()s  and  now  is  a 
reporter  for  the  tribal  print  newspaper  the 
Seminole  Tribune,  said,  “The  series  is  riddled 
with  errors,  some  of  them  are  embarrassing: 
everybody  in  history  knows  that  Osceola 
wasn’t  a  chief.  They  have  him  as  chief.” 

Gallagher  has  been  acting  as  a  spokesman 
for  the  tribe  throughout  the  dispute. 

No  tribal  response  yet 

Gallagher  said  tribal  officials  are  consider¬ 
ing  what  kind  of  response  to  make. 

In  its  Dec.  23  editorial,  the  Times  says  its 
series  “shattered  the  myth  that  the  tribe  runs 
penny-ante  gambling  operations  that  produce 
a  modest  income”  and  calls  for  better  gaming 
regulation,  adding  that  C^ongress  should  take  a 
second  look  at  federal  subsidies  for  the  tribe, 
and  Florida  officials  should  reject  a  compact 
with  the  Seminoles. 

“The  last  thing  Florida  needs  is  more 
casino  gambling  and  the  problems  it  brings. 
Instead,  state  and  federal  authorities  should 
be  using  their  full  powers  to  unplug  their 
[Seminole]  slot  machines  and  better  justify' 
their  federal  subsidies,”  concludes  the  editor¬ 
ial. 


Griping  Online 

REPORT  FROM 
A  NEWSROOM 
HELLHOLE 

And  other  tales  at  newsmait.com 

by  Tom  Mangan 

Maurice  Tamman,  reporter  for  Florida 
Today,  started  a  Web  site  with  the 
noble,  uplifting  purpose  of  bringing 
journalists  and  publishers  together  in  matches 
that  would  presumably  be  profitable  to  both. 
Somewhere  along  the  line  things  took  a  dirt- 
dishing  turn  that  makes  at  least  one  page  at 
his  site  one  of  the  great  guilty  pleasures 
among  journalism  Web  sites. 

www.newsmait.com 

Tamman  calls  his  site  the  News  Mait  Writ¬ 
ers’ Cooperative.  (“Mait”  is  short  for  “My  Aim  Is 
True,”  an  Elvis  Costello  album  title  that  Tam¬ 
man  adopted  as  his  credo  in  his  teen  years). 
Most  of  News  Mait  is  as  practical  and  public- 
spirited  as  any'thing  you’ll  find  on  the  Web. 
Among  his  pages  is  a  list  of  writers-for-hire 
(pr(X)f  there  is  a  writer  for  every  topic  you 
could  imagine)  and  a  nearly  exhaustive  col¬ 
lection  of  links  to  journalism  job  sites,  one  of 
the  best  of  its  kind  on  the  Web. 

Wickedly  critical  'jobs'  page 

The  jobs  page  is  where  the  fun  really 
begins,  taking  you  to  the  best  —  or  worst, 
depending  on  your  perspective  —  part  of  his 
site.  His  “Newspaper  Intelligence”  page  proves 
that  hell’s  fury  is  no  match  for  a  journalist’s 
scorn. 

The  idea  is  to  warn  job-hunting  writers 
and  editors  away  from  journalistic  sweat¬ 
shops,  venal  managers,  and  penny-pinching 
newspaper  publishers.  Here’s  one  of  the  early 
entries,  with  names  withheld  to  protect  the 
guilty'  (journalists  don’t  leave  their  names,  but 
are  free  to  name  —  well,  skewer,  mostly  — 
their  employers  past  and  present): 

“Just  last  week  1,  along  with  other  groups 
of  longtime  News  employees  in  a  variety  of 
positions  were  suddenly  downsized  right  out 
of  a  job.  Tension  runs  high,  morale  runs  low. 
Every'one  seems  to  be  sitting  around  waiting 
for  the  next  .shoe  to  fall.  Needless  to  say  I’m 
here  (at  newsmait.com)  to  check  out  the  job 
listings.” 

So  you  get  the  idea  —  folks  looking  for 
work  here  may  not  be  the  ones  you  think  of 
when  developing  your  own  recruiting  plan. 
This  entry'  is  about  average: 
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Matif’aii,  a  copy  editor  at  the  Journal 
Star  i)i  Peoria.  III.,  writes  "Newsies  on 
the  Net.  ’  a  weekly  feature  on  E&P's 
.MediaINFO.com  Web  site. 


JOURNALIST  WITH  A  PERSONAL  WEB  SITE? 

If  you're  a  news  reporter,  editor,  photogra¬ 
pher  or  illustrator  with  a  personal  Web  site 
you  think  deserves  more  attention,  let  us 
know.  We  may  profile  your  site.  Send  ybur 
personal  URL  to  tmangan@iaonline.com. 


Help  ¥)ur 
Readers  NO 
to  Frozen  npes. 


Cold  weather  can  cause  a  real 
disaster  -  INSIDE  your  home. 

(Water  pipes  can  freeze  and  burst. 
The  resulting  mess  can  cost 
thousands  of  dollars  to  clean 
up  and  repair. 


The  whole  ordeal  is  avoidable;  we 
can  help  you  tell  your  readers  how. 


Just  tell  us  what  you  need: 


Please  send  me  the  following  NO  FROZEN  PIPES  information: 

□  Press  release/general  information. 

□  Information  about  potential  interv  iew  subjects. 

□  Camera  ready  one-  or  two-column  ads. 

J  "No  Frozen  Pipes”  counter  card  insert. 

J  "No  Frozen  Pipes"  brochures.  Quantity  needed; _ 

J  "No  Frozen  Pipes"  brochures  (Spanish  version).  Quantity  needed: _ 

□  "Ice  Dams:  HOT  TIPS  for  Preventing  COLD  WEATHER  Damage"  brochures: 

Quantity  needed; _ 

Name  Title 


Media  Outlet 


Address 


Mail  or  fax  to:  No  Frozen  Pipes  /  Public  Affairs  Department  E. 

State  Farm  Insurance  Companies.  One  State  Farm  Plaza.  Bloomington.  IL 
61710-0001  (fax:  309/766-1181) 

Or.  you  may  send  your  request  by  e-mail  to  psupple@statefarm.com. 

For  additional  help,  call:  309-766-8864. 

Slate  Fann  Fire  and  Casually  Company  Slalc  Farm  General  InsuraiKe  Company  Ftomc  (KIkcn  BRxvminglon.  illir 
Stale  Farm  Lloyds.  Home  Otlke  Dallas.  Texas 
hup  //WWW  sialetann  com 
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King  On  Web  With 
A  King-Sized  Site 


eomcs 


But  why  did 
the  syndicate 
wait  so  long  to 
get  on  the  Net? 


King  features  has  launched  a 
Web  site  —  and  it’s  a  big  one. 

But  wh)'  did  the  syndicate  wait 
so  long?  Three  of  its  largest  com¬ 
petitors  —  Tribune  Media  Services, 
United  Media  and  Universal  Press  Syndicate  — 
started  sites  in  1995, 1995  and  1996,  respectively. 
King  didn’t  officially  hit  the  Internet  until  Jan.  12, 
1998,  although  its  site  has  been  in  live  test  mode 
since  late  fall.  j 

According  to  King  editor  in  chief  Jay  Kennedy, 
a  major  reason  for  the  delay  was  the  new  site’s 
size.  He  said  King  decided 
to 

1995,  hut  it  took  over  two  j 
years  to  put  together.  1 

“There  was  a  lot  of  leg-  | 
work,”  Kennedy  recalled.  j 
“It’s  a  comprehensive  site.” 

The  site  —  developed 
house  by  a  team  of  1 1  peo¬ 
ple  (three  of  whom  worked  on  it  almost  full 
time)  —  has  areas  devoted  to  over  75  comics  and 
nearly  75  other  features.  These  areas  contain  sam¬ 
ples  of  the  features, 
art  original  to  the 
site,  character 
descriptions,  cre¬ 
ator  bios,  and  more. 

Other  parts  of 
the  site  include  an 
e-mail  directory  of 
cartoonists  and 
columnists,  infor¬ 
mation  about  deliv¬ 
ery'  of  features, 
news  items,  and  a 
brief  history'  of  the 
83-year-old  King. 
Visitors  clicking  the 
rainbow-colored 
King  logo  on  the 
home  page  can  also 
see  an  animated 
sequence  featuring 
“Krazy  Kat”  charac¬ 
ters  and  other 
images. 

Kennedy  said  the 


site  —  which  is  updated  every'  Monday  —  will 
eventually  sell  merchandise,  offer  interactive 
games,  possibly  carry  ads,  and  possibly  deliver 
comics  electronically  to  individual  computer 
users  on  a  subscription  basis. 

To  celebrate  King’s  cyber  launch.  Dean  Young 
did  a  special  Jan.  12-17  “Blondie”  sequence  for 
newspapers  and  the  site.  In  the  strips,  the  low- 
tech  Dagwood  gets  “wired.” 

The  68-y'ear-old  “Blondie”  —  which  has  nearly 
2,100  clients  worldwide  —  is  the  most  widely 
distributed  King  property.  Other  comics  that  can 
be  seen  on  the  site  include  “Beetle  Bailey,” “Curtis,” 
“Dennis  the  Menace,” “Hagar  the  Horrible,”“Hi 
and  Lois,” “Mallard  Fillmore,”“Mutts,”“Sally'  Forth,” 
“Spider-Man,”  “The  Family  Circus,”  “The 
Lockhorns,” “Zippy  the  Pinhead”  and  “Zits.” 

Also  appearing  are  editorial  cartoonists  such  as 
the  Pulitzer  Prize-winning  Jim  Borgman  and  Jim 
Morin;  and  columnists  such  as  Dr.  Joyce  Brothers, 
Heloise,  Rheta  Grimsley  Johnson,  Dan  Rather,  Carl 
Rowan  and  Dr.  Ruth  Westheimer. 

Newspaper  editors  that  subscribe  (or  may 
want  to  subscribe)  to  King  features  are  among 
the  site’s  target  audience  —  as  are  potential 
licensees,  comic  fans,  the  general  public,  and  jour¬ 
nalists  seeking  information  about  the  syndicate’s 
features  and  creators. 

The  site  (www.kingfeatures.com)  has  already 
been  named  a  “Family  Site  of  the  Day”  by  the 
Yahoo!  search  engine. 
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One  of  the  "Blondie" 
computer  strips 
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Partnerships  For 
United  Web  Site 

CONTENT  FROM  UNITED  Media’s 
redesigned  site  (www.comic- 
zone.com)  will  be  distributed  around 
the  Web  via  various  partnerships. 

For  instance,  users  of  Microsoft’s 
Internet  Explorer  4.0  browser  can  click 
directly  to  the  United  site. 

Also,  users  of  Compaq  Presario  com¬ 
puters  can,  via  a  Snoopy  icon,  receive 
automatic  daily  delivery'  of  a  “Peanuts” 
strip  with  a  direct  link  to  the 
snoopy.com  area  of  the  United  site. 

And  “Dilbert”  animations  are  appear¬ 
ing  on  both  the  United  site  and 
Mediadome  site  (www.mediadome. 
com).  Mediadome  is  a  joint  venture 
between  the  Intel  Corp.  and  CNET,  and 
the  animations  are  “optimized”  for 
Intel’s  Pentium  11  processor. 

Car  Dealers  Sue 
‘Marvin’  Creator 

“TiyCARVIN”  CREATOR  TOM  Arm- 
IVx  strong  is  being  sued  for  more 
than  $  1  million  for  a  series  of  strips  sat¬ 
irizing  the  car-selling  business. 

The  libel  suit  was  filed  in  a  Sarasota 
County,  Fla.,  court  by  father-son 
Mercedes-Benz  dealers  Jerry’  and  C^had 
Glauser.  Their  attorney,  Steve  Chase, 
said,  “We  do  not  think  Mr.  Armstrong  or 
his  syndicate  should  use  the  power  of 
the  press  for  a  personal  vendetta.” 

The  issue  began  last  spring,  when 
Armstrong  purchased  a  used  Ford  for 
his  son  from  Glauser  Mercedes-Benz. 
The  cartoonist  subsequently  sent  the 
dealership  a  fax  saying  he  was  unhappy 
with  its  service  and  fees,  and  adding 
that  the  Glausers  should  look  at  his 
comic  in  a  couple  of  months. 

In  that  summer  sequence,  Marvin 
was  shown  talking  to  another  baby 
(named  (^had)  who  wanted  to  run  his 
father’s  car  dealership  when  he  grew 
up.  In  one  strip,  Chad  said,“I  like  to  fib.” 

The  suit  also  names  Armstrong’s 
Wah!  Inc.  and  North  America  Syndicate 
—  the  King  Features  company  that  dis¬ 
tributes  “Marvin”  to  more  than  400 
newspapers. 

The  Florida-based  Armstrong  de¬ 
clined  to  comment  on  the  suit,  referring 
all  questions  to  his  attorney,  Ed  Bogler, 
who  could  not  be  reached. 

—  AP  and  David  Astor 


Bud  Grace  and  Fetter  Andersen  get 
together  in  Norway. 


‘Ernie’  Sponsors 
Olympic  Hopeful 

An  AMERICAN  COMIC  strip  could 
get  an  unusual  10th  birthday  pre¬ 
sent  from  Scandinavia  next  month. 

The  publisher  of  a  Norwegian  “Ernie" 
comic  book  is  sponsoring  a  speed 
skater  who  may  compete  in  February's 
Winter  Olympics  in  Nagano,  Japan. 
The  Bladkompaniet  company  has  been 
paying  room,  board  and  expenses  for 
24-year-old  Fetter  Andersen  since 
1996. 

Andersen,  who  has  won  several 
championships,  wears  an  “Ernie"  logo 
on  his  clothes.  He  also  wears  skates  that 
“Ernie”  creator  Bud  Grace  signed  and 
drew  on  when  the  King  Features 
Syndicate  creator  visited  Norway  . 

“Fetter's  a  heckuva  nice  kid,”  said  the 
Virginia-based  Grace,  whose  “Ernie” 
strip  is  so  popular  in  Scandinavia  that  it 
spawned  the  monthly  comic  book. 

“I  don't  know  of  any  comic  that 
sponsored  an  Olympic  athlete  before,” 
added  the  cartoonist,  who  is  of  one- 
quarter  Swedish  descent.  “I’m  just  as 
proud  as  I  can  be.” 

In  addition  to  the  comic  book  —  for 
which  Grace  contributes  some  material 
—  “Ernie”  has  been  featured  in  five 
best-selling  hardcovers  in  Scandinavia. 
And  about  35  of  the  more  than  200 
“Ernie”  client  newspapers  are  in 
Norwav  and  Sweden.  —  David  Astor 


Execs  Named  At 
Scripps  Service 

PETER  COPELAND  HAS  been  named 
managing  editor  of  Scripps  Howard 
News  Service,  succeeding  Marvin  West, 
who  retired  after  42  years  with  Scripps 
Howard. 

Copeland,  formerly  SHNS’s  assistant 
managing  editor/news,  covered  the 
Pentagon  for  six  years  and  Latin  Ame¬ 
rica  for  five  years. 

Cincinnati  Post  sports  editor  Mark 
Tomasik  succeeds  Copeland  as  SHNS 
assistant  managing  editor/news,  and 
Stuart  (Fla.)  Sews  deputy  managing 
editor  Hank  Wilson  becomes  assistant 
managing  editor/photos  and  graphics. 
He  and  his  wife,  former  Stuart  Sews 
features  editor  Martha  Wilson,  are  devel¬ 
oping  paginated  section  fronts  for 
Scripps  Howard. 

Also,  SHNS  sports  editor  Thomas 
O’Toole  is  now  assistant  managing  edi¬ 
tor/sports. 

Sales  Deal  With 
Cox-Owned  Firm 

Andrews  mc.meel  pl blishing, a 

sister  company  to  Universal  Press 
Syndicate,  has  signed  a  deal  to  sell  and 
distribute  Longstreet  Press  books  and 
calendars. 

The  arrangement  may  lead  to  a 
minority  interest  in  the  Marietta,  Ga.- 
based  Longstreet,  according  to  the 
Kansas  City-based  Andrews  Mc.Meel. 

Longstreet  is  a  subsidiary  of  Cox 
Newspapers,  which  publishes  the 
Atlanta  Journal  and  Constitution. 

Last  fall,  Cox  acquired  a  40%  stake  in 
Mary  En^elbreit’s  Home  Companion 
magazine,  which  is  aLso  affiliated  with 
Andrews  Mc.Meel. 

TMS  Distributing 
Celebrity  Writers 

New  YORK  DAILY  Sews  entertain¬ 
ment  columnists  George  Rush  and 
Joanna  .Molloy  are  being  syndicated  by 
Tribune  .Media  Services. 

The  married  couple's  daily  feature  is 
part  of  T.MS’s  Entertainment  Wire, 
which  also  includes  the  “Fast  Track" 
celebrity  profile  column  by  Cheryl 
Levin  and  country  music  columns  by- 
Jack  Hurst. 
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according  to  Creators  Syndicate  and  vari¬ 
ous  press  reports. 

The  revelations  about  Lawrence,  a  for¬ 
mer  U.S.  ambassador  to  Switzerland,  led 
to  his  remains  being  removed  from 
Arlington  National  Cemetery. 

Speaking  of  Arlington,  “Mallard 
Fillmore”  creator  Bruce  Tinsley  created  an 
unusual  apology  comic  last  month.  In  the 
Dec.  22  strip,  the  King  Features  Syndicate 
cartoonist  had  his  iMallard  character  state: 
“I  made  fun  of  this  administration  for 
pulling  strings  to  get  rich  campaign-fund 
donors  buried  in  Arlington  National 
Cemetery.  But  they  produced  documents 
that  would  appear  to  exonerate  them. 
Which  proves  two  things;  Even  I  can  be 
wrong  .  .  .  and  that  when  these  guys  real¬ 
ly  don’t  have  anything  to  hide,  the  proof 
doesn’t  mysteriously  disappear.” 


Comedian  Doing 
United  Column 


A  WEEKLY  HUMOR  column  by  stand- 
up  comedian  Gerry  Swallow  is 
being  offered  by  United  Eeature 
Syndicate. 

Tlie  column,  which  has  appeared  in 
the  Seattle  Times  since  1996,  has  lines 
like  this:  “When  recently  polled,  32%  of 
Americans  said  crime  was  a  major  con¬ 
cern.  When  polled  at  gunpoint,  that  num¬ 
ber  rose  considerably” 

Swallow  has  appeared  on  the  Tonight 
Show  and  also  written  for  sitcoms. 


An  editorial 
cartoon  and 
"Wendel"  comic 
by  Jerry  Buckley 


Strip  Cartoonist 
Is  Also  Historian 
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Creator  Is  Doing 
Trio  Of  Features 

JERRY  BUCKLEY  IS  a  three-dimension¬ 
al  ereator. 

The  self-syndicator  now  does  a  weekly 
comic  panel  called  “Wendel,”  a  weekly 
editorial  cartoon  and  an  occasional  col¬ 
umn  accompanied  by  an  illustration. 

Buckley  (215-9464453)  is  with  the 
Express  Newspapers  of  Bucks  County, 
Pa.,  and  the  Mail  Newspapers  of 
Burlington  (bounty,  N.J.  The  award-win¬ 
ning  cart(X)nist  is  also  a  teacher  and  for¬ 
mer  ad  agency  art  director. 


“  HATCH”  CARTOONIST  JEEF  Shesol 

X  has  completed  a  project  far 
removed  from  his  Creators  Syndicate 
comic  strip. 

He  wrote  Mutual  Contempt:  Lyndon 
Johnson,  Robert  Kennedy  and  the  Feud 
that  Defined  a  Decade.  The  book 
received  positive  reviews  in  publications 
such  as  the  New  York  Times  and 
Washington  Post. 


Syndicate  Offers 
Info  On  CD-ROM 


More  TFIAN  a  years  worth  of 
home-improvement  and  craft  fea¬ 
tures  are  available  on  CD-ROM. 

The  “Constructive  Ideas”  disk  is  being 
offered  by  Syndication  Associates  (1-888- 
684-0084),  which  syndicates  its  features 
to  more  than  150  U.S.  and  Canadian 
papers. 


Old  Cartoons  In 
Ohio  Exhibition 


Account  Execs 
Named  At  TMS 


ORIGINAL  COMICS  AND  political 
cartexjns  from  the  1920s  and  1930s 
are  on  display  through  Jan.  25  at  the 
Butler  Institute  of  American  Art  in 
Youngstown,  Ohio. 


Coloring  Area  In 
Cartoonist’s  Site 


Tribune  media  services  has 

named  Ginger  Hecht  Southeast 
account  executive  and  Rich  Masterson 
Northeast  account  executive  for  its  syn¬ 
dicated  features  and  Knight-Ridder/ 
Tribune  Information  Services. 

Hecht  has  worked  for  the  European 
C’ommission  in  the  Netherlands  and  the 
Chicago  Sun-Times.  Masterson  was  pre¬ 
viously  a  vice  president  and  circulation 
director  at  Pulitzer  Community  News¬ 
papers  in  Chicago. 


Fred  LASSWELL  has  started  an  area 
on  his  Web  site  for  kids  to  color  in 
1  I  characters  from  his  “Barney  Google  and 

Tn  ^  snuffy  smith  comic. 

XI 1  v^Cll  Visitors  to  the  site  (www.unclefred. 

“T  ONDON’S  TIMES”  CREATOR  Rick  i  com)  can  print  out  eight  different  draw- 
X-a London  has  started  another  offbeat  ;  ings  of  the  characters  to  color  in. 
comic  called  “Panel  HollywotKl .”  Lasswcll,  who  is  with  King  Features 

_  London,  i  Syndicate,  started  the  site  in  1996  with 

F<;  who  collabo-  :  various  non-“Snuffv”  cartoons  kids  could 

'iTY  I  : 

0^,  rates  with  j  sketch.  Those  art-instruction  areas  still 
illustrator  j  comprise  the  main  part  of  the  site . 
Richard 

Great  South- 

t_^ - ern  Writers 

Hattiesburg, 

Miss.  (601- 
268-7417). 


Columnist  Finds  I 
Fabricated  Past  ) 

WHO  WAS  THE  first  journalist  to  j 
confirm  that  Larry^  Lawrence’s  j 
military'  credentials  were  made  up?  \ 

It  was  columnist  Ariarma  Huffington,  ’■  Qinger  Hecht 


lO  TO  BE  ONE  OF  THE  UGLIEST  BATTLES  II 
COUNTY  COURT  HISTORY  KRAMER  VS. 
KRAMER 


Panel  Hollywood' 


Rich  Masterson 
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The  Editor  &  Publisher 


he  Best  of 
the  Best 

ire  YOU  one  of  them? 


*  ,1  .. 

\  in^Q^  Interactive 
\  VolANewspapers 

In  1996,  Editor  &  Publisher  launched  an  awards  program  at  its 
Annual  Interactive  Newspapers  Conference  to  recognize  outstand¬ 
ing  Web  sites  hosted  by  several  different  media  categories. 

This  year,  we  received  over  400  entries  to  win  what  is  clearly  becom¬ 
ing  one  of  the  most  coveted  awards  in  the  industry  —  the  EPpy. 

Who  will  be  the  1998  winners  announced  at  the  9th  Annual  Inter¬ 
active  Newspapers  Conference? 

All  who  attend  are  winners! 

Whether  or  not  your  organization  submitted  an  EPpy  Award  entry,  you 
will  be  a  winner  by  attending  this  conference.  Because  only  the  Best 
of  the  Best  are  heading  West  this  February  —  the  pioneering  men 
and  women  who  have  been  the  first  to  jump  onto  the  Internet  band¬ 
wagon. 

•  Learn  about  the  latest  trends  in  technology 
•  Find  out  ways  to  make  your  Web  site  a  profit  center 
•  Identify  new  opportunities  and  techniques  for  making  your  site 
the  #1  source  of  local  community  information  on  the  Web 
•  Compare  notes  with  other  media  professionals  from  across  the 
industry  —  from  across  the  globe  —  on  how  they  are  dealing 
with  news  and  advertising  issues  that  are  new  and  unique  to 
electronic  publishing 
•  Network! 

Register  before  February  1  and  save  $100  -  your  pre-conference  reg¬ 
istration  cost  is  $1,295!  Attend  in-depth  pre-conference  workshops 
on  Marketing  &  Promotion,  Technology  or  Classified  Advertising  on 
the  Web,  for  just  $125  more. 

The  Editor  &  Publisher  Interactive  Newspaper  Conference  is  recog¬ 
nized  by  publishers,  journalists  and  other  media  industry  executives 
worldwide  as  the  premier  event  on  Who’s  doing  What,  When  it  is 
occurring.  Where  on  the  Web,  Why  and  How!  Where  is  your  nose  for 
news  about  the  excitement  of  Interactive  Newspapers  and  electron¬ 
ic  publishing?  It  should  be  in  Seattle,  February  4th  to  7th! 

To  register  today,  call  212-675-4380,  ext.  285,  or  visit  our  web  site, 

www.mediainfo.com 
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E6^P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


1/13/98 

1/7/98 

1/14/97  1 

A.H.  Belo  Corp.  (NY) 

54.500 

53.125 

35.250 

American  Media  Inc.  (NY) 

7.000 

7.250 

5.750 

Central  Newspapers  Inc.  (NY) 

69.750 

72.125 

45.750 

Dow  Jones  &  Co.  Inc.  (NY) 

50.875 

52.500 

39.375 

E.W.  Scripps  Co.  (NY)* 

45.938* 

46.063* 

34.125* 

Gannett  Co.  Inc.  (NY)## 

58.500 

60.188 

73.125 

Gray  Comm.  Sys.  (NY) 

24.750 

25.000 

19.375 

Harte-Hanks  Comm.  (NY) 

36.688 

37.750 

26.125 

Hollinger  International  (NY) 

13.938 

13.938 

11.500 

Journal  Register  Co.# 

19.438 

19.500 

N/A 

Knight-Ridder  Inc.  (NY) 

54.750 

54.250 

38.750 

Lee  Enterprises  Inc.  (NY) 

28.813 

28.563 

22.875 

McClatchy  Newspapers  Inc.  (NY) 

26.188 

26.875 

26.625 

Media  General  Inc.  (AM) 

43.938 

43.938 

31.000 

New  York  Times  Co.  (NY) 

64.750 

65.625 

37.875 

News  Corp.  Ltd. 

22.563 

22.25 

21.375 

Pearson  Ltd. 

12.750a 

13.250a 

7.550a 

Pulitzer  Publishing  Co.  (NY)** 

60.375 

62.938 

46.875 

Quebecor  Inc.  Class  A 

16.750b 

16.625b 

25.000b 

Times  Mirror  Co.  (NY) 

59.500 

60.875 

49.875 

Tribune  Co.  (NY)*** 

60.188 

60.313 

78.750 

Washington  Post  Co.  (NY) 

473.313 

474.375 

338.250 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  11/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 
'**  Adjusted  for  2-for-1  stock  split 

#  Company  went  public  on  5/8/97 

##  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 

(a)  British  pounds 

(b)  Canadian  dollars 


BUSINESS  BRIEFS 


Californian  lifts 
Web  presence 

The  BAKERSFIELD  CALIFORNIAN,  which  has  published 
an  online  edition  since  October  1995,  has  formed  a  new 
media  unit  and  plans  to  expand  its  online  presence. 

Mike  Jenner,  director  of  the  new  media  division,  says  the 
paper  will  seek  to  broaden  the  site  into  “a  gateway  to  the 
community,”  which  includes  Bakersfield 
and  Kern  County.  Plans  call  for  the  addi¬ 
tion  of  community  directories,  local  arts 
and  entertainment  listings  and  interactive 
ventures  that  enable  citizens  to  discuss 
issues. 

“We  need  to  invest  more  energy  in  the 
mission  and  build  a  strong  site  to  protect 
the  franchise  and  take  advantage  of  new 
opportunities  for  readers  and  revenue,” 

Jenner  said.  Now  operated  by  Jenner  and  three  employees, 
the  site  (www. bakersfield.com)  will  build  staffing  to  10  by 
later  this  year,  he  said. 

The  site’s  advertising  sections  will  expand  and  will 
employ  more  sophisticated  search  engines  for  classifieds. 
While  banner  ads  are  available  already,  the  paper  expects  to 
design  and  develop  sites  for  advertisers. 

Jenner  also  plans  to  develop  niche  areas  —  a  local  busi¬ 
ness  section,  for  example  —  that  won’t  run  in  the  paper. 

Also  in  the  works  is  a  branding  campaign  designed  to 
make  the  site  more  identifiable  locally. 

Stern  shutters 
Seattle  Weekly 

Nine  months  after  it  bought  Seattle  Weekly  and 
Eastsideiveek,  two  alternative  papers  in  the  growing 
Seattle  area.  Stern  Publishing  folded  Eastskleiceek  after  the 
Jan.  7  issue. 

Publisher  Michael  Crystal  said  the  company-  would  con¬ 
centrate  resources  on  an  expanded  Seattle  Weekly,  which 
will:  incorporate  features  and  issues  from  Eastsideiveek, 
shift  its  publication  date  to  Thursdays,  create  three  zoned 
editions  for  increased  advertising  efficiency,  and  raise  distri¬ 
bution  to  130,000. 

Eastsideweek,  with  weekly  distribution  t)f  40,000,  was 
founded  in  1990  by  Knute  “Skip”  Berger,  who  is  now  editor 
of  Seattle  Weekly. 

Stern  Publishing,  led  by  the  New  York  alternative  weekly 
Village  Voice,  has  been  on  a  buying  binge  and  now  operates 
alternatives  circulating  an  estimated  850,000  papers  in  Los 
Angeles  and  Orange  County,  Calif.;  Long  Island,  N.Y.; 
Minneapolis/St.  Paul  and  Cleveland. 

Sulzberger  sells 

New  YORK  TIMES  Co.  chairman  Arthur  Ochs  Sulzberger 
Jr.  has  sold  17,762  class  A  common  shares  for  $55.25 
each,  according  to  a  filing  with  the  Securities  and  Exchange 
Commission  in  December.  Sulzberger  currently  owns 
33,231  class  A  common  shares. 


Mike  Jenner 
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Ariz.  weeklies 
make  addition 

INDEPENDENT  NEWSPAPERS  INC., 
Arizona’s  largest  weekly  group, 
recently  started  its  11th  publication, 
the  Surprise  Independent. 

The  launch  gives  INI  a  total  circula¬ 
tion  of  188,000  in  the  Phoenix 
metropolitan  area,  according  to  presi¬ 
dent  Ed  Dulin,  who  said  the  company 
looks  forward  to  continued  growth. 

Independent  also  serves  the  commu¬ 
nities  of  Apache  Junction,  Chandler, 

East  Mesa,  Gilbert,  Paradise  Valley,  Sun 
City  West,  Sun  Lakes,  Arrowhead 
Ranch,  and  the  town  of  Paradise  Valley. 
It  publishes  monthly  business  papers 
in  five  communities  and  owns  Valley 
Newspapers,  a  web  offset  printing 
company  in  northwest  Phoenix. 

Newspeople 
walk  for 
shot  colleague 

JOURNALISTS  FROM  BOTH  sides  of 
the  U.S.-Mexican  border  marched  in 
Tijuana  recently  in  a  show  of  solidarity' 
for  Jesus  Blancornelas,  the  co-editor  of 
the  newspaper  Zetci  who  was  badly 
wounded  in  an  ambush  on  Thanksgiv¬ 
ing  Day. 

Several  American  journalists  joined 
about  1 00  Mexican  media  staffers  and 
human  rights  activists  in  protesting  the 
shooting  and  calling  for  peace  and 
security,  according  to  a  dispatch  from 
Tijuana  by  San  Die^o  Union-Tribune 
reporter  Lillian  Salazar  Leopold.  The 
marchers  had  a  police  escort  on  their 
three-mile  trek  from  the  municipal 
police  department  to  the  city’s  monu¬ 
ment  to  freedom  of  expression. 

Blancornelas,  who  was  critically 
wounded  in  the  ambush,  has  named 
alleged  drug  cartel  affiliates  as  being 
responsible  for  his  wounds.  The  editor 
has  won  several  journalism  awards  but 
his  biting  commentary  has  earned  him 
many  enemies. 

Bartolome  Rubio  Hernandez,  a 
reporter  for  the  daily  Cambio  in 
Tijuana,  told  Leopold;  “We  may  not  all 
be  in  agreement  with  what 
Blancornelas  wrote,  but  we  defend  the 
freedom  of  expression.  No  matter 
what  happens,  we  are  going  to  defend 
the  right  that  we  have  to  write.” 


Tribune  Co.  in 
broadcast  swap 

Tribune  co.  is  swapping  the 
assets  of  its  New  York  City  EM 
radio  station  WQCD  (101.9  FM)  for  the 
assets  of  two  Emmis  Broadcasting 
Corp.  television  stations,  WB  network 
affiliate  KTZZ-TV  (Channel  22)  in 
Seattle, Wash.,  and  Fox  network  affili¬ 
ate  WXMl-TV  (Channel  17)  in  Grand 
Rapids,  Mich.  Emmis  has  agreed  to 
acquire  WXMI-TV  as  part  of  its  acquisi¬ 
tion  of  Dudley  Communications  Corp. 

The  deal  lifts  Tribune’s  TV  holdings 
to  18  stations,  covering  35.6%  of  U.S. 
television  households,  or  26%  for 
Federal  Communications  Commission 
threshold  calculations.  Tribune  said  it 
“remains  committed  to  ownership”  of 
its  four  other  radio  stations  in  Chicago 
and  Denver. 

Pending  FCC  approval,  the  deal  is 
expected  to  close  in  the  second  quar¬ 
ter  of  1998. 

Fellowship 

program 

The  SEATTLE  times  Co.  has  estab¬ 
lished  the  Seattle  Times  Fellows 
program,  designed  to  expose  employees 
to  a  wider  newspaper  experience  and 
to  put  their  talents  to  use  where  they’re 
best  suited. 

Shawn  Kingma,  a  customer  account¬ 
ing  c(K)rdinator,  and  Robert  Jeffrey  Jr,  a 
national  advertising  executive,  were 
selected  as  fellows  and  joined  a  five- 
week  program  at  the  Maynard 
Institute’s  .Management  Training  Center 
at  Northwestern  University  in  (Chicago. 
Then  Kingma,  a  Times  employee  for  10 
years,  went  to  the  Orlando  Sentinel, 
while  Jeffrey,  an  employee  since  1S>91, 
went  to  the  Washington  Post. 

When  they  returned  to  the  Times, 
they  began  four-month  internships  in 
departments  new  to  them,  where  a  key 
executive  will  serve  as  mentor. 

Scholarship  for 
environment 

The  family  and  colleagues  of 
Kelly  Richmond  have  established  a 
University  of  New  Mexico  scholarship 
in  memorv  of  the  environmental 


reporter,  who  died  of  lung  cancer  in 
November  at  age  33. 

Richmond  first  came  to  national 
attention  with  a  series  in  the  Santa  Fe 
New  Mexican  detailing  environmental 
problems  at  the  Los  Alamos  National 
Laboratory.  The  series  led  to  a 
CTtngressional  investigation  —  and  an 
internal  newspaper  battle  that  ended 
with  the  resignation  of  Richmond  and 
the  departures  of  more  than  a  dozen 
colleagues. 

Since  1994,  Richmond  had  worked 
in  the  Trenton  bureau  of  the 
Hackensack,  N.J.-based  Record. 

Donations  to  the  scholarship  can  be 
addressed  to  The  Kelly  Richmond 
.Memorial  Fund,  UN.M  Foundation, 
Hodgin  Hall,  2nd  Floor,  University  of 
New  .Mexico,  Albuquerque,  N..M. 

87131. 

TV,  newspaper 
share  reports 

The  STOCKTON,  CKUV,  Record 
and  KPWB-TV  (Channel  31)  in 
Sacramento  have  agreed  to  share  news 
reports,  features  and  special  projects 
for  their  readers  and  viewers. 

Because  both  their  newsrooms  are 
linked  by  microwave,  ('hannel  3 1  will 
frequently  use  the  Record  newsr(H)m 
for  live  broadcast  of  major  regional  sto¬ 
ries.  Record  publisher  Terrv  Kroeger 
said  the  goal  is  to  provide  local  resi¬ 
dents  with  complete  news  coverage 
while  presenting  the  area  and  its  com¬ 
munities  to  the  broader  Sacramento 
region.  “We  believe  that  this  partner¬ 
ship  will  benefit  our  newspaper 
through  increased  exposure  through 
television,”  Kroeger  said. 

KFWB  general  manager  Elliott 
Troshinsky  predicted  the  agreement 
will  provide  “a  much  more  in-depth 
sense  of  what’s  going  on  in  Stockton.” 

Suburban  Chicago 
weeklies  expand 

PRESS  PUBLICATIONS,THE 

Elmhurst,  lll.-based  group  owned 
by  brothers  Jack  and  Pete  (Yuger, 
recently  started  community  papers  in 
Hanover  Park  and  Streamwood.  The 
group  now  publishes  3"  nondailies  in 
the  western  suburbs  of  Chicago. 
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Every  marketer  has  questions: 

Which  market  has  the  greatest  potential  for  sales  of  a  particular  product? 
What  city  has  the  highest  disposable  income  ? 

What  town  has  the  greatest  ethnic  diversity? 

Where  can  you  reach  the  greatest  proportion  of  Gen  Xers? 

What  state  employs  the  most  people  in  high  tech  fields? 

E&P’s  U.S.  Market  Forecasts  helps  you  unscramble 
the  answers! 

Filled  with  the  most  extensive,  accurate  and  up-to-date  information 
about  U.S.  markets  with  populations  of  2.500-I-,  the  U.S.  Market 
Forecasts  projects  economic  and  demographic  profiles  within  59-151 
market  variables. 

U.S.  Market  Forecasts  projections  have  a  proven 
accuracy  of  99.95%! 

Used  by  market  analysts,  entrepreneurs,  demographic  researchers,  new 
business  developers,  newspaper  executives,  real  estate  agents,  reloca¬ 
tion  specialists,  franchisers,  retailers,  ad  agencies,  manufacturers  and 
libraries  ...  the  U.S.  Market  Forecasts  is  fundamental  in  the  implemen¬ 
tation  of  business  plans,  investments,  expansions,  market  strategies  as 
well  as  sales  opportunities. 


Includes  Important 
Information  Such  As 

•  Population  by  Age  •  Ethnic  Groups 

•  Drug  Sales  •  Furniture  Sales 

•  Apparel  Sales  •  Persons  Per  Households 

•  Household  Income  •  Disposable  Income 

•  Median  Rent  •  Employment  By  Industry 

...  and  more! 

Six  Tabbed  Sections: 

Section  I  -  Narratives  &  Retail  Overviews 
Section  II  -  City,  County,  MSA  Rankings 
Section  III  -  Population,  Ages  &  Ethnicity 
Section  IV  -  Money,  Income  &  Employment 
Section  V  -  Education,  Housing  &  Households 
Section  VI  -  Retail  Sales 


Don’t  Delay!  Order  Your  Copy  Of  The  U.S. 
Market  Forecasts  Today!  Only  $269! 

Also  Available  On  CD-ROM  $795 

(Includes  softbound  copy  of  U.S.  Market  Forecasts) 

Please  send  payment  to:  U.S.  Market  Forecasts,  c/o  E&P,  P.O.  Box  3(XX). 
Denville,  NJ  07834-3000.  Phone:  (8(X))  783-4903.  Fax:  (973)  627-5872. 
E-mail:  edpub@mediainto.com  or  place  your  order  on  our  Web  site: 
www.mediainfo.com  (click  on  store  icon) 


1998  EDITION  JUST  PUBLISHED!  GET  THE  ANSWERS  TO 
YOUR  MARKETING  QUESTIONS  TODAY! 


The  Ei)iT()R<??PuHLi.SHf:R  Co. 


Population;^g“  «"«» Ethnic'*’' 


Black  Hispanic 


MEtRO  MttkS  (MSks) 
Provo-Otem,  UT 

Salt  Lake  City-Ogden.UT 

COUNTIES.  Cities 


1990 

U.S. 

1998 

Estimates 

Change 

90  v$  90 

2003 

Estimates 

10 

18-34 

353,539 

186,418 

Census 

2  412  689 

1.722.850 

2.123,787 

263.590 

1,072.227 

327,567 

1,284,352 

0.2A 

0.20 

377,257 

1,443.459 

118,117 

435,996 

105,317 

327.449 

36,247 

191,854 

44,702 

220,911 

23.184 

108.142 

if  IfiC 

,  6,077 

0.28 

7,122 

2,106 

969 

8.501 

788 

5,370 

1,224 

7,863 

98' 

4.14' 

CONFERENCE  PLANNER 


Interactive 
Newspapers  ’98 


During  THE  YEAR  since  the  last 

Interactive  Newspapers  conference 
in  Houston, Texas,  sweeping  changes 
have  (Kcurred  throughout  the  online 
news  industry'.  Eor  one  thing,  the 
level  of  competition  has  escalated.  There  are  now 
more  than  3,000  online  newspapers  in  operation 
around  the  world,  facing  off  against  more  than 
5,000  additional  Web  sites  operated  by  TV  stations, 
cable  networks,  magazines,  city  guides  and  other 
online  news  media  enterprises. 

For  another  thing,  the  nature  of  the  World  Wide 
Web  itself  has  changed  dramatically  both  in  its 
overall  size  and  the  sophistication  of  its  browsers 
and  graphics.  For  information  publishers,  it  is 
increasingly  a  landscape  of  ever  more  complicated 
software  structures  that  require  high  levels  of  engi¬ 
neering  skills  to  design,  create,  and  maintain. 

Thirdly,  the  demographics  of  the  online  news 
and  information  marketplace  have  shifted  toward 


the  consumer  side.  The  number  of  online  informa¬ 
tion  users  has  increased  at  a  rate  higher  than  was 
predicted.  Currently,  about  27  percent  of  U.S. 
households  are  reported  to  be  accessing  the 
Internet  or  online  services. 

This  year  s  Interactive  Newspapers  conference 
in  Seattle,  Wash.,  brings  together  some  of  the  most 
knowledgeable  authorities  on  all  of  these  evolving 
online  publishing  Issues,  including  the  record  num¬ 
ber  of  technology  and  service  vendors  listed  below'. 

More  importantly,  the  event  also  brings  together 
the  publishers  and  managers  who  are  on  the  cut¬ 
ting  edge  of  the  revolution  that  is  changing  the  way 
that  readers  acquire  their  news  and  advertisers 
reach  their  audiences.  The  conference,  which  last 
year  hosted  newspaper  attendees  from  24  coun¬ 
tries,  will  this  year  be  attended  by  newspaper  peo¬ 
ple  from  more  than  45  nations  as  diverse  as  Iceland 
and  Turkey,  Japan  and  Uraguay,  Russia  and  South 
Africa. 


Guide  to  Interactive  Newspapers  '98  Conference  Exhibitors 


ABC  Interactive 

(800)  285-2220 

ABC;  Interactive,  a  wholly  owned  sub¬ 
sidiary'  of  ABC,  provides  both  Web  site 
activity'  and  advertiser-specific  activity'. 
Audits  are  conducted  for  clients  such 
as  Yahoo!,  Lycos,  Elle  and  PointCast. 
Booth  5 

Accipiter 

(919)  872-7755 

Accipiter  unlocks  the  potential  of 
Internet  marketing.  AdManager  lets 
advertisers  target  their  advertising  to 
specific  demographic  groups  and  gives 
them  real-time  feedback  through  on¬ 
line  reports. 

Booth  45 

AdOne  Classified  Network 

(800)  555-4231 

AdOne  Classified  Network  is  a  net¬ 
work  of  online  classifieds.  More  than 
100  publishers,  representing  500-1-  pub¬ 
lications  and  nearly  40  million  readers, 
partner  with  AdOne. 

Booths  6  &  8 


AdQuest  Classifieds 

(715)  258-9990 
Booth  62 

Alki  Software  Corp. 

(206)  286-2600 

Alki  uses  InType  technology  to  publish 
Web  applications,  such  as  Babynamer.- 
com,  that  make  money  for  newspapers 
and  other  local  distributors. 

Booths  53,  54.  &  55 

American  Internet 

(732)  738-9000 

American  Internet  provides  Internet 
directory  software  that  can  be  licensed 
and  privately  labeled  under  a  compa¬ 
ny’s  identity. 

Booth  29 

Apartments,  com 

(773)  348-4222  Ext.  223 
An  online  solution  for  publishers’ 
apartment  classified  franchise. 
Apartments.com  is  part  of  the  new 
Classified  Ventures  Strategic  Alliance. 
Table  Top  5 


Associated  Press 

(212)  621-7200 

The  Associated  Press  is  a  news  organi¬ 
zation  serv  ing  as  a  multimedia  source 
of  news  for  the  past  1 50  years. 

Booth  32 

Auction  Universe 

(203)  4534)189 

Auction  Universe  is  a  consumer-to-con- 
sumer  online  auction  service  bringing 
buyers  and  sellers  together  to 
exchange  goods  and  serv  ices  in  more 
than  1 ,000  categories. 

Booth  52 

Autonomy  Inc. 

(650)  2364)3<K) 

Autonomy  develops,  markets  and  inte¬ 
grates  solutions  for  the  intelligent  man¬ 
agement  of  unstructured  data  and  per¬ 
sonalized  information  delivery  in 
online  environments. 

Booth  44 

Boldly  Interactive 

(561)  394-9484 
B(Ktth  50 


January  17, 1998 


http://www.mediainfo.coni 


Editor  &  Pi  BiJSHER  37 


CONFERENCE  PLANNER 


CareerPath.com 

(213)  623-0200 

Powered  by  the  nation’s  leading  news¬ 
papers  and  employers,  CareerPath.com 
is  a  career  and  job  management  site  on 
the  Internet. 

Booth  13 

Classifind  Network 

(888)  Click-Ad 

Classifind  Network  Inc.  licenses  its 
online  multimedia  classified  technolo 
gy  to  the  newspaper,  broadcast  and 
online  publishing  industries. 

Booth  37 

CommTouch  Software  Inc. 

(408)  245-8682 

Comtouch  is  a  syndicator  of  affinity 
e-mail  software  and  ser\'ices,  offered  in 
partnership  with  major  entertainment, 
media  and  broadcast  organizations. 
Table  Top  2 

Consumer  News  Systems 

(800)  CNS-8525 

Established  in  1982,  CNS  is  an  interac¬ 
tive  information  company  providing 
revenue-based  products  for  real  estate 
and  business  in  print  and  online. 

Booth  10 

Digital  Equipment  Corp. 

(800)  DIGITAL 

Digital  brings  you  MilliCent  —  a  flexi¬ 
ble,  low-overhead  Internet  micro-com¬ 
merce  system  to  market  and  sell  online 
publications. 

Booth  2"’ 

Edgil  Associates  Inc. 

(978)  251-9932 

Edgil’s  WebCentral  and  Recruitment 
Center  software  systems  provide  inte¬ 
grated  revenue-generating  solutions  for 
ad  parsing  and  interactive  publishing. 
Booth  36 

ECl 

(415)  284-5300 

ECI  (Electric  Classifieds)  is  a  supplier 
of  comprehensive  online  classified 
solutions  providing  privately  branded 
solutions  to  leading  publishers. 

Booth  9 

Electrografix  New  Media  LLC 

(314)  429-7490 
Booth  40 

Family  Features  Online  Services 

(913)  888-3800 


i  Family  Features  offers  free  co-branded 
i  food  and  beverage  content  for  online 
:  newspapers  including  recipes,  photog- 
i  raphy  and  feature  articles. 

:  Booth  48 

i  FutureTense  Inc. 

i  (800)  880-7613 

I  FutureTense  Inc.  is  a  developer  of  soft- 
j  ware  solutions  for  professional  publish- 
i  ers.  These  solutions  deliver  high- 
!  impact  online  publications  as  well  as 
:  products  for  remote  ad  management. 

I  Booths  25  &  26 

i  Harris  Publishing  Systems 

I  (407)  242-5000 

i  With  more  than  1 00  years  in  the  new's- 
i  paper  industry,  Harris  provides  inte- 
i  grated  prepress  system  solutions  for 
:  advertising  and  editorial  publishing 
i  operations, 
i  Booth  28 

;  Headbone  Interactive 

i  (206)  378-1259 
I  Booth  -J 

i  IBM/Lotus 

i  (212)745-7767 

j  IBM  and  Lotus  provide  digital  publish- 
j  ing  technologies  and  services, 
i  Demonstrations;  Zebra  Pushware 
j  Solutions,  iVlillennium  Echomail,  Koz 
I  Community,  Lotus  Notes  for 
I  Newsrooms,  and  IBM  Webentree. 
i  Booths  1  &  2 

j  InfiNet 

i  (800)  391-8760 

:  InfiNet  offers  Internet  solutions  for 
i  newspapers  which  include:  Web  site 
j  hosting,  a  suite  of  classified  products, 
i  ad  management  tools,  archives  and 
I  chat  applications, 
i  Booth  43 

j  Infonautics  Corp. 
i  New  Media  Services 

i  (800)  860-9227 

j  Infonautics’  New  Media  Services  lets 
j  users  focus  on  publishing  while  the 
i  company'  provides  end-to-end  Web 
i  archives  and  manages  users’  online 
i  business  processes  and  resources, 
i  Booth  33 

j  INSO  Corp. 

i  (617)  753-6500 

I  DynaBase  is  a  Web  publishing  system 
:  that  includes  content  development  and 
:  management  capabilities,  SML  support 


and  a  dynamic  serving  environment. 
Quest  is  an  intelligent  search  atid  Web 
publishing  tool  that  enables  Web  site 
visitors  to  find  “best  fit’’  results  from 
online  relational  databases. 

Booths  58  &  59 

Interactive  Pictures  Corp. 

(888)  909-IPIX 

Interactive  Pictures’  IPEX  technolog)' 
provides  immersive  photography  for 
the  Internet  —  enabling  photogra¬ 
phers  to  capture  any  environment  in 
its  entirety. 

Booths  21  &  22 

Knight-Ridder/Tribune 

(800)  245-6536 

Knight-Ridder/Tribune  Interactive  pro 
duces  daily  Web  packages  on  news  and 
feature  topics  including  graphics,  ani¬ 
mation,  photos  and  text. 

Booth  64 

LEXISCD-NEXIS® 

(800)  227-9597 

LEXIS-NEXIS  provides  news  and  infor¬ 
mation  products  on  platforms  other 
than  traditional  online  delivery,  includ¬ 
ing  the  Internet,  groupware  and  e-mail. 
NewsView®  Solutions™  helps  publish¬ 
ers  generate  revenue  with  electronic 
distribution. 

Booth  3 

Management  Process 
Integrators  Inc. 

(602)  596-9356 

Re-engineering  consulting  services  and 
software  applications  that  allow  pub¬ 
lishers  to  build  various  print  and  inter¬ 
active  products  from  a  single  database. 
Booth  6l 

MediaStream 

(215)  239-4100 

MediaStream  lets  publishers  acquire 
text  and  images,  publish  content, 
archive  content,  and  sell  that  content 
through  worldwide  distribution  chan¬ 
nels. 

Booth  12 

NetGravlty 

(650)  655-4777 

NetGravity  is  a  provider  of  online 
advertising  and  marketing  solutions, 
offering  a  range  of  scalable  solutions 
for  Web  sites  and  a  network  of  sites. 
Booth  17 
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Network  WCS 

(888)  703-1700 

Network  WCS,  a  member  of  the 
Seripps  Howard  famil)',  is  a  developer 
and  operator  of  online  services. 

Table  Top  6 

New  Century  Network 

(212)373-9350 

NCN  is  a  network  on  the  Web  grow  n 
from  local  newspapers  —  providing 
news  and  information. 

Booths  30  &  31 

New  Horizons  Team™ 

(717)  628-6076 

INFO-CONNECT''’  Audiotext  Systems, 
WEBDELIVERYT'’  Software  for  online 
publishing.  Marketing  .support  and 
consulting  programs.  Easy-toread  tele¬ 
phone  directory’  programs. 

Booths  15  &  l(i 

News  Alert 

(212)  843-606() 

News  Alert  builds  Web  sites  for  media 
and  financial  institutions  including 
financial  news,  research,  quotes,  and 
proprietary  software. 

Table  Top  1 

NewsBank  lnc./Readex 

(800)  762-8182 

Publisher  of  information  products,  cur¬ 
riculum  materials  for  schools,  libraries, 
colleges,  and  research  centers. 

Booth  51 

OmniMark  Technologies 

(613)  745-4242 

Find  out  how  the  Wall  Street  Journal 
Interactive  is  powered  by  OmniMark, 
application  development  —  software 
for  the  content  management  and  per¬ 
sonalized  Web  delivery. 

Table  Top  4 

Open  Sesame 

(617)491-3474 

Open  Sesame  develops  software  for 
creating  personalized  interactions  with 
individuals. 

Booth  41 

OpenSpace  Corp. 

(206)  66'’4)025 
Booth  39 

Pickem  Sports 

(650)858-271 1 

Engage  in  promotions  for  advertisers 
and  contestants.  Customers  include 

Jam  ARY  17, 1998 


Yahoo!,  GoIfWeb  and  TV  stations. 

Booth  42 

PR  Newswire 

(212)596-1544 
Booth  63 

Real  Media 

(212)  725-4573 

Real  Media  offers  Internet  software 
and  marketing  solutions  to  the  news¬ 
paper  industry. 

Booth  14 

Regional  Network 
Communications  Inc. 

(888)  865-RNCl 

Regional  Network  Communications 
Inc.  provides  Internet  services  to  the 
newspaper  industry'  and  the  communi¬ 
ties  they  .serve.  Services  include 
turnkey  Web  site  production  and 
online  publishing  —  RegionOnline 
includes  content  management,  banner 
management,  revenue-generating  appli¬ 
cations  and  much  more. 

Booth  38 

Stauffer  Media  Systems 

(417)  782-0280 

Marketing  QCADRANT,  an  online  classi¬ 
fied  publishing  system  available  as 
either  a  service  bureau  or  stand-alone 
system;  also  audiotex  and  archiving 
products. 

Booth  60 

Studio  Now 

(800)  646-9669 

Local,  interactive  content  modules  for 
a  user's  site  including  restaurants,  per¬ 
sonals,  movies,  shopping,  and  more. 
Booth  24 

System  Integrators  Inc. 

(916)928-0319 

SII:  Enterprise  publishing,  with  proven 
solutions  for  the  year  2000  and 
beyond. 

Booth  49 

Thomson  Interactive  Media 

(888)  425-1044 

Provides  Internet  classifieds,  yellow 
pages  and  community  publishing  prod¬ 
ucts  and  services  that  help  newspa¬ 
pers  make  profits  on  the  Internet. 
Booths  46  &  47 

Tribune  Media  Services 

(8(K))  245-6536 

W'ebPoint®  Interactive  ('.ontent  prt)- 
http;//ww’w.mediainfo.com 


vides  the  content  and  technology  you 
need  to  develop  the  interactive  expe¬ 
rience  your  online  audience  wants. 

TMS  presents  TV'  Week  Interactive; 
Weatherpoint  and  TV  Quest,  the 
national  online  consumer  TV  listings 
serv  ice  with  ZIP  code  capabilities. 
Booths  18  &  19 

TV  Data 

(8(K))338-8838 

TV  information  .service  supplier  to  the 
newspaper  industry  —  Click  TV  is  TV 
Data’s  online,  interactive,  searchable, 
and  personalized  TV  listing  guide. 
Booth  4 

United  Media 

(212)  29.3-8612 
Booth  23 

Universal  New  Media 

(816)  932-66(M) 

Universal  New  .Media,  sister  company 
of  Universal  Press  Sy  ndicate,  provides 
enjoyable  and  informative  audience¬ 
drawing  content  for  publication  in 
online  newspapers. 

Booth  20 

Vallon  Inc. 

(800)  638-9299 

Introducing  Net  Propulsion,  a  prof¬ 
itable  and  easy  way  to  sell  VLeb  sites. 
Users  take  the  order  and  Vallon  sup¬ 
plies:  development,  design  and  host¬ 
ing. 

Table  Top  3 

Verity 

(408)  542-1500 
Booth  1 1 

Well  Engaged 

(415)  3324335 

Well  Engaged  provides  customizable 
discussion  forums  for  Web  sites. 
Increase  the  time  your  members  stay 
online. 

Booth  5"' 

WITI  Corp. 

Booth  56 

Zip2  Corp. 

(650)  42944(K) 

With  1 35  newspaper  partners.  Zip  2  is 
the  leading  provider  of  city  guides  and 
revenue-generating  solutions  on  the 
Web. 

Booths  34  &  35 
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FEATURES  AVAILABLE 


AaiVE  UVING 


DISABILITY  NEWS  SERVICE  weekly 
packet  on  rehabilitation/wellness/ 
people/ recreation/technology  and  more! 
(703)471-7993 
http://www.disabilitynews.com 


AROUND  THE  NET 


AROUND  THE  NET  is  o  weekly  column 
for  the  general  reader  featuring  net 
news,  new  websites  of  interest,  and  o 
"best  of  the  web”  selection.  An  afforda¬ 
ble  feature  for  both  print  and  online 
newspapers.  For  samples  and  rote 
cord,  contact:  Robert  S.  Wont,  WANT 
Publishing  Co.,  420  Lexington  Ave., 
Ste.  300,  New  York,  NY  10170,  (212) 
687-3774;  fox:  (212)  687-3779; 

E-mail:  rwant@msn.com 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history. 

(810)  573-2755 


ENTERTAINMENT 


“HOLLYWOOD-BEHIND-THE-SCENES”: 
Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 
L.A.  Features  Syndicate 
(800)  959-9977 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751  -01 68/Avanti  1054@aol.com 


THE  TV-TRAY  GOURMET 
Frozen  dinner  reviews. 
Weekly-Monthly/Cam.  Ready 
(310)  823-7035/tvtraygrmt@aol.com 


BRAINSQUEEZE 

The  ultimate  Ward  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


CROSSWORD  PUZZLES,  $4  each. 
Satori  Publishing,  (219)  872-7967. 
www.AreaLinks.net/SatoriPub/ 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


RELIGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  yaur 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


^  Send  E(S?P  Box  Replies  to: 


Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

75  YEARS  OF  EXPERIENCE 

See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 

JAMES  W.  HALL,  JR. 

Newspaper 

Sales,  Appraisals,  Consultations 

APPRAISALS/BROKERAGE 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

Jim  Hall  Media  Services 

P.O.  Box  1088,  Troy,  AL  36081 

(334)566-7198 

Fax  (334)  566-0170 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561 )  368-4352 

1 23  NW  13th  St.,  Suite  21 4-7 

Boca  Raton,  FL  33432 

MEDIA  AMERICA  BROKERS 

Lenox  Towers,  Suite  1 000 

3390  Peachtree  Rd.  NE 

Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 

NEWSPAPER  BROKERS 

Lon  W.  Williams 

700Sold-Est.  1959 

W.B.  GRIMES  &  COMPANY 

P.O.  Box  442 

Clarksburg,  MD  20871 

Larry  Grimes-Pres.  (301 )  540-0636 

Tom  Sexton,  NE  (61 7)  545-61 75 

Wren  Barnett,  South  (704)  698-0021 

PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 

P.O.  Box  5806 

Destin,FL  32540-5806 

Phone/Fax  (850)  654-9807 

Stephen  Klinger,  SWest/West 
(505)  524-0122 

RICKENBACHER  MEDIA  CO. 

CASH  OUT.  Merger/Acquisition. 

Joint  Venture.  Capitalization. 
Restructuring.  Reorganization. 

JMPC.  Est.  1983,  (614)  889-9747. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 

Dallas,  TX  75225 

DAVID  R.  STILL 

(2 1 4)  265-9300  Fax  (2 1 4)  369-6496 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 

NEWSPAPERS  FOR  SALE 

GAUGER  MEDIA  SERVICE,  INC. 

David  Gauger  (or  Appraisals  &  Sales 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 

ESTABLISHED  Central  Florida  monthly. 
Great  grawth  area.  Can  go  to  weekly. 
Write  to  Box  08381,  Editor  &  Pub¬ 
lisher. 

MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  8521 5 
(602)  807-7791  FAX  (602)  807-7795 

Strategic  Reports/Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(5 1 6)  379-2797/(8 1 3)  786-5930 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


FLORIDA:  Award-winning  coastal  com¬ 
munity  weekly.  $500,000  Revenues. 
PROFITABLE.  Small,  dedicated  staff. 
Owner-Publisher  ready  for  full-time 
fishing  and  golf  retirement.  $200,000. 
Prospective  buyer  should  have 
resources  to  take  advantage  of  exciting 
growth  potential.  Reply  to  Box  08376, 
Editor  &  Publisher. 


MICHIGAN  -  Southwest 
Long  established  shapper  operation. 
Attractive  community.  Ideal  owner- 
operator  situation. 

W.B.  Grimes  Co.  (301 )  540-0636 


NORTH  CAROLINA:  Paid-circ.,  coun¬ 
ty-seat  weekly,  near  coast.  $250,000 
gross,  1 7%  EBITDA.  Price  $225,000. 

VIRGINIA:  Free  monthly  regional  real 
estate  publication.  Half-million  gross, 
35%  cash  flow.  Great  for  an  owner- 
operator  or  for  publication  group  to 
add  specialty  revenues.  Price 
$385,000. 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Road  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  364-6533 


SENIOR  monthlies,  California  $ 1 ,400,000, 
Nevada  $1 00,000;  HAWAII:  Community 
monthly  $195,000.  Mayo  Communica¬ 
tions,  (813)  971-2061. 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 

I  Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 

i  Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

&  Appraisal 

Estsbtish&d  in  1923  >iac  cqa 

W  1  Annette  Park  Drive,  Bozeman,  4Ub-Dob-bb^l 
JohnT.  Cribb  MT  59715  e-mail:  jcribbCglimt.net  Fax  406-586-6774 


n 


NEWSPAPERS  FOR  SALE 


UNDER  1 0%  DOWN,  easy  terms.  Long 
profitable  history,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 


WEEKLY  SHOPPER  -  Sierra  Nevada 
Resort/Retirement  community.  Estab¬ 
lished,  profitable,  5K  circulatian. 
Perfect  Mom  &  Pop.  $35,000  -  terms. 
See  http:/ /bargainbox.com/ sale.htm 
or  call  Ray  at  (760)  379-1332  days 
(760)  446-6794  eves. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)321-2673 


FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  hoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available. 
All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  1 25 
Eagles  Nest  Dr.,  Seneca,  SC  29678, 
(864)  882-3272. 


SEEKING  TO  BUY  quality  small  daily, 
weekly  newspapers.  Our  established 
group  will  continue  your  tradition  of 
excellence  in  the  community.  Cash 
buys  or  terms  considered,  all  inquiries 
strictly  confidential.  Fackelman  News¬ 
paper  Group,  Marc  A.  Richard,  VP, 
(318)824-3011 


PRINTERS  WANTED 


:  TABLOID  SIZED  monthly  newspaper 
■  seeks  printer  in  the  New  York 
;  metropolitan  area.  Must  be  able  to 
:  print  consecutive  4-color  pages.  Box 
:  08382,  Editor  &  Publisher. 
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EQUIPMENT  &  SUPPUES 


CAMERA  &  DARKRCX)M 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


MAILROOM 


7  into  1  Muller  Martini  227 
AVAILABLE  NOW! 
inserting  nnachine  will  sell  all  or 
as  add  on  pockets,  as  is  condition 
Call  Andrew  (903)  596-6250 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-58 1 7  Fax  (770)  590-7267 


NEWSPRINT  FOR  SALE 


30#  -  28#  -  25#-  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


Quality  that  makes  an  impression  worldwide 

(r  'A  Select  from:  1 

^  0  Complete  Presses 

)  ^  3  Additions  to  Existing  Presses  '  rUp  1 

□  3-cotor  Satellites  ' 

[“A  ri  □  4-Hi  Arrarrgements  pS 

I  ^  I  3  Stacked  Units  j  1 

\  □  Integral  Roll  Stand  Units 
I  □  Half  and  Quarter  Folders  '  qI^ 
ij  W  □  Cutoff  20"  -  2V/4’ -  22"  ■  22*/«* 

Ct  18,500  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  I  •fA 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHICS  i! 


8/u  Color  King  w/KJ8  folder,  1978 
but  rebuilt  1 995  w/all  new  cylinders, 
running,  best  offer,  (91 3)  362-01 1 9. 


FOLLOWING  IS  A  BRIEF  DESCRIP¬ 
TION  OF  A  FEW  OF  THE  PRESSES 
INLAND  IS  CURRENTLY  OFFERING 

•22"  GOSS  COLORLINER,  27  printing 
couples,  double  3:2,  160-page  folder, 
nine  45"  RTP's  -  1 990. 

•Six  MAN  ROLAND  LITHOMATIC  II 
units  and  2  half  decks,  42"  RTP's,  and 
60  HP  motors  and  controllers. 

•10-unit  TKS  press  with  3  half  decks, 
double  3:2  folder  and  ten  RTP's, 

22  3/4"  -  never  installed. 

•GOSS  COMMUNITY  SSC  with  8 
floor  units  and  2  U.O.P.  units;  SSC 
folder  with  upper  former  and  two  60 
H  P.  motors  and  controllers  -  22  3/4". 

•5-unit  HARRIS  VI 5D  with  JF25  and 
75  H.P.  motor  -  1 981 . 

•6-unit  DAILY  KING  with  KJ8  and  75 
H  P.  motor  and  drive,  1 977. 

•Add-on  units  for  most  makes  and 
models. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(91 3)  492-9050  Fax  (91 3)  492-6217 


Editor  &  Publisher 


The  communication 
link  of  the  newspaper 
industry  every  week 
since  1884. 


PRESSES 

WANTED  TO  BUY 

METRO,  URBANITE,  COMMUNITY, 

SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 

WANTED  DEAD  OR  ALIVE 

Muller  Martini/Harris 

Inserters  &  Stitcher/Trimmers 

All  Mailroom  Equipment 

Joe  Scott  &  Associates,  Inc. 

PUBLISHING  SYSTEM 

1 990  Sll  7SI4  Publishing  System 

(205)  997-9355/(205)  997-9656  Fax 

Original  Price  1 .2  Million 
$75,000  or  best  offer 

For  More  Info  Call  Gary  Fletcher 

Lake  Charles  American  Press 
(318)494-4027 

WANTED;  Presses  -  Inserters 

Call:  Bill  Kanipe  or  Al  Taber 

ALTA  Graphics  Inc. 

(770)  428-5817 

Fax  (770)  590-7267 

FERAG  EQUIPMENT 

FERAG  EQUIPMENT 

PERAC  EOUIPMENT 
FOR  SALE 

VARIO-DISC  INSERTING  SYSTEMS 


■JljAXTITY;VAiL;^LE  iMi  PRICE  PS  S'CTM 


INSERTING  DRUMS 

(3  VPl-w'Related  Equipment  &  Conveyor 

VARIO-OISC  UNWINDING  STATIONS 

w,  Butter  Pacer.  Disc  Changer  &  Conveyor 

VARIO-DISC  COMBI-STATIONS 

w, Butter  Pacer  Disc  Changer  &  Conveyor 

MULTI-CELL  COMPLEX 

ot  3  Stackers 


(Payment  In  U.S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  863-3003 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

PROFITS  THAT  LIE  HIDDEN  IN  YOUR 
CIRCULATION  DEPARTMENT 
We  have  consulted  with  over  100 
newspapers,  every  size.  A.  Von 
Entress.  Please  call  (800)  409-3800. 

CIRCULATION  SERVICES 

1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(800)  950-8475 
WWW.  metro-news .  com 

BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation .  net 


CIRCULATION  SERVICES 

GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEORUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 

HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  CAMPAIGNS 
IN  STORE  SALES  PROGRAMS 
[XX5R  CREWS 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  is  guaranteed. 

CALL  FOR  OUR  LIST  OF  REFERENCES 

Dennis  McQuillan 
(800)  260-9823 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC 
(800)  776-6397 


CIRCULATION  SERVICES 

LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 

(800)  495-2688 


TURN  YOUR  TELEMARKETING 
AROUND  IN  LESS  THAN  A  WEEK 

The  Phoneroom  Doctor  will  “cure"  your 
sales  room  in  a  hurry.  25  years  expe¬ 
rience.  GUARANTEED  results,  EXCEL¬ 
LENT  rates.  Call  The  Phoneroom 
Doctor;  Dan  Campbell  now  at  (800) 
274-1004. 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 

http;//www.  fakebrains.com/scout 


FAX  your  ad  to 
212  ♦929^1259 


PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 
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HELP  WANTED 


_ ACADEMIC _ 

JOURNAUSM/MASS  COMMUNICA¬ 
TION,  LEaURER,  PRINT  JOURNALISM 
University  of  Nebroska-Kearney.  (One- 
year  appointment  -  Renewable  con¬ 
tract).  Teach  courses  in  news  writing, 
photojournalism,  intro  to  mass  commu¬ 
nication;  serve  as  adviser  to  student 
newspaper.  Required:  Master's  degree 
plus  professional  newspaper  experi¬ 
ence;  proficient  in  photography  and 
desktop  publishing  on  Macintosh. 
Salary  and  benefits  are  competitive. 
Starting  date  August,  1998.  Applica¬ 
tion  deadline  February,  1998.  Send  let¬ 
ter  of  application;  vita;  names  and  tel¬ 
ephone  numbers  of  three  references; 
three  letters  of  recommendation;  three 
recent  writing  samples  to  Dr.  Carol 
Lomicky,  109  Thomas  Hall,  University 
of  Nebraska-Kearney,  Kearney,  NE 
68849.  Phone:  (308)  865-8249. 
AA/EO/ADA  http://www.unk.edu/ 


JOURNALISM:  Candidate  should  be 
able  to  teach  several  of  the  following: 
beginning  and  advanced  reporting, 
editing,  interviewing,  critical  and  ana¬ 
lytical  reporting,  journalism  education, 
print  media  management  and  feature 
writing.  Experience  with  on-line  research 
and  publication  desirable  as  is  expe¬ 
rience  in  non  traditional  delivery 
instructional  systems  and  in  working  with 
people  from  diverse  cultures.  Qualific¬ 
ations:  Ph.D.  or  Master's  degree  in  jour¬ 
nalism  and  a  combination  of  professional 
experience  and  college  teaching  experi¬ 
ence  required.  Salary:  $31,000  to 
$33,000  annually,  depending  on  qualifi¬ 
cations. 


_ ACADEMIC _ 

ST.  MARK'S  SCHOOL  OF  TEXAS,  an 
independent  school  for  boys  Grades  1  - 
1 2,  seeks  an  experienced  teacher  to 
oversee  the  student  newspaper  and 
yearbook.  Additional  duties  will 
include  teaching  in  an  academic  area 
and  advising  students.  Send  resume  to 
Arnold  E.  Holtberg,  Headmaster,  St. 
Mark's  School  of  Texas,  10600  Preston 
Rood,  Dallas,  TX  75230.  St.  Mark's  is 
an  equal  opportunity  employer. _ 

THE  UNIVERSITY  OF  TEXAS  AT  AUSTIN 

DEPARTMENT  OF  JOURNALISM 

PRINT  NEVYS  REPORTING  AND 
VYRITING  POSITION 

The  Department  of  Journalism  is  seek¬ 
ing  applicants  for  a  tenure-track  pro¬ 
fessor  position  in  the  area  of  print 
reporting  and  editing.  Significant  pro¬ 
fessional  daily  journalism  experience 
of  at  least  10  years  is  expected.  The 
Ph  D.  is  preferred,  but  A.B.D's  will  be 
considered. 

The  Department  particularly  seeks 
applicants  who  can  teach  ancf  conduct 
research  in  potential  grov4h  areas: 
multi-media  and  on-line  journalism, 
and  computer-assisted  reporting,  espe¬ 
cially  within  a  professional  Master's 
program.  Other  desirable  qualifica¬ 
tions  include  the  ability  to  work 
effectively  with  a  variety  of  external  con- 
stituencies-including  the  newspaper 
industry,  media  foundations,  and  the 
professional  community  in  our  region 
--  and  to  strengthen  further  Depart¬ 
ment  and  College  of  Communication 
initiatives  in  Latin  American  media 
studies. 


_ ACADEMIC _ 

UNIVERSITY  OF  MISSISSIPPI 
DEPARTMENT  OF  JOURNALISM 
Kelly  Gene  Cook  Sr.  Choir 

Applications  and  nominations  are 
invited  for  tenure-eligible  position  at 
rank  of  professor.  Candidate  should 
have  notable  news-media  experience, 
student-centered  teaching  philosophy 
and  established  voice  as  analyst  of  the 
press  and  society.  Graduote  degree  or 
equivalent  professional  standing  re¬ 
quired.  Ph.D.  preferred.  Send  cover 
letter,  resume,  three  references  to:  Dr. 
Stuart  Bullion,  331  Farley  Hall,  Univer¬ 
sity,  MS  38677.  Applicant  review 
begins  Feb.  1 5,  continues  until  position 
is  Riled.  For  full  announcement:  (601) 
232-71 46  or  sbullion@olemiss.edu.  Uni¬ 
versity  of  Mississippi  is  an  AA/ADA/ 
EOE  employer. 

ACCOUNTING 


CIRCUIATION 
ACCOUNTING  MANAGER 

The  Atlanta  Journal  &  Constitution  is 
seeking  a  highly  motivated  accountant 
to  manage  the  Circulation  Accounting 
Department.  Candidates  should  be  o 
certified  public  accountant  with  flex¬ 
ibility  and  creativity  to  support  fast- 
pace/complex  sales  and  marketing 
programs.  These  programs  should  be 
integrated  into  the  current  and  future 
manual  and  automated  processes 
using  the  most  efficient  and  effective 
tools.  The  ideal  candidate  is  a  hands- 
on  professional  with  exceptional  ana¬ 
lytical  and  leadership  skills. 

Interested  candidates  should  submit  a 
resume  with  salary  history  to  Box 
4689,  Attn:  Business  Office,  5herry  Sul- 
livgn,  Atlanta,  GA  30302. _ 


CONTROLLER 


Application:  The  search  will  remain 
open  until  the  position  is  filled;  how¬ 
ever  the  screening  committee  will  begin 
reviewing  applications  on  February 
15,  1998.  5end  letter  of  application, 
professional  vitae,  transcripts,  and 
three  letters  of  recommendation.  In 
addition,  send  examples  of  recent  work 
and  a  statement  of  teaching  philosophy 
to: 

School  of  Communications 
Screening  Committee 
Northern  Arizona  University 
RO.  Box  56 19 
Flagstaff,  AZ  8601 1-561 9 

For  more  information  about  the  Univer¬ 
sity  and  the  School  of  Communication, 
refer  to  http://www.flagstaff.as.us. 
Northern  Arizona  University  is  on 
Affirmative  Action  Employer.  Women 
and  minorities  are  encouraged  to 

apply _ 


SCHOLAR  OR  WRITER  with  computer- 
assisted  reporting  experience  sought 
for  tenure-track,  assistant  professor 
position.  Must  have  experience;  M.A.; 
and  ability  to  teach  courses  such  as 
journalism  and  society.  Applications  are 
being  reviewed  now.  Send  letter  of  appli¬ 
cation,  resume,  examples  of  work,  names 
of  references  to  Karen  List,  Search 
Committee,  Journalism  Department,  1 08 
Bartlett,  University  of  Massachusetts, 
Amherst,  MA  01003. 

AA/EO  employer 


The  Department  offers  the  B.J.,  M.A., 
and  Ph  D.,  and  contains  four  under¬ 
graduate  news  sequences-news  editori¬ 
al,  magazine,  photo,  and  broadcast-- 
although  boundaries  among  tradi¬ 
tional  areas  are  changing.  The  Depart¬ 
ment  is  committed  to  achieving  diver¬ 
sity  in  its  faculty,  students,  and  curricu¬ 
lum,  and  it  welcomes  applicants  who 
can  help  achieve  these  objectives.  Salary 
and  rank  are  commensurate  with  qualifi¬ 
cations. 

Screening  of  applicants  will  begin  Feb¬ 
ruary  9,  and  will  continue  until  the  posi¬ 
tion  is  filled.  Send  vita,  names  of  three 
references,  and  a  statement  of  interest 
in  the  position  to: 

Dr.  Stephen  D.  Reese,  Chairman 
Department  of  Journalism 
The  University  of  Texas 
Austin,  TX  7871 2 


THE  UNIVERSITY  of  Indianapolis,  an 
independent,  co-educational,  urban, 
comprehensive.  United  Methodist- 
related  university,  is  seeking  an  assis¬ 
tant  professor  of  journalism  beginning 
August  1998.  Advise  bi-monthly  univer¬ 
sity  funded  newspaper  and  teach  some 
combination  of  newswriting,  editing, 
computer  graphic  design,  PR,  and  law. 
Ph.D.  preferred.  Teaching  experience 
required.  Send  letter  of  application, 
vita,  and  references  to  Dr.  PA.  Jef¬ 
ferson,  Communication  Department, 
University  of  Indianapolis,  Indi- 
anopolis,  IN  46227.  Screening  begins 
February  1 5.  EOE. 


The  Morristown  Daily  Record,  a 
55,000  daily  newspaper  in  affluent 
Morris  County,  New  Jersey,  is  seeking 
a  hands  on  Controller  to  oversee  our 
Business  Office  operations.  The  suc¬ 
cessful  candidote  will,  among  other 
things,  be  responsible  for  the  day  to 
day  business  operations  of  the  news¬ 
paper,  budget  preparation  and  finan¬ 
cial  analysis. 

College  degree  or  equivalent,  PC  and 
network  experience  a  plus.  Strong 
organizational  and  communication 
skills  ore  essentiol.  Excellent  compensa¬ 
tions  and  benefits  package.  Send 
resume  and  salary  history  to: 

Walt  Lafferty 
General  Manager 
800  Jefferson  Rood 
Parsippany,  NJ  07054 

ADMINISTRATIVE 

AN  EXCELLENT  newspaper  career 
opportunity  is  available  at  the  twice- 
weekly  newspaper  and  weekly  TMC  in 
Lexington,  Nebraska  located  in  Central 
Nebraska.  Pasition  requires  proven 
management,  marketing,  personnel,  com¬ 
puter  and  team  building  skills.  Appli¬ 
cants  need  demonstrated  capabilities 
for  achieving  goals  related  to  financial 
performance,  customer  satisfaction, 
staff  development  and  community  build¬ 
ing.  Excellent  compensation  and  bene¬ 
fits.  Interested  applicants  reply  to  Good 
News,  Attn:  Robert  Greene,  Suite  245 
N  Alpline  Centre,  Bettendorf,  lA 
52722. 


_ ADMINISTRATIVE _ 

EDITOR  AND  PUBLISHER 
Are  you  passionate  about  your  news¬ 
paper  and  the  market?  Are  you  tired  of 
traditional  journalism?  Can  you 
balance  the  responsibilities  of  product 
management  with  community  involve¬ 
ment?  Are  you  ready  to  contribute  to 
an  innovative,  market-driven  organiza¬ 
tion?  Are  you  a  team  player? 

Thomson  Indiana,  a  Thomson  News¬ 
papers  company,  is  seeking  an  experi¬ 
enced  professional  to  assume  the  role 
of  Editor  and  Publisher  at  the  Anderson 
Herald  Bulletin,  a  32,000-circulation 
daily  in  Anderson,  IN.  The  opening  is 
the  top  editorial  position  in  the 
newsroom.  Candidates  should  possess 
three  to  five  years'  management  expe¬ 
rience,  strong  editing  skids,  marketing 
savvy  and  a  commitment  to  innovative 
community  journalism. 

Good  salary  and  benefit  package, 
including  medical,  dental,  eye  care 
and  401  (k). 

Moil,  fax  or  E-mail  cover  letter,  salary 
history  and  resume  to: 

Wayne  K.  Lowman 
5enior  Editor,  Thomson  Indiana 
Executive  Editor  and  Publisher 
Kokomo  Tribune 
P.O.Box  901 4 
300  N.  Union  Street 
Kokomo,  IN  46901-9014 
Fax  (765)  459-3528 
E-mail:  wklowman@ktonline.com 


GENERAL  MANAGER 
The  Archdiocese  of  Los  Angeles  seeks 
an  experienced  General  Manager  for 
two  Catholic  newspapers  (English  and 
Spanish).  Journalism  or  Business 
degree  or  equivalent  and  ten  years 
experience  in  newspaper  manage¬ 
ment.  Send  resume  to  Human 
Resources,  3424  Wilshire  Blvd.,  Los 
Angeles,  CA  9001 0. 


GENERAL  MANAGER  NEEDED. 
County  seat  weekly  newspaper  with 
shopper  seeks  working  manager  to 
lead  solid  team.  Advertising  back¬ 
ground  preferred.  Good  location, 
good  newspaper.  Send  resume  to 
General  Manager,  Putnam  County  Sen¬ 
tinel,  P.O.  Box  149,  Ottawa,  OH 
45875. 


MEDIA  RELATIONS 

Our  agency  lives  and  breathes  the 
marketing  community.  Our  clients  are 
marketing  people.  We  help  them  grow 
their  businesses.  We  need  someone 
who  loves  to  work  with  journalists  and 
is  interested  in  marketing  trends.  Three 
to  five  years  of  experience.  Reply  to 
DXM,  P.O.  Box  2327,  Westport,  CT 
06880,  or  tim@dxm.westport.ct.us. 


:  THE  AMERICAN  LEGION  Magazine, 
;  a  3  million  circulation,  four-color,  month- 
:  ly,  general -interest,  veterans  advo- 
■  cacy  publication,  is  seeking  a  publish- 
:  er.  The  ideal  candidate  possesses  either 
:  a  business  or  journalism  degree,  has 
;  a  minimum  of  10  years'  experience 
;  in  magazine  journalism/management, 
•  and  is  a  veteran  eligible  for  member- 
;  ship.  Job  location  is  Indianapolis. 
I  Excellent  benefits.  Please  send  resume, 
I  salary  history  to  Ms.  Pottv  Waltz,  HR 
;  Director,  P.O.  Box  1 055,  Inaianapolis,  IN 
:  46206. 
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HELP  WANTED 

ADMINISTRATIVE 


GENERAL  MANAGER/PUBLISHER  for 
mid-sized,  individually  owned,  daily  in 
a  fast  growing  Southwest  market. 
Write  fully  with  salary  requirements. 
Replies  treated  in  confidence.  Box 
08375,  Editor  &  Publisher. 

ADVERTISING 


I _ ADVERTISING _ 

j  AEROTECH  NEWS  AND  REVIEW, 
j  publisher  of  seven  defense  industry 
:  newspapers,  is  expanding  with 
i  immediate  needs  for  recruitment  and 
;  national  advertising  sales  pro- 
:  fessionals.  Applicants  must  have  a  pra- 
:  ven  track  record  in  recruitment  and 
I  national  ad  sales. 


_ ADVERTISING _ 

ADVERTISING 
SALES  REPRESENTATIVE 

The  News  Sun,  a  Copley  Newspaper 
located  in  Waukegan,  IL,  has  an  out¬ 
standing  opportunity  for  an  experi¬ 
enced  Newspaper  Display  Advertising 
Sales  professional.  The  ideal  candidate 
will  possess  excellent  customer  relation 
skills  as  well  as  a  proven  track  record 
for  sales  growth. 


ADVERTISING  DIREaOR 

We  are  seeking  a  high  level  advertis¬ 
ing  professional  to  lead  our  soles 
management  and  advertising  teams. 
The  candidate  for  this  high  profile  posi¬ 
tion  must  be  able  to  provide  overall 
leadership  and  guidance  for  the  sales 
and  marketing  effort  of  a  group  of 
dailies,  weeklies  and  niche  products. 
This  individual  will  be  responsible  for 
establishing  the  strategic  plans  for  the 
growth  of  advertising  revenues;  seek 
out  means  of  increasing  market  share; 
establish  new  products  and  maximize 
their  effectiveness.  The  advertising 
director  will  understand  the  value  of 
developing  their  sales  team  through 
regular  training  and  coaching  sessions. 

The  ideal  candidate  will  have  five  years 
advertising  management  experience 
with  demonstrated  success  in  develop¬ 
ing  and  generating  local  and  regional 
sales;  will  provide  leadership  to  the 
advertising  and  marketing  depart¬ 
ments;  serve  as  a  mentor  and  coach; 
assist  managers  in  meeting  their  sales 
goals,  controlling  expenses  and  achiev¬ 
ing  department  budgets;  have  the  ability 
to  analyze  market  trends  and  finan¬ 
cial  reports;  have  excellent  verbal  and 
written  communication  skills;  experience 
making  major  account  presentations; 
and  interact  on  a  regular  basis  with  other 
members  of  the  executive  management 
team. 

Thomson  Newspapers  offers  a  com¬ 
petitive  salary  and  benefits  package 
plus  a  40i(k)  plan.  Qualified  appli¬ 
cants  should  send  their  resume  and 
cover  letter  in  confidence  to  Thomson 
Newspapers,  Mary  DeNiro,  director. 
Advertising,  Metro  Center,  One  Station 
Place,  4th  Floor,  Stamford,  CT  06902 
or  fax  to  (71 5)  362-9547. 


ADVERTISING  DIREaOR 

Aggressive,  creative  individual  needed 
to  lead  our  advertising  team.  The 
Joplin  (Missouri)  Globe,  an  Ottaway 
newspaper,  is  an  innovative,  exciting 
company  involved  in  print  products, 
audiotext,  electronic  publishing  and 
niche  publications.  The  Globe  (35,000 
AM,  44,500  Sunday),  is  an  award¬ 
winning  newspaper  serving  the  beauti¬ 
ful  Ozark  communities  in  Missouri, 
Oklahoma  and  Kansas.  The  affordable 
Joplin  MSA  is  home  to  1  35,000  and 
was  named  one  of  the  “50  Best  Towns 
in  America."  The  successful  candidate 
will  have  a  minimum  of  five  years 
supervisory  experience,  a  bachelor's 
degree  and  a  proven  record  of 
effective  team  leadership.  Excellent 
communication  and  people  skills  a 
must.  Fax  resume  and  salary  history  to 
Sam  Gett,  general  manager,  (417) 
623- 1 1 88,  or  E-mail  to 

sgett@ioplinglobe.com 


Fax  (805)  723-7757  or  mail  to; 
Aerotech  News 
P.O.  Box  1 332 
Lancaster,  CA  93584 


ADMINISTRATIVE 


Please  send  resume  and  salary  history 
to; 


Human  Resources  Department 
Copley  Newspapers 
P.O.  Box  129 
Plainfield,  IL  60544 


ADMINISTRATIVE 


Uncle  Sam  Wants  You!!! 

PACIFIC  STARS  AND  STRIPES,  the  editonally-independent  daily  Iximetown" 
newspaper  serving  American  military  and  civilian  personnel  arxJ  their  families  statKjned 
throughout  Asia  and  the  Pacific,  is  in  the  process  of  restructuring  its  entire  operation. 

Now  IS  your  chance  to  become  part  of  our  new  management  team  with  the  opportunity 
of  working  and  living  in  one  of  the  world's  most  exciting  cities—  Tokyo,  Japan. 

We're  looking  for  a  few  oufstandng  new^)aper  profesaonals  who  are  up  to  the 
challenge  to  fill  the  current  openings  for  the  following  key  management  positions: 

—  Editor 

We  require  an  editor  with  proven  leadership  ability  to  assume  primary  responsibility 
for  overall  direction  of  newsroom  operations;  dedication  to  journalism  of  the  highest 
quality;  and  a  successful  record  of  editorial  management  at  daily  newspapers.  This 
top  newsroom  position  reports  directly  to  the  publisher  and  works  closely  with  the 
consolidated  editorial  staff  based  in  Washington,  D.C.  Experience  in  a  national  or 
international  news  organization  is  preferred. 

—  Circulation  Sales  Director 

Extensive  managerial  experience  in  newspaper  circulation  sales  and  marketing 
activities  including  home  delivery,  single  copy,  NIE  and  bulk  sales:  knowledge  of 
computer  software  programs  for  word  processing,  spreadsheet  and  database 
applications;  and  an  ability  to  lead,  train  and  motivate  staff  and  independent 
contractors.  Preferred  candidate  will  have  a  college  degree  in  marketing  and/or 
business,  but  daily  newspaper  experience  will  be  considered  as  a  substitute  under 
appropriate  circumstances. 

—  Commercial  Printing/Job  Print  Shop  Manager 

Broad-based  experience  managing  a  newspaper  commercial  printing  operation 
and/or  a  job  print  shop:  emphasis  on  new  business  development,  customer 
relations,  bursting  and  training;  and  technical  expertise  in  bindery  finishing  and 
stripping.  Preferred  candidate  will  have  a  college  degree  in  printing  or  other 
production-related  area;  supervisory  and/or  managerial  experience  in  pre-press, 
pressroom  and  post-press  operations:  and  a  working  familiarity  with  digital 
electronic  data  transfer. 

We're  also  interested  in  hearing  from  highly-qualified  individuals  with 
newspaper  advertising,  business  office,  circulation,  commercial  printing, 
editoriai,  information  systems,  marketing  and/or  production  experience  who 
want  to  be  considered  for  future  openings  in  Tokyo  and  other  overseas 
locations  served  by  PACIFIC  STARS  AND  STRIPES. 


For  more  information  or  to  apply  for  one  of  these  unique  once-in-a-iifetime 
opportunities,  mail  your  current  resume,  salary  requirements,  list  of  references  and 
an  accompanying  cover  letter  in  confidence  to:  Pacific  Stars  and  Stripes,  ATTN: 
Civilian  Personnel  Office,  Unit  45002,  APO  AP  96337-5002;  fax  to  (01 1  -81  )-3-3403- 
5493;  or  e-mail  in  ASCII  text  or  MS  Word  (PC)  to  )obs-pss@stripes.osd.mil  — 
These  positions  are  open  to  U.S.  citizens  only. 

Time  is  short  so  don't  delay  or  you'll  miss  out.  Do  it  today!!! 


fTRIPES 


AN  EQUAL  OPPORTUNITY  EMPLOYER 


_ ADVERTISING _ 

ADVERTISING  MANAGER  with  hands- 
on  sales  experience  as  well  as  man- 
aqement  capabilities  is  needed  for  one 
or  California's  most  prestigious  weekly 
newspaper  groups,  growing  economic 
base.  Ideal  place  to  live.  Please  send 
resume  and  salary  requirements  with 
cover  letter  to  Advertising  Director,  Com¬ 
munity  Newspapers,  Inc.,  2045  Grant 
Street,  Box  1 00,  Selma,  CA  93662. 


ADVERTISING  MANAGER  —  We  are 
seeking  a  highly  motivated  pro¬ 
fessional  with  proven  management  and 
marketing  skills  to  lead  our  advertising 
team.  We  are  a  7,000  circulation  daily 
located  in  an  outstanding  community  in 
north  central  Indiana.  Our  newspaper 
is  a  member  of  the  Nixon  Newspapers 
organization  and  offers  an  excel¬ 
lent  salary/incentive/benefit  package. 
Because  our  market  is  extremely  com¬ 
petitive,  we  also  offer  a  unique  chal¬ 
lenge  and  tremendous  opportunity 
for  success.  Resumes  with  present  and 
expected  compensation  information 
will  be  considered.  Those  interested 
may  apply  to  Jim  Widner,  publisher. 
The  Waixish  Plain  Dealer,  123  West 
Canal  Street,  Wabash,  IN  46992;  or 
fox  to  (219)  563-0816;  or  E-mail  to 
jwidner@intranix.com 


ADVERTISING 
SALES  REPRESENTATIVES 

The  Kalamazoo  Gazette,  a  (60,000 
daily,  76,000  Sunday)  southwest 
Micnigan  newspaper  is  looking  for  an 
experienced  and  motivatecT  sales 
representative  to  take  over  an  existing 
territory.  The  Kalamazoo  Gazette  is 
part  of  an  8-poper  group  of  newspa¬ 
pers  in  Michigan  known  as  Booth 
Newspapers. 

Located  halfway  between  Chicago  and 
Detroit,  Kalamazoo  is  home  to  four  col¬ 
leges  and  all  of  the  cultural  and  com¬ 
munity  benefits  associated  with  this 
type  of  vibrant  atmosphere. 

The  Gozette  offers  an  attractive  salary 
and  commission  program  as  well  as  a 
very  strong  benefit  package. 

Please  send  letter  of  interest,  resume, 
references  and  salary  history  to; 

Steve  Ellis 

Display  Advertising  Manager 
Kalamazoo  Gazette 
401  South  Burdick  Street 
Kalamazoo,  Ml  49007 


EXPANDING  CLASSIFIED  SALES 
MANAGEMENT  OPPORTUNITIES 
IN  ARIZONA  NEWSPAPERS 

Growing  daily  market  seeks  experi¬ 
enced  classified  managers.  Phone 
room,  telemarketing,  outside  sales. 
Strong  organizational  and  communica¬ 
tion  skills,  as  well  as  successful  sales 
background  are  essential. 

Excellent  compensation  and  bonus 
program  and  benefit  program.  Send 
resume,  salary  history,  and  references 
to; 

Publisher 

Casa  Grande  Valley  Newspapers,  Inc. 
P.O.  Box  15002 
Casa  Grande,  AZ  85230 
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HELP  WANTED 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING 
AUTOMOTIVE  MANAGER 

Cox  Ohio  Publishing,  a  progressive, 
innovative  newspaper  group,  has  an 
opportunity  for  an  energetic  and 
enthusiastic  advertising  professional  to 
join  their  Classified  Management 
Team.  This  position  reports  directly  to 
the  Classified  Advertising  Manager. 

This  position  requires  a  strong  back¬ 
ground  in  advertising  sales,  history  of 
increasing  ad  revenues  in  a  com¬ 
petitive  market,  proven  management 
ability  in  motivating  and  developing  an 
experienced  sales  staff,  and  strong 
leadership  skills  among  other  category 
managers  in  the  Classified  department. 
The  ideal  candidate  will  have  a  news¬ 
paper  background  with  general  know¬ 
ledge  of  classified  advertising  and  a 
specific  knowledge  of  the  automotive 
category.  Excellent  salary,  bonus,  and 
benefits  package. 

Please  send  resume,  references,  and 
salary  history  to: 

Tim  Anderson 
Cox  Ohio  Publishing 
45  S.  Ludlow  Street 
Dayton,  OH  45402 


OUR  ADVERTISING  DEPARTMENT 
HAS  AN  OPENING  FOR  A 
CLASSIFIED  OUTSIDE  SALES  MAN¬ 
AGER.  THE  SUCCESSFUL  CANDIDATE 
WILL  HAVE: 

•Experience  with  Sll  system  or  similar 
newspaper  classified  front  end  system 
•Mathematical  skills 
•5  years  newspaper  work  experience 
•Supervisory  experience  of  5  or  more 
persons  for  at  least  1  year 
•Experience  in  creating  operations/ 
revenue  budget 

•College  degree  or  equivalent  experi¬ 
ence 

•Command  of  verbal  and  written 
English  language 

To  apply  for  this  position,  send  resume 
and  completed  application  to: 

Human  Resources 
The  Bakersfield  Californian 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
Fax:  (805)  395-7484 

All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen 

EEO/MF/H 


RETAIL  ADVERTISING  MANAGER 
Leading  daily  newspaper  in  beautiful 
upstate  New  York,  is  seeking  an 
aggressive  manager  to  lead  our  team 
of  sales  professionals.  The  position 
manages  2  supervisors  and  1 4  account 
executives  responsible  for  ROP,  pre¬ 
print  and  TMC  advertising.  Must  be 
innovative  and  results-oriented;  sales 
and  management  experience  a  must. 
Please  send  your  resume  and  salary 
history  to  Nancy  Solliday,  Observer- 
Dispatch  (a  Gannett  Newspaper),  221 
Oriskany  Plaza,  Utica,  NY  13501  or 
Fox  to  (3 15)  792-5085. 


_ ADVERTISING _ 

REGIONAL  ADVERTISING  MANAGER 
The  Daily  Citizen-News  in  Dalton,  i 
Georgia  (14,500  paid  daily)  has  an 
excellent  advertising  management 
opportunity  for  a  highly  organized, 
skilled  motivator.  The  successful  candi¬ 
date  will  be  responsible  for  building 
revenues  for  the  Dalton  region  of 
Thomson  Newspapers  North  Georgia/ 
East  Tennessee  Strategic  Marketing 
Group  (SMG).  The  SMG  is  presently 
made  up  of  daily,  weekly,  and  bi- 
weekl)  newspapers,  shoppers  and 
specialty  publications.  Salary  com¬ 
mensurate  with  experience,  bonus 
opportunity  and  complete  benefit 
package.  To  learn  more  about  this 
unique  opportunity,  contact  Ron 
Stokes,  VP  Sales  &  Marketing,  P.O. 
Box  1167,  Dalton,  GA  30722-1167, 
phone:  (706)  259-7875,  E-mail: 
rstokes@vol.com 


RETAIL  MANAGER 

We  are  looking  for  someone  with  a 
solid  team  sales  oackground,  in  a  com¬ 
petitive  marketplace.  We  will  provide 
the  beautiful  Cascades,  the  Columbia 
River,  a  healthy  economy  and  a 
talented  sales  staff.  We  will  give  you 
the  freedom  to  show  what  you  can  do 
and  the  management  support  to  help 
you  get  the  job  done.  Sound  good? 
Send  me  your  resume  for  considera¬ 
tion.  (509)  663-9110,  attention 

Michael  J.  Fox  c/o  The  Wenatchee 
World,  P.O.  Box  1511,  Wenatchee,  WA 
98807-1511. 


RETAIL  SALES  MANAGER 

The  Modesto  Bee,  a  McClatchy  News¬ 
paper  is  seeking  an  individual  to 
manage  the  retail  territories  assigned 
to  account  managers  and  supervisors. 

Seeking  an  individual  with  five  years 
advertising  sales  or  marketing  man¬ 
agement  experience.  Desired:  BS 
degree  in  business,  marketing  or 
related  field  with  ability  to  motivate 
train  and  lead  a  sales  staff 

We  offer  an  excellent  benefits  package 
and  competitive  salary.  Please  fax 
resume  to  HR  (209)  578-2095. 
Deadline  to  apply  is  February  2,  1 998. 
Internal  recruitment  completed. 


SALES  MANAGER 

i  Washington  City  Paper,  a  well- 
:  respected  and  growing  alternative 
:  weekly  with  projected  1997  display 
:  advertising  revenue  of  over  $5.5 
;  million  and  circulation  of  more  than 
i  96,000  is  looking  for  an  experienced, 

:  energetic,  smart  sales  manager  for  a 
:  new  position  focused  on  managing  an 
i  exceptional  sales  staff  and  building 
:  sales.  This  position  offers  a  terrific 
:  opportunity  to  lead  the  display  advertis- 
:  ing  department,  impact  ad  revenues, 
I  and  contribute  to  a  great  product, 
i  You'll  manage  8  reps  and  handle  your 
:  own  accounts.  Sales  management  and 
:  media  sales  experience  required. 
I  Expected  start  date  is  spring  of  1998 
:  but  applications  are  being  accepted 
:  now.  Salary  plus  bonus,  excellent 
:  health  and  profit  sharing  benefits. 

Send  cover  letter,  resume  and  salary 
:  history  or  requirements  to  Amy  Austin, 
:  general  manager,  Washington  City 
I  Paper,  2390  Champlain  Street  NW, 
:  Washington,  DC  20009. 


_ ADVERTISING _ 

TELEPHONE  SALES  MANAGER 
Great  opportunity  for  energetic, 
organized  newspaper  telephone  pro¬ 
fessional.  If  you  have  classified  front- 
end  system  skills  (Sll  preferred)  and 
can  lead  arid  coach  a  telephone  sales 
staff  of  1 2  individuals,  we'  d  like  to  ; 
hear  from  you.  Excellent  salary,  incen¬ 
tive  and  benefits.  Send  resume  to  Polly 
Wright,  CAM,  The  Record,  P.O.  Box 
900,  Stockton,  CA  95201 . 

ADVERTISING  SALES 

DISPLAY  ADVERTISING 

ACCOUNT  EXECUTIVE 
The  Editor  &  Publisher  Company  seeks 
an  advertising  sales  professional  to 
sell  display  advertising  across  multiple 
print  and  web  products.  Previous  print 
advertising  experience  required,  knowl¬ 
edge  of  the  newspaper  industry  helpful, 
must  be  PC  literate. 

Position  includes  salary,commission,  ben¬ 
efits.  Includes  travel.  Please  fax  resume, 
to  Dennis  O'Neill  VP  Sales  at  (212) 
929-1259. 

NO  PHONE  CALLS,  PLEASE. 

_ ART/GRAPHICS _ 

CONCEPT  ARTIST 

Fast  paced,  rapidly  growing  company 
seeking  a  concept  artist.  This  person 
must  be  able  to  conceive  visual  meta¬ 
phors  from  client  input  and  data  and 
render  them  as  rough  sketches.  Must 
be  a  natural  collaborator  and  have 
excellent  communication  skills.  Detailed 
rendering  skills  desired.  Must  be  self 
starter  and  able  to  rapidly  visualize 
ideas.  Extensive  benefits  available. 
Candidates  send  resume  and  art  sam¬ 
ples  to  Conceptor  Search,  Root  Learn¬ 
ing,  Inc.,  P.O.  Box  970,  Perrysburg, 
OH  43552. 


DIGITAL  ILLUSTRATOR 
Fast  paced,  rapidly  growing  company 
seeking  a  digital  illustrator.  Superior 
digital  rendering  skills  required  with 
emphasis  on  building  life  forms  and 
creating  and  executing  infographics/ 
informational  visuals  on  deadline. 
Fluency  in  Adobe  Illustrator  and 
Photoshop  necessary.  Must  be  a  natu¬ 
ral  collaborator  and  self  starter. 
Extensive  benefits  available.  Experi¬ 
enced  candidates  send  resume  and  art 
samples  to  Illustrator  Search,  Root 
Learning,  P.O.  Box  970,  Perrysburg, 
OH  43552. _ 

GRAPHIC  ARTIST 

The  Seattle  Post-Intelligencer  has  an 
opening  for  a  full-time  Graphic  Artist. 
Applicant  must  be  a  strong  illustrator 
and  experienced  page  designer,  skilled 
in  the  use  of  Adobe  Illustrator  and 
Photoshop.  QuarkXPress  experience 
very  desirable.  Team  player  with  infor¬ 
mational  graphic  skills  necessary. 
Newspaper  or  magazine  experience, 
B.A.  or  B.F.A.  education  required. 
Salary  range  dependent  on  experi¬ 
ence.  Applications  must  be  made  in 
writing  to  Elana  Winsberg,  graphics 
editor,  Seattle  Post-Intelligencer,  P.O.  Box 
1909,  Seattle,  WA  981 1 1-1909  with 
return  envelopes  for  portfolios.  No  tel¬ 
ephone  calls,  please. 


_ ART/GRAPHICS _ 

GRAPHICS  ARTIST 

Award  winning  Nevada  newspaper  is 
looking  for  a  top-notch  graphics  artist 
to  join  their  talented,  growing  graphics 
department.  Successful  candidate  must 
be  able  to  design  pages  and  build 
informational  graphics  to  present  the 
news  in  creative  ways.  Illustration  skills 
a  plus.  Check  out  our  community,  enter¬ 
tainment  and  recreation  at  our  Web¬ 
site:  http://www.nevadanet.com.  Send 
resume,  references  and  clips  to  Jim  Sloan, 
assistant  managing  editor/features  at 
Reno  Gazette- journal.  Box  22000,  Reno, 
NV  89520.  Deadline  for  applications  is 
January  30, 1 998. 


NEWS  ARTIST 
AND  PAGE-DESIGNER 

We're  looking  for  two  talented,  self¬ 
starting  and  motivated  individuals  to 
join  a  four-person  news  art  staff  in  a 
highly  competitive  newspaper  market. 
Requirements  include  a  college  degree 
in  either  journalism  or  publication 
design,  Macintosh  savvy  and  profi¬ 
ciency  in  Photoshop,  QuarkXPress  and 
Freehand  4.0  or  later. 

PAGE  DESIGNER:  We  need  someone 
with  a  good  eye  and  quick  mind  to 
work  closely  with  feature  editors  to 
make  our  regular  section  sizzle.  Two 
years  professional  experience  is  desira¬ 
ble,  but  not  required. 

GENERAL  NEWS  ARTIST:  Broad  rang¬ 
ing  duties  include  spot  news  and  sports 
graphics  layouts,  and  some  special- 
section  design. 

Send  resume  and  clips  to  John  Cole, 
graphics  editor,  The  Herald-Sun,  P.O. 
Box  2092,  Durham,  NC  27702.  Phone 
(919)419-6741, 

E-mail:  crj@herald-sun.com 


PAGE  DESIGNER/ARTIST:  The  Patriot- 
News  has  an  Immediate  opening  for  a 
page  designer/artist.  Join  a  team  of 
four  artists  who  design  and  illustrate 
feature  fronts,  create  maps  and  pre¬ 
pare  graphics.  We're  looking  for  a 
person  who  believes  that  clean,  lively, 
imaginative  page  designs  and  artwork 
are  as  essentiaf  to  daily  journalism  as 
well-written,  provocative  stories.  The 
art  department  is  central  to  the  news¬ 
paper's  operation,  working  with 
reporters,  photographers  and  editors 
in  every  department.  The  successful 
applicant  will  be  proficient  in  QuarkX¬ 
Press,  Photoshop  and  either  Aldus 
Freehand  or  Adobe  Illustrator.  Send 
resume  and  clips  or  slides  of  work  to 
Jerry  Dubs,  art  director.  The  Patriot- 
News,  P.O.  Box  2265,  Harrisburg,  PA 
17105. _ 

CIRCULATION 

CIRCULATION  SALES  DIRECTOR 
Pacific  Stars  and  Stripes,  Tokyo, 
Japan,  requires  a  “shirt-sleeves”  man¬ 
ager  to  expand  our  circulation  sales 
and  market  penetration.  We  offer  a  com¬ 
petitive  salary  and  excellent  benefits 
including  relocation  expenses,  gov¬ 
ernment-paid  housing  and  Department 
of  Defense  schooling  K-12;  access  to 
military  shopping,  medical  and  recrea¬ 
tional  facilities;  and  401  (k),  retirement 
and  group  insurance  plans.  For  more 
details,  please  check  our  display  ad  in 
the  administrative  (page  43)  classified 
section  of  this  week's  E&P 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  DIREaOR 
sought  for  25,000  circulation,  group- 
owned  daily  with  associated  weeklies 
and  alternate  delivery  products  in  north 
Middle  Tennessee.  Successful  candi¬ 
date  will  have  5  years  of  circulation 
management  experience,  a  track 
recard  of  circulation  gains  and  a 
reputation  as  a  strong  leader,  manager 
and  motivator.  This  is  a  key  manage¬ 
ment  position  which  requires  excellent 
verbal  and  written  communication 
ability,  strong  presentation  skills  and  a 
creative  approach  to  circulation  promo¬ 
tion  and  problem-solving.  Must  be  a 
hands-on  manager  willing  to  handle 
routing  tasks  and  manage  day-to-day 
operation.  We  offer  an  excellent  com¬ 
pensation  package  and  terrific  corpo¬ 
rate  benefits.  Immediate  opening. 
Please  send  resume  with  cover  letter 
including  salary  history  and  expecta- 


Patricia  Goodwin 
HR  Director 
The  Leaf-Chronicle 
P.O.Box  31029 
Clarksville,  TN  37040-001 8 
or  Fax  ta  (931 )  648-8001 


EOE 


CIRCULATION  DIVISION  MANAGER 

Leading  daily/Sunday  newspaper  in 
upstate  New  York  is  seeking  a  well- 
organized  individual  with  at  least  5 
years  circulation  management  experi¬ 
ence  and  leadership  skills  to  manage  8 
to  10  district  managers  in  a  union 
environment.  Qualified  candidate  must 
possess  expertise  in  all  aspects  of 
circulation,  a  solid  soles  and  service 
background,  a  winning  attitude, 
creativity  and  the  ability  to  motivate. 
We  offer  a  competitive  solary  and 
comprehensive  benefits  packoge.  Send 
cover  letter  and  resume  to  Box  08379, 
Editor  &  Publisher. 

Equal  Opportunity  Employer 


CIRCULATION  SALES  MANAGER 
wanted  for  a  group  of  prestigious  com¬ 
munity  weeklies  in  central  New  Jersey. 
Must  have  circulation  or  retail  sales 
experience,  be  self-motivated,  goal 
oriented,  creative,  and  have  a  burning 
desire  ta  succeed.  We  seek  a  computer 
savvy  individual  with  strong  written/ 
presentation  skills  and  top  notch  orga¬ 
nizational  ability.  Must  come  with  a 
solid  track  record,  be  experienced  in 
all  facets  of  sales  and  promotions, 
including  door  to  door  sales,  con¬ 
tractor  telemarketing  and  direct  mail. 
Excellent  interpersonal  skills  and  the 
ability  to  interact  with  the  community 
required.  Competitive  salary  plus  incen¬ 
tive  based  on  results  as  well  as 
excellent  fringe  benefits.  Send  resume, 
including  salary  history  to  The  Prin¬ 
ceton  Packet,  Inc.  (EP),  P.O.  Box  350, 
Princeton,  NJ  08542,  ATTN:  Human 
Resources,  or  fax  to  (609)  921-8648. 

EOE 


CIRCULATION 


HOME  DELIVERY  MANAGER 

The  New  York  Times  has  an  excellent 
opportunity  for  an  experienced  Home 
Delivery  Manager  in  its  western 
region.  This  position,  based  in  San 
Francisco,  covers  the  Bay  Area  and  the 
Pacific  Northwest.  The  ideal  candidate 
will  have  a  solid  background  in  news¬ 
paper  home  delivery  and  customer 
service.  This  person  will  also  possess 
superior  verbal  and  written  communi¬ 
cation  skills  and  the  ability  to  be  an 
effective  team  leader.  A  college  degree 
is  preferred. 

The  successful  candidate  will  have 
budgeting  experience  and  a  proven 
track  record  leading  a  field  staff  in 
meeting  aggressive  circulation  and  ser¬ 
vice  goals. 

Knowledge  of  circulation  systems  and 
familiarity  with  MS  Office  and  Lotus 
Notes  is  essential. 

We  offer  a  competitive  salary  with 
bonus,  and  a  comprehensive  benefits 
package  including  401  (k)  and  com¬ 
pany  car.  For  confidential  considera¬ 
tion,  please  send  your  resume,  includ¬ 
ing  salary  history,  to: 

The  New  York  Times 
229  West  43rd  Street 
New  York,  NY  10036 

Equal  Opportunity  Employer 


CIRCULATION 


CIRCULATION 


ESTABLISHED  CORPORATION  seeks 
independent  contractors  with  back¬ 
ground  in  newspaper  circulation  or 
accounting  for  field  auditing  assign¬ 
ments.  Individual  will  perform  on-site 
circulation  audits  of  newspapers,  mag¬ 
azines  and  alternate  distribution 
systems.  Requires  extensive  overnight 
travel,  computer  literacy  and  above 
average  organization  and  communica¬ 
tion  skills.  Knowledge  of  Spanish  a 
plus.  Send  replies  to  &3x  08355,  Editor 
&  Publisher. 


HOME  of  the  Duke  Blue  Devils,  LINC 
Tar  Heels  and  NCCU  Eagles!  This  is 
the  ideal  opportunity  for  an  energetic 
person  with  at  least  5  years  of  suc¬ 
cessful  experience  in  Telemarketing 
Sales  Management.  The  Herald-Sun  is 
looking  for  a  creative,  proactive  can¬ 
didate  with  excellent  managerial  and 
people  skills,  with  the  ability  to 
motivate  a  staff  of  5  to  10  part-time 
employees  to  meet  and  exceed  sales 
goals.  Must  have  strong  sales  and 
marketing  skills,  experience  within  a  com¬ 
petitive  market,  experience  with  the 
TeleDirect  auto  dialer  system  and 
telemarketing  regulations,  and  experi¬ 
ence  with  diverse  methods  of  subscrip¬ 
tion  sales  techniques.  If  you  have  a  will¬ 
ing  attitude,  high  standards,  and  the 
ability  to  work  in  a  fast-paced  environ¬ 
ment,  send  your  resume  and  letter 
explaining  why  you  are  the  right 
person  for  this  job  to  The  Herald  Sun, 
Attn.  Marketing  and  Sales  Manager,  P.O. 
Box  2092,  Durhom,  NC  27702.  Our 
family-oriented  company  offers  excel¬ 
lent  benefits,  401  (k)  plan  and  a  competi¬ 
tive  salary. 


CIRCULATION 


m 


You  always  had  the  ability.  You  just  didn't 
have  the  right  opportunity.  Until  Now. 


Circulation  Positions  -  C78 

We  have  several  positions  available  from  entry  level  to  management  within 
our  circulation  department.  These  positions  involve  developing  marketing 
strategies  and  providing  customer  service  and  oeating/maintaining  data¬ 
bases  to  increase  our  subscription  sales.  Bachelor's  (degree  or  ecjuivalent 
and  strong  organizational,  analytical  and  communications  skills  retquired. 
Please  respond  with  resume  and  ccver  letter  to: 

•  MAIL:  Human  Resources,  Job  Code  C78 

Community  Newspaper  Company 
P.O.  Box  91 13 

Needham,  MA  02 1 92-91 1 3 

•  E-MAIL-  Jobs@CNCcom 

•  FAX-  (781)433-6740 

Or  you  may  retquest  an  application  for  employment  by  ailing  Mary  at 
(781)433  7851. 


COMMUNITY 
'  NEWSPAPER 
sJ:;  COMPANY 


Because  the  most 
Important  nears  beglrts 
In  your  otm  backyard. 


_ CIRCULATION _ 

S.W.  FLORIDA  DAILY  under  50,000 
on  Gulf  Coast  growth  market  seeks 
qualified  applicants  for  three  positions: 

CITY  CIRCULATION  MANAGER 
SINGLE  COPY  SALES  AAANAGER 
Compensation  package  to  $42,000 
includes  performance  bonuses. 

DISTRO  MANAGER 
Compensation  package  $25,000  to 
$3 1 ,800,  depending  on  skills, 
includes  performance  bonuses. 

Excellent  advancement  opportunities. 
All  adult  delivery  force,  subscribers 
100%  advance  pay,  no  collections. 
Good  service,  car-ier  training,  reten¬ 
tion  primary  objectives.  Proactive 
Leadership  in  effective  MBO  and 
recognition  of  accomplishments  of  sub¬ 
ordinates  is  necessary. 

Improve  your  family's  lifestyle,  environ¬ 
ment  and  cost  of  living  in  the  land  of  sun¬ 
shine  and  best  beaches,  boating  and 
fishing  in  the  world. 

Committed  and  hard  working  condi- 
dates,  apply  to  Box  08384,  Editor  & 
Publisher. 


THINK  OUTSIDE  OF  THE  BOX 

...  and  the  newsrack.  Zone  4  six-day 
startup  needs  a  circulation  pro  who 
can  provide  creative  solutions  to  a  com¬ 
plicated  home  delivery  problem.  The 
successful  candidate  will  have  a  proven 
track  record  of  dramatic  circulation 
sales  gro'wth  (single  copies  as  well  as 
home  delivery),  an  ability  to  work  in 
the  community  and  good  presentation 
skills.  G<xxJ  salary  and  benefits  supple¬ 
mented  with  performance-based  com¬ 
pensation.  Respond  to  Box  08386, 
Editor  &  Publisher. 

_ EOE _ 

_ EDITORIAL _ 

2  FULL-TIME  JOBS  OPEN  RIGHT  NOW 

1 .  SPORTS  EDITOR  who  lives  for  local 
coverage  needed  for  small  Northern 
California  AM  daily.  One  high  school 
town  but  lots  to  cover.  Great  place  to 
start  a  career  in  a  beautiful  part  of  the 
country.  2.  NIGHT  EDITOR  sought  to 
handle  wire  and  layout  duties,  and  to 
keep  the  paper  going  when  editor  is 
absent.  Winning  candidate  will  put 
together  the  front  page,  most  of  the 
inside  pages,  and  have  a  real  voice  in 
not  only  the  poper,  but  also  the  com¬ 
munity. 

The  Triplicate  publishes  Tuesday 
through  Saturday.  Both  jobs  are  Mon¬ 
day  through  Friday  shifts,  2:30  to 
11:30  p.m.  The  paper  is  owned  by 
Western  Communications.  We  use 
Macs  and  run  QuarkXPress.  We  are 
fully  paginated  Contact  John  Pritchett, 
The  Triplicate,  P.O.  Box  277,  Crescent 
City,  CA  95531. 


AWARD-WINNING  North  Central 
Illinois  daily  has  opening  for  a  general 
reporter.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment  helpful.  Excellent  benefits. 
Send  clips  and  resume  to  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 . 
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HELP  WANTED 

EDITORIAL  I  EDITORIAL 


ADMINISTRATIVE  EDITOR 

Thirty-person  Zone  4  newsroom  needs 
o  pro  who  con  handle  budgets,  human 
relations  (compensation,  benefits)  and 
the  bureaucracy  of  a  daily  newspaper 
without  being  a  bureaucrat.  \Mill  work 
closely  with  CEO  and  executive  editor 
to  overlay  method  on  the  madness  of  a 
daily  (and  be  able  to  swing  onto  the 
desk  in  a  crisis).  Should  be  more  than 
computer  literate;  ideal  candidate  will 
also  be  systems  editor.  Send  resume, 
salary  requirements  and  statement  of 
management  philosophy  to  Administra¬ 
tive  Editor,  P.O.  Box  3426,  Daly  City, 
CA  9401 5-0426. 

An  Equal  Opportunity  Employer 

ASSISTANT  COPY  DESK  CHIEF 

The  News-Sentinel,  a  progressive,  six- 
day  Knight-Ridder  PM  is  seeking  a 
talented  copy  editor  to  help  lead  its 
universal  copy  desk.  The  standard 
work  hours  are  morning  and  after¬ 
noon.  VYe  need  on  editor  who  knows 
news,  loves  words,  understands  pack¬ 
aging,  writes  outstanding  headlines, 
likes  teaching  other  editors,  and  sees 
the  big  picture  of  how  a  newsroom  oper¬ 
ates.  Management  experience,  layout 
and  wire-editing  skills,  QuarkX¬ 
Press  familiarity  and  reporting  experi¬ 
ence  are  big  pluses.  Because  we  use 
the  Internet  and  Computer  Assisted 
Reporting  methods,  comfort  with  the 
Web  and  spreadsheets  is  helpful.  Fort 
Wayne  is  a  comfortable  mid-size  and 
growing  city  with  several  colleges, 
many  churches,  and  minor  league  base¬ 
ball,  basketball  and  hockey  teams.  It's 
also  got  an  active  theater  community, 
symphony  orchestra  and  great  zoo. 
Send  resume  and  editing  samples  to 
Mark  Thompson-Kolar,  assistant  manag¬ 
ing  editor.  The  News-Sentinel,  P.O. 
Box  102,  Fort  Wayne,  IN  46801,  or 
E-mail  at  Mkolar@newssentinel.com. 
The  News-Sentinel  is  an  equal  oppor¬ 
tunity  employer  and  recognizes  the 
value  of  diversity  in  its  newsroom. 

BIG  HORN  COUNTY  NEWS  in 
Hardin,  Montana  seeks  experienced, 
professional  editor;  news,  sports  and 
photo  obilities  essential.  Well- 
established  weekly  in  farm-ranch  coun¬ 
try  near  mountains,  skiing,  blue-ribbon 
trout  stream,  hunting.  Send  resume  and 
clips  immediately  to  James  E.  Moore  II, 
publisher.  News  Montana,  Inc.,  P.O. 
Box  309,  Red  Lodge,  MT  59068.  Posi¬ 
tion  closes  Friday,  January  23. 

BRIGHT  REPORTER?  Feel  unappreciated? 
Held  Back?  Rarin'  to  grow?  If  you  are 
chosen,  our  tough,  veteran  editor  (a 
Pulitzer  winner)  will  work  with  you  one- 
on-one.  We  offer  low  pay,  limited  bene¬ 
fits,  long  hours,  demanding  performance 
and  outstanding  coaching  in  a  small, 
competitive,  two-daily-paper  market.  Na 
drifters,  drunks,  lazy  performers,  ski 
bums,  or  mama's  babies  wanted.  Call 
Joan  at  (603)  752-1200. 


ARE  YOU  A  REPORTER  WHO: 
•Makes  readers  laugh,  cry  and  -  most 
of  all "  think? 

•Grasps  complex  issues  and  presents 
them  clearly  and  accurately? 

•Cuts  through  the  spin  to  find  true 
effects  on  readers? 

•Pries  information  out  of  reluctant 
sources  -  or  gets  it  somewhere  else? 
•Wants  to  get  on  1 A  every  day? 

If  you  are,  and  you  have  at  least  two 
years'  experience,  there  could  be  a  job 
for  you  at  the  Morning  Star.  We're  a 
57,000  circulation  daily  in  Wilm¬ 
ington,  NC,  a  booming  market  with  a 
vibrant,  histaric  downtown,  miles  of 
sandy  beaches,  mild  winters  and  a  rich 
and  diverse  cultural  heritage. 

The  right  candidates  will  take  over 
high-profile,  issue-oriented  beats  --  or 
even  move  into  the  city  desk  manage¬ 
ment  team. 

Send  a  resume  and  clips  to: 

John  Meyer,  Managing  Editor 
Wilmington  Morning  Star 
P.O.  Box  840 
Wilmington,  NC  28402 
E-mail:  mseaitor@wilmington.net 
http://starnews.wilmington.net/ 

BUSINESS  EDITOR 

Large  publishing  organization  seeks  a 
degreed,  hands-on  business  editor  for 
a  business-to-business  publication 
located  in  Southwest  Ohio.  The  ideal 
candidate  will  direct  editarial  content 
and  production,  recruitment  and 
oversee  free-lance  writers,  and  possess 
the  professional  abilities  to  fulfill  the 
demands  of  a  fast-paced,  growing 
environment.  Internet  skills  a  plus.  Full 
benefits  and  401  (k)  pi  an.  Send 
resume/cover  letter  to  Box  08389, 
Editor  &  Publisher. 

BUSINESS  REPORTER/EDITOR.  Seek 
good  writer  for  position  that  entails 
reporting  on  business  news  with  some 
general  assignment  responsibility. 
Knowledge  of  business  affairs  required 
and  experience  in  business  reporting 
referred.  Write  for  and  edit  Sunday 
usiness  section  for  business  people 
and  write  daily  stories  for  general 
audience.  One  day  a  week  write  gen¬ 
eral  assignment  stories.  We  welcome 
new  ideas  to  improve  content  and 
design.  Women  and  minorities 
encouraged  to  reply.  Send  resume, 
clips  to  Stephen  Bennett,  managing 
editor,  The  Post-Star,  P.O.  Box  2157, 
Glen  Falls,  NY  12801. 

BUSINESS  REPORTER 

Our  regian's  telecommunications 
industry  is  in  full  bloom,  driven  by  wire¬ 
less  communications  companies  such 
as  Qualcomm.  The  San  Diego  Union- 
Tribune  seeks  an  aggressive,  experi¬ 
enced  business  reporter  who  can  cap¬ 
ture  the  dynamic  growth  of  this  indus¬ 
try  with  compelling  stories  of  people 
behind  the  boom,  their  strategies  and 
where  their  companies  are  going. 
Please  send  resume  and  clips  to  Steve 
Prosinski,  senior  editor  for  business 
and  sports.  The  San  Diego  Union- 
Tribune,  P.O.  Box  191,  San  Diego,  CA 
92112. 


_ EDITORIAL _ 

BUSINESS  REPORTER 

Skilled  reporter  interested  in  coverage 
of  variety  of  business  news  topics 
through  spot  news  and  feature  stories 
sought  by  50,000-circulation  daily. 
Ideal  applicant  is  a  self-starter,  who  is 
at  ease  with  numbers  and  calculations, 
understands  what  it  takes  to  run  a  busi¬ 
ness  and  has  experience  reporting  on 
business  topics.  Knowledge  of  the  oil 
business  a  plus.  Send  resume,  clips  to 
Doug  Williamson,  senior  editor/ 
business,  Abilene  Reporter-News,  100 
Cypress  Street,  Abilene,  TX  79601  or 
E-mail  to:  williamsond@abinews.com 
or  fax  to  (91 5)  670-5242 

BUSINESS  WRITER 

Full-time  business  writer  needed. 
Feature  writing,  news,  re-writing,  and 
coordinating  freelancers.  Fun  place  to 
work,  growth  potential,  and  benefits. 
Send  resume  and  pay  requirements  to 
Al  Raines,  Vancouver  Business  Journal, 
2525  E.  Fourth  Plain  Blvd.,  Vancouver, 
WA  98661. 

CITY  DESK  --  The  Times-Union,  upstate 
New  York's  most  decorated  newspa¬ 
per,  seeks  an  editor  to  join  our  city 
desk  staff  to  help  direct  local  coverage 
and  to  inspire  reporters.  We  are  look¬ 
ing  for  an  energetic  journalist  with 
leadership  abilities  and  solid  reporting 
and  editing  experience,  particularly  in 
a  competitive  market.  Cover  letter, 
resume  and  editing  samples  to  Jim 
Michaels,  executive  city  editor.  Times 
Union,  Box  1 5000,  Albany,  NY 
12212.  Confidential  fax:  (518)  454- 
5811.  We  are  an  equal  opportunity 
employer. 

COPY  DESK  ACE 

Slot/designer  needed  for  night  copy 
desk.  The  News-Gazette  (one  AM,  two 
PM  editions;  home-owned;  Big  Ten 
city)  offers  excellent  compensation. 
Send  resume,  clips,  references  and 
salary  history  to  Dan  Corkery,  manag¬ 
ing  editor.  The  News-Gazette,  P.O. 
Box  677,  Champaign,  IL  61 824-0677. 

COPY  DESK  CHIEFS  &  COPY  EDITORS 

Stars  &  Stripes,  the  independent  daily 
newspaper  of  the  U.S.  military  abroad 
(circulation  60,000-t),  is  looking  for 
copy  desk  chiefs  and  copy  editors  to 
staff  its  Washington  production  office 
in  the  National  Press  Building. 
Excellent  knowledge  of  Engli^ 
required,  as  is  knowledge  of  newspa¬ 
per  editorial  front-end  systems  and 
pagination  along  with  design  and 
layout  ability.  Previous  experience  as  a 
copy  editor  with  daily  newspapers 
expected  as  well  as  demonstrated 
ability  to  process  materials  received 
from  electronic  wire  services.  Join  one 
of  the  most  exciting  newspaper  opera¬ 
tions  in  the  world,  with  a  worldwide 
newsgathering  and  circulation 
network.  Editors  needed  in  the  areas  af 
news,  features  and  sports.  Pay  range: 
$40,000  to  $55,000  for  desfc  chiefs; 
$35,000  to  $50,000  for  copy  editors. 
Send  resume  and  cover  letter  detailing 
why  we  should  hire  you  to  NAF  Person¬ 
nel,  WRAMC,  6825  16th  Street,  NW, 
Building  1 1  Room  2-106,  Washington, 
DC  20307-5001  or  fax  to  (202)  782- 
7607.  (X5D  is  EOE.  Positions  close 
January  26, 1 998. 


_ EDITORIAL _ 

COPY  EDITOR  -  The  Manterey  County 
Herald  in  Monterey,  California,  has 
immediate  openings  for  copy  editors/ 
page  designers.  We  are  a  35,000- 
circulation,  daily  Knight-Ridder  paper 
located  in  scenic  and  historic  Monterey 
County.  Candidates  shauld  have  two 
years  daily  newspaper  experience,  but 
we  will  consider  strong  internships  or 
college  work.  Duties  include  editing 
stories,  writing  headlines  and  cutlines, 
and  designing  section  fronts  and  inside 
pages.  Pagination  experience  a  plus. 
Please  send  resume  and  work  samples 
to  J.  Bruce  Baumann,  managing  editor, 
P.O.  Box  271 ,  Monterey,  CA  93942. 


COPY  EDITOR/DESIGNER 
Located  on  the  west  coast  af  Florida, 
the  award-winning  Sun  Herald  is  one 
of  the  fastest-growing  papers  in  the 
country.  We  are  looking  for  copy 
editors/designers  and  sports  copy 
entry  editors  to  help  us  become  the 
best  mid-size  paper  in  the  country. 

We  are  looking  for  someone  who: 

•likes  competition  and  has  the  will  to 
win 

•can't  stand  errors 

•has  an  eye  for  design,  focusing  on 
precision  as  much  as  pizzazz 
•wants  to  work  with  the  latest  design 
and  pagination  programs,  and 
•is  never  satisfied  with  the  status  quo 
The  job  includes  design  and  editing  of 
pages  on  a  10-person  universal  desk, 
producing  four  editions  per  day. 
QuarkXPress  knowledge  a  plus.  If  this 
sounds  like  you.  E-mail  Jeff  Dunn- 
Rankin  at  jeffdr@sunletter.com  or  fax 
(941)629-2085. _ 

COPY  EDITOR/HEADLINE  WRITER 

The  Chronicle  of  Higher  Education,  an 
independent  weekly  newspaper  with 
more  than  90,000  subscribers,  is  seek¬ 
ing  an  experienced  capy  editor  and 
headline  writer.  Candidates  shauld 
have  a  love  of  and  appreciation  for  the 
English  language,  meticulous  attention 
to  detail,  and  the  ability  to  work  with 
grace  under  deadline  pressure. 

This  is  a  new,  full-time  position.  The  suc¬ 
cessful  candidate  will  work  closely  with 
the  senior  editor  in  charge  of  copy  in 
editing  news  and  opinion  articles  and 
other  features  in  the  paper.  He  or  she 
will  also  be  responsible  for  writing 
headlines  for  both  the  news  and  opi¬ 
nion  sections  of  the  newspaper  and 
also  for  preparing  the  detailed  weekly 
table  of  contents.  Familiarity  with 
American  higher  education  will  be  con¬ 
sidered  an  advantage. 

Salary  will  be  commensurate  with 
experience.  The  Chronicle  is  an  equal- 
opportunity  employer. 

Interested  candidates  should  send  a 
resume,  cover  letter,  and  samples  of 
writing  and  editing  to  Scott  Jaschik, 
deputy  managing  editor.  The  Chronicle 
of  Higher  Education,  1 255  23rd  Street, 
NW,  Washington,  DC  20037.  Please, 
no  phone  calls. 
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_ EDITORIAL _ 

COPY  EDITOR  --  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  ward 
person,  o  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  St.,  Johnstown,  PA 
15907-0340. 

COPYEDITOR 

Copy  Editor  for  20,000  circulation,  7- 
day  a  week  daily.  Send  resume  and 
three  references  to  Lee  Irwin,  news 
editor.  The  Yuma  Daily  Sun,  P.O.  Box 
271 ,  Yuma,  AZ  85366-0271 ,  or  fax  ta 
(520)  782-7369. 

COPY  EDITOR 

The  New  Haven  Register,  an 
aggressive  and  colorful  100,000  AM 
paper  in  Yale's  hometawn,  seeks  an 
experienced  copy  editor  for  central 
news  desk.  Ideal  candidate  is  a  strong 
wordsmith,  able  to  produce  snappy 
headlines  on  deadline.  Good  salary 
and  benefits.  Letter,  resume,  work  sam¬ 
ples  to  Ray  Hoye,  news  editor.  New 
Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  0651 1 . 


_ EDITORIAL _ 

DESIGN  EDITOR 

Are  you  passionate  about  newspaper 
design?  Do  you  love  to  discuss  picture 
usage,  graphic  elements,  type  styles 
ana  head  sizes?  Would  you  like  to 
help  a  well-designed  paper  become 
more  vibrant  and  fast-paced? 

If  you  answered  yes  to  those  questions. 
The  Janesville  Gazette  might  have  the 
job  for  you.  The  Gazette,  a  27,000 
circulation  daily  in  southern  Wisconsin, 
is  seeking  a  design  editor  who  will  con¬ 
tinually  review  the  paper's  design  and 
offer  suggestions  for  improvement.  This 
person  also  will  take  the  lead  in  help¬ 
ing  the  paper  present  and  package 
new  and  innovative  features. 

Journalists  with  strong  design  back- 
rounds  are  preferred,  but  any  candi- 
ate  with  a  solid  understanding  of 
design  and  a  keen  desire  to  learn  will 
be  considered.  Some  copy  editing  is 
required,  so  word  experience  is  impor¬ 
tant. 

Send  cover  letter,  resume  and  design 
samples  by  February  1 ,  1 998  to: 

Scott  Angus,  Editor 
The  Janesville  Gazette 
One  South  Parker  Drive 
Janesville,  Wl  53547-5001 


COPYEDITOR 

Top  pay  for  night  work  at  New 
Hampshire's  largest  newspaper.  Sports 
and  pagination  skills  preferred.  Submit 
resume  and  clips  to: 

Human  Resources  Department 
Union  Leader  Corporation 
P.O.  Box  9555 

Manchester,  NH  03108-9555 
No  phone  calls,  please 

COPY/DESIGN  EDITORS 
70,000-circulation  daily  in  highly  com¬ 
petitive  Northwest  Indiana  right  outside 
Chicago,  is  expanding  its  copy  desk. 
We  want  editors  who  care  deeply 
about  how  to  present  the  news.  Strong 
word  and  QuarkXPress  skills  a  must. 
Come  see  our  new  design  and  tell  us 
how  you'll  help  us  give  the  competition 
fits.  Resume,  work  samples  ta 
Christopher  Celek,  deputy  managing 
editor,  Post-Tribune,  1065  Broadway, 
Gary,  IN  46302. 

DESIGNER 

The  Lima  News,  an  award-winning, 
mid-size  Ohio  daily,  is  adding  a  posi¬ 
tion  on  its  design/copy  desk.  We  are 
seeking  someone  with  a  flair  for 
design.  The  emphasis  will  be  on 
special  sections  with  some  daily  and 
feature  work.  Must  be  organized  and 
able  to  meet  deadlines.  QuarkXPress 
experience  necessary.  Minimum  1  to  2 
years  experience  on  daily. 

The  Lima  News  is  a  36,000  daily/ 
46,000  Sunday  newspaper  in  north¬ 
west  Ohio.  Send  cover  letter,  resume 
and  clips  to  Karen  Jantzi,  The  Lima 
News,  3515  Elida  Road,  Lima,  OH 
45802-0690. 


ECONOMICS  EDITOR:  Investor's  Busi¬ 
ness  Daily,  America's  fastest-growing 
newspaper,  is  seeking  an  experienced 
editor  with  a  strong  background  in 
economics  and  equally  strong  free- 
market  views  to  head  up  economics 
page.  Candidate  must  be  adept  at  edit¬ 
ing,  writing  headlines,  developing  art 
for  page  and  setting  story  agenda. 
Ability  to  analyze  and  illustrate  (in  concert 
with  graphic  artists)  economic  data  a 
major  plus. 

Send  resumes  and  clips  to  Paul  Sperry, 
deputy  editor.  Editorial  Department, 
Investor's  Business  Daily,  1 2655  Beatrice 
Street,  Los  Angeles,  CA  90066,  or  Fax  to 
(310)  577-7350. 

EDITING/REPORTING 
Central  Florida  daily  in  growing 
market  seeks  copy  editor,  business 
writer  and  city  reporter  with  newspa¬ 
per  experience.  Reply  with  resume  and 
work  samples  to  Editor,  News  Chief, 
650  Sixth  St.  SW,  Winter  Haven,  FL 
33880.  EOE. 

EDITOR  -  You  can  have  it  all:  The 
Packers,  Lake  Michigan  and  a  news¬ 
paper  that  delights  its  readers  by  balan¬ 
cing  hard  news  with  civic  leadership. 
The  Racine,  Wl,  Journal  Times  needs 
an  editor  comfortable  in  both  newsroom 
and  community.  You'll  direct  a  staff  of  40, 
serve  35,000  subscribers  with  a  colorful 
AM  printed  on  a  new  Flexo  Press.  The 
right  candidate  has  experience  and  solid 
news  instincts,  is  a  team  player  and  mar¬ 
keter  comfortable  with  change. 

Excellent  salary  and  benefits  package. 
Many  opportunities  available  as  a 
division  of  Lee  Enterprises,  Inc.  Send 
resume  by  Februory  1  to  The  Journal 
Times,  212  Fourth  Street,  Racine,  Wl 
53403.  EOE 


_ EDITORIAL _ 

EDITOR/WRITER 

MEDIA  INC.,  the  NW's  marketing 
media,  and  creative  services  newspa¬ 
per.  Strong  reporting,  editing,  writing, 
organizational  skills.  Entrepreneurial, 
fast-paced  environment  for  ambitious 
candidate.  Salary/benefits  DOE.  Fax 
or  E-mail  resume:  MIP  (206)  382- 
9437,  rwoltjer@media-inc.com 

EDITOR 

Award-winning  alternative  newsweekly 
seeks  dynamic  editor.  Must  have  man¬ 
agement  experience  and  a  strong 
sense  of  editorial  mission.  Twenty-one 
years  old;  40,000  circulotion;  part  of 
young  and  growing  Central  Massachu¬ 
setts  publishing  company. 

Send  resumes  to: 

Allen  Fletcher 
Worcester  Publishing  LTD 
1 72  Shrewsbury  Street 
Worcester,  MA  01 604 

EDITORIAL  PAGE  EDITOR 

Seven-day,  31,000  circ.  AM  in 
Midwest- Sauth  border  state  seeks  an 
editorial  page  editor  to  continue  its 
award-winning  tradition  as  16-county 
coverage  region's  most  influential  editor¬ 
ial  voice.  Newsroom  management  seeks 
to  continue  a  conservative  Democrat- 
moderate  Republican  editarial  philoso¬ 
phy.  Grasp  of  economics  and  statistical 
principles  important.  Pay  mid  30s/low 
40s  based  on  qualifications  and  experi¬ 
ence.  Company  offers  401  (k)  with  match; 
pension;  choice  of  health  plans;  annual 
profit-sharing  and  other  benefits.  Sub¬ 
mit  applications  to  Editor,  The  Paducah 
Sun,  P.O.  Box  2300,  Paducoh,  KY 
42002-2300. 


_ EDITORIAL _ 

EDITORIAL 

The  Bond  Buyer,  a  daily  national  finan¬ 
cial  newspaper  based  on  Wall  Street, 
is  looking  to  fill  the  following  positions: 

EDITOR 

Dynamic  editor/ reporter  needed  to 
develop  and  edit  Bond  Investment  sec¬ 
tion  of  newspaper,  and  manage  staff 
of  two.  At  least  three  years  financial 
journalism  experience  required,  know¬ 
ledge  of  municipal  bond  industry  and 
mutual  funds  are  big  pluses.  Send 
resume  and  four  clips  to  Don  Yocoe, 
Editor-in-Chief. 

E-mail:  yacoe@tfn.com. 

EDITORIAL  COORDINATOR 
Work  with  the  Managing  Editor  to 
manage  daily  copy  flow  from  reporters 
in  six  regional  bureaus  and  the  home 
office.  This  position  requires  sharp  edit¬ 
ing  and  news  judgement  skills,  as  well 
as  an  ability  to  juggle  multiple  tasks 
simultaneously.  At  least  two  years  of 
journalism  experience  required.  Send 
resume  and  four  clips  to  Don  Yacoe. 
E-mail:  yacoe@tfn.com. 

COPYEDITORS 

We  seek  full-time  and  freelance  copy 
editors  who  can  do  everything  from 
proofreading  to  reshoping  stories.  Speed, 
accuracy  and  a  level  head  are  essen¬ 
tial.  Two  years  experience  preferred. 
Send  resume  to  Mark  Sanborne. 
E-mail:  sanborne@tfn.com. 

The  Bond  Buyer,  One  State  Street 
Plaza,  26th  Fir,  New  York,  NY  1  CX)04. 
Fax:  (212)  843-9614.  No  Calls, 
Please!  EOE  M/F/D/V. 

THE  BOND  BUYER 

EDITOR 

Pacific  Stars  and  Stripes,  Tokyo, 
Japan,  is  looking  for  an  outstanding 
newsroom  leader  to  take  our  editoriolly- 
independent  newspaper  to  the  next 
level  of  journalism  excellence.  We  offer 
a  competitive  salary  and  excellent 
benefits  including  relocation  expenses, 
government-paid  housing  and 
Department  of  Defense  schooling  K-1 2; 
access  to  military  shopping,  medical 
and  recreational  facilities;  and  401  (k), 
retirement  and  group  insurance  plans. 
For  more  details,  please  check  aur  dis¬ 
play  ad  in  the  administrative  (page  43) 
classified  section  of  this  week's  E&P. 

EDITOR 

Publisher  of  The  Wisconsin  Jewish 
Chronicle,  a  weekly  community  news¬ 
paper,  seeks  experienced  editor  with 
strong  journalism  backgraund  and 
related  education.  Excellent  interper¬ 
sonal  and  organizational  skills  re¬ 
quired.  Knowledge  of  local  Jewish  com¬ 
munity  a  plus.  Salary  including  excellent 
benefits  commensurate  with  experience. 
Please  send  resume  to  the  Search 
Committee,  Milwaukee  Jewish  Federa¬ 
tion,  1 360  North  Prospect  Avenue, 
Milwaukee,  Wl  53202,  or  fax  (4 1 4)  390- 
5852. 
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HELP  WANTED 


EDITORIAL 


EDITORS  for  vibrant  PM;  Local  News  - 
Resourceful,  dynannic  deputy  editor  to 
work  with  ambitious,  aggressive  staff; 
must  be  planner,  storyteller,  motivator. 
News/ Wire  -  Manager  needed  to 
creatively  crunch  AP  and  meet  tight 
deadlines;  must  lead  small  copy  desk. 
Salary  for  both  to  $40K.  Letter, 
resume;  ME,  The  Hour,  346  Main 
Ave.,  Norwalk,  CT  06851 . 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for  a 
managing  editor  and  an  associate 
editor  in  Miami. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 


Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 


Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 
P.O.Box  5970 
Denver,  CO  80217 
No  phone  calls,  please. 


EDITOR 


The  Joplin  (Missouri)  Globe  needs  an 
Editor  to  provide  hands-on,  intense 
leadership  and  non-stop  enthusiasm 
while  guiding  talented  news-gathering 
staff  to  higher  and  higher  levels  of 
accomplishment.  The  Globe  (35,000 
AM,  44,500  Sunday)  is  an  award¬ 
winning,  innovative  newspaper  serving 
the  beautiful  Ozark  communities  in 
Missouri,  Oklahoma  and  Kansas.  The 
affordable  Joplin  MSA  is  home  to 
1 35,000  and  was  named  one  of  the 
“50  Best  Towns  in  America”.  The  suc¬ 
cessful  candidate  will  have  a 
Bachelor's  degree  and  a  minimum  of 
five  years  experience  in  daily  editing  of 
a  community  newspaper.  Strong 
motivational  and  communication  skills 
a  must,  as  well  as  a  relentless  commit¬ 
ment  to  local  news.  Fax  cover  letter, 
resume  and  salary  history  to  Sam  Gett, 
general  manager,  (417)  623-1 188,  or 
E-mail  to;  sgett@joplinglobe.com. 


EDUCATION  REPORTER 


The  Beacon  News,  a  35,000  daily  in 
Chicago's  far  west  suburbs,  is  seeking 
an  education  reporter  who  combines 
compelling  writing  with  strong  ana¬ 
lytical  ability.  In  your  letter  to  us, 
explain  what  issues  and  trends  you 
want  to  cover.  Also  send  resume  and 
work  samples  to  Mike  Chapin,  manag¬ 
ing  editor.  The  Beacon  News,  101  S. 
River  St.,  Aurora,  IL  60506. 


EDITORIAL 


EDUCATION  WRITER 
There's  no  more  important  beat  than 
education.  Here's  your  chance  to  prove 
it.  The  Stuart  News,  a  rapidly  growing 
(3%  to  4%  a  year),  highly  competitive 
Southeast  Florida  paper,  whose  circula¬ 
tion  peaks  at  54,0O0  in  the  winter  sea¬ 
son,  is  looking  for  an  experienced  edu¬ 
cation  writer  who  wants  to  break  into 
the  nation's  best  newspaper  market. 
This  is  a  demanding  job  in  a  highly  com¬ 
petitive  market.  No  entry-levels,  please, 
and  no  one  who  doesn't  want  to  work 
hard.  Send  your  resume  and  7-10  best 
clips  to  Nancy  Smith,  managing  editor, 
P.O.  Box  9009,  Stuart,  FL  34995.  Or 
Fax  to  (561 )  221-4246.  EOE  DFWP. 


EXECUTIVE  EDITOR 


Japanese  American  Citizens  League 
(JACL)  seeks  Executive  Editor  for  its 
Pacific  Citizen  in  Monterey  Park,  Cali¬ 
fornia.  The  nonprofit  semi-monthly 
newspaper  has  a  readership  of 
70,000  and  staff  of  four  to  eight  peo¬ 
ple,  depending  on  the  season.  Position 
requires  two  years  experience  (five 
preferred)  in  editing,  writing,  copy 
design,  working  with  correspondents, 
managing  publications,  use  of  Mac/ 
QuarkXPress  or  its  equivalent,  and 
periodic  travel  and  work  evenings  and 
weekends.  Knowledge  of  and  experi¬ 
ence  with  the  Japanese  American  Com¬ 
munity  preferred.  Excellent  fringe 
benefit  package.  Hiring  range: 
$35,150  -  $49,100.  Send  resume, 
and  work  samples  to:  Mae  Takahashi, 
5795  N.  First,  Fresno,  CA  9371 0. 

E-mail:  jacl@jacl.org 


EXECUTIVE  EDITOR 


A  rare  opportunity  for  the  top  editorial 
spot  in  a  national  award  winning 
paper.  The  Florida  Times-Union  is 
located  in  Jacksonville,  a  city  with  a 
population  of  1 .3  million.  The  city  is  on 
the  move,  showing  continued  substan¬ 
tial  growth  in  both  the  economy  and 
population. 


This  is  a  tough  but  a  rewarding  job  in 
a  company  that  values  editorial 
excellence.  The  successful  candidate 
will  have  strong  editorial  management 
experience,  demonstrated  staff  lead¬ 
ership  ability  and  be  a  team  leader 
and  player.  You  must  be  able  to  offer 
inspiring,  strategically-focused  and  com¬ 
pelling  effective  management  to  a  staff 
of  consistent  award-winners.  You  must 
have  strong  understanding  of  the 
realities  of  the  publishing  business, 
newspaper  marketing  and  have  a  clear 
vision  of  what  a  responsible  newspa¬ 
per  should  and  should  not  be. 


Send  a  resume  and  a  cover  letter  to 
The  Florida  Times-Union,  Attn:  Director 
of  Human  Resources,  P.O.  Box  1949, 
Jacksonville,  FL  32231 . 


EDITORIAL 


We  are  a  DRUG-FREE  WORKPIACE 
EOE 


EXECUTIVE  EDITOR  who  wants  to  Edit, 
train,  motivate,  set  strategic  goals  and 
help  gain  new  ground  in  a  competitive 
circulation  market.  If  you  want  a  job 
that  will  leave  you  fulfilled,  send  your 
cover  letter,  resume,  salary  history, 
references  and  work  samples  to  Marc 
Romanow,  publisher.  The  Herald,  1 
Herald  Square,  New  Britain,  CT 
06050. 


EXPERIENCED  EDITOR  for  a  15,000 
weekly  community  newspaper  covering 
5  cities  west  of  Cleveland.  Send  resume 
to  Douthit  Communications,  P.O.  Box 
760,  Sandusky,  OH  44870,  Attn: 
Joanne  Kraine. 


Editorial 


REPORTER 


The  American  Banker/Bond  Buyer 
Newsletter  Division  is  seeking  a 
Reporter  with  1  -3  years  daily  newspa¬ 
per  or  comparable  experience  as  well 
as  strong  Spanish  language  skills  to 
cover  the  Latin  structured  finance 
markets.  Must  be  willing  to  dig  for  a 
story  and  able  to  write  under  weekly 
deadline  pressure.  Based  in  New  York 
with  travel  to  Latin  America. 


Please  send  resume,  cover  letter  and  a 
few  clips  to  American  Banker/Bond 
Buyer  Newsletter  Group,  Dept  DS,  One 
State  Street  Plaza,  New  York,  NY 
1 0004.  No  phone  calls,  please. 

EOE  M/F/D/V 


FINANCIAL  WRITERS 
Investor's  Business  Daily,  the  nation's 
fastest-growing  daily,  seeks  sharp, 
energetic  reporters  to  help  us  build  our 
fran^ise.  Areas  of  coverage  include 
business,  technology,  the  stock  market 
and  mutual  funds.  VVe're  looking  espe¬ 
cially  to  fill  openings  at  our  Los 
Angeles  headquarters.  Other  possible 
locations  include  Silicon  Valley  and 
New  York.  Positions  offer  excellent 
opportunities  to  learn  and  advance. 
Fax  resume  to  Susan  Warfel,  manag¬ 
ing  editor,  at  (3 1 0)  577-7350. 


FLORIDA  BUSINESS 
TECHNOLOGY  EDITOR 


DigitalFlorida,  the  Florida  monthly 
print  newsmagazine,  focusing  on  the 
state's  growing  digital  economy,  is 
seeking  a  new  editor.  DigitalFlorida 
focuses  on  how  technology  is  reshap¬ 
ing  critical  elements  of  the  Florida 
economy. 


DigitalFlorida  is  published  by  Warfield 
Media,  the  dominant  award  winning 
digital  (www.review.net)  and  print  pro¬ 
vider  of  regional  and  local  business-to- 
business  and  technology  news. 


We  are  seeking  a  highly  talented 
editor  to  play  a  prominent  role  in 
expanding  business.  For  more  informa¬ 
tion  please  send  E-mail  to: 

editorfla@dbusiness.com 


It's  a  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box  bold¬ 
er.  If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your 
reply  in  on  envelope  addressed  to  me  E&P  Classified  Advertising  Department  with  on 
attached  note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach. 

If  the  Box  Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 


4S  Editor  &  Pi  Bust 


_ EDITORIAL _ 

GAY  NEWS  EDITOR 
TWN,  a  Miami-based  gay  newspaper 
is  seeking  a  bright,  intelligent  individ¬ 
ual  from  a  weekly  background  to  head 
our  newsroom  as  a  writer/features 
editor  with  page  design  experience. 
Lead  our  small  staff  and  dozen  freelan¬ 
cers.  Pen  several  pieces  a  week, 
oversee  staff,  design  by  QuarkXPress 
(PC),  plan  for  future  issues.  Excellent 
salary  &  benefits  package.  Move  to 
South  Florida  and  be  yourself.  Fax 
resume  (305)  756-6932,  and  mail 
clips  (  TWN,  901  NE  79  Street,  Miami, 
FL  331  38.)  Start  work  immediately. 

GENERAL  ASSIGNMENT  REPORTER 
for  Illinois'  largest  downstate  daily. 
Minimum  one  year  daily  newspaper 
experience,  proven  enterprise  and 
productivity.  Women  and  minorities 
especially  encouraged  to  apply.  Send 
resume,  clips  to  Jerry  McDowell, 
metro/city  editor.  Journal  Star,  1  News 
Plaza,  Peoria,  IL  61 643. 


GOVERNOR  Tom  Ridge  of  Pennsylva¬ 
nia  is  reviewing  candidates  to  be  his 
speechwriter.  This  is  an  extraordinary 
opportunity  for  an  experienced,  hard¬ 
working,  top-caliber  writer  to  embark 
on  an  exciting  career  as  a  key  aide  to 
the  governor  of  the  nation's  fifth-largest 
state.  Speechwriting  experience  is  not 
essential,  but  demonstrable  excellence 
in  writing,  research  and  creative  argu¬ 
ment  are  a  must.  Send  resumes  to  Tim 
Reeves,  press  secretary.  Room  308 
Main  Capitol,  Harrisburg,  PA  1 71 20. 

HAWAII'S  LARGEST  NEWSPAPER,  The 
Honolulu  Advertiser,  is  re-opening  its 
search  for  journalists  with  a  dedication 
to  excellence  and  a  passion  for  the 
business. 

ASSISTANT  FEATURES  EDITOR: 
Creative,  energetic.  Help  put  an  edge 
on  our  lifestyle-entertainment  report. 
Story  development,  hands-on  editing, 
pulling  it  all  together.  Some  manage¬ 
ment  experience  needed. 

ASSISTANT  BUSINESS  EDITOR:  Good 
knowledge  of  business  arena  and  how 
to  convey  it  to  readers.  Strong  word¬ 
editing  skills.  Asia-Pacific  experience  a 
plus.  Some  management  experience 
needed. 

COPY  EDITOR:  Compelling  headlines, 
crisp  word-editing.  Will  be  used  often 
for  the  slot,  news  desk. 

REPORTER:  At  least  four  years'  experi¬ 
ence  with  a  daily  newspaper. 

Send  cover  letter  and  resume  to  M.J. 
Smith,  managing  editor.  The  Honolulu 
Advertiser,  605  Kapiolani  Blvd., 
Honolulu,  HI  96813.  No  telephone 
calls,  please. 

IF  YOU  ARE  conscientious  and  can 
produce  clean,  crisp  stories  and  quality 
photographs,  join  our  fast-growing 
Caribbean  Weekly  for  two  years,  min¬ 
imum.  Ideal  for  journalists  launching  or 
solidifying  their  careers.  Offers  serious 
work,  impressive  portfolios,  great 
adventure.  Salary  $300/week.  Serious 
applicants  only.  Resume,  clips  to  Box 
08390,  Editor  &  Publisher. 
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EDITORIAL 


IMMEDIATE  opening  for  reporter. 
Newspaper  experience  and/or  related 
degree  required.  Highly  competitive 
salary,  great  working  environment. 
Send  resume  to  managing  editor.  The 
Garden  City  Telegram,  P.O.  Box  958, 
Garden  City,  KS  67846.  Deadline; 
January  30. 


INTERNSHIPS 

The  Hartford  Courant  is  looking  for 
sharp  entry-level  copy  editors  to  fill 
one-year  positions  in  the  Sports  and 
News  Departments  as  we  prepare  to 
roll-out  our  CCI  pagination  and  editing 
computer  system.  The  temporary  posi¬ 
tions  require  a  knowledge  of  grammar, 
usage,  style,  current  events  and 
headline-  and  caption-writing  tech¬ 
niques.  A  strong  commitment  to 
responsible  journalism  is  a  must.  An 
interest  in  layout  is  a  plus,  but  not 
required.  These  full-time,  yearlong  posi¬ 
tions  include  benefits.  Two  positions 
will  begin  in  January;  two  more  will 
begin  in  May.  If  you  are  interested  in 
building  copy  editing  skills  and  experi¬ 
ence,  send  your  resume  to  Karen 
Hunter,  copy  desk  chief.  The  Hartford 
Courant,  285  Broad  Street,  Hartford, 
CT  06115,  or  call  (860)  241-6581, 
fax  (860)  241  -3865,  or 


E-mail:  khunter@courant.com.  EOE 


LIBRARIAN/RESEARCHER 


Live  and  work  in  sunny  South  Florida 
where  we  are  now  experiencing  tem¬ 
peratures  in  the  high  70's,  in  the  dead 
of  winter!  The  Sun-Sentinel,  a  division 
of  the  Tribune  Company,  located  in 
famous  Ft.  Lauderdale,  FL  is  searching 
for  an  energetic  and  resourceful  News 
Researcher.  The  ideal  candidate  will  be 
a  news  junkie  with  strong  online  skills, 
CAR  experience,  knowledge  of 
spreadsheets  and  the  Internet,  and  an 
all-around  multi-task  marvel.  Minimum 
two  years  experience  required. 


The  Sun-Sentinel  offers  a  competitive 
salary  and  comprehensive  benefits 
package,  in  addition  to  a  workplace 
with  a  view  of  the  ocean!  If  you  would 
like  to  work  in  a  stimulating  workplace 
and  spend  your  free  time  in  South 
Beach,  strolling  famous  Las  Olas  Blvd., 
spending  the  weekend  in  Key  West, 
shopping  one  of  the  world's  largest  out¬ 
let  malls,  or  cheering  four  different 
sports  teams,  send  your  resume,  along 
with  salary  requirements  to  Human 
Resources,  Sun-Sentinel,  333  SW  1 2 
Avenue,  Deerfield  Beach,  FL  33442. 
You  may  also  E-mail  your  resume  to 
mcallahan@tribune.com. 


The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 
to  apply.  EOE.  Sun-Sentinel  supports  a 
drug-free,  smoke-free  work  environ¬ 
ment. 


Before  everything  else,  getting  ready  is 
the  secret  of  success 

Henry  Ford 


EDITORIAL 


MANAGING  EDITOR 
The  Repository  (daily  62,000,  Sunday 
81,000),  in  Canton,  Ohio,  seeks 
managing  editor  to  run  65-person 
department.  Must  hove  solid  experi¬ 
ence  in  news  operations,  know  how  to 
get  continuous  improvement  from  self 
and  others,  and  know  how  to  manage 
other  managers.  Also  must  work  with 
other  departments  to  solve  problems 
for  benefit  of  newspaper.  High-level 
design  and  pagination  skills  make 
qualified  applicants  even  more 
attractive.  Send  resume  and  letter 
describing  interest  to; 

David  C.  Kaminski,  editor 
The  Reoository 
500  Market  Ave.  S 
Canton,  OH  44702-21 93 


MANAGING  EDITORS 
Thomson  Indiana,  a  Thomson  News¬ 
papers  company  headquartered  in 
Andersan,  IN  is  seeking  experienced 
editors  ready  ta  move  into  newsroom 
management  positions.  Thomson  Indi¬ 
ana  consists  of  weekly  and  daily 
newspapers  ranging  in  circulation  from 
4,000  to  32,000.  Candidates  should 
possess  experience  in  a  department 
management  role,  strong  editing  skills 
and  a  commitment  to  innovative  com¬ 
munity  journalism.  We  seek  innovative 
team  players  who  can  train  and 
motivate  staffers  and  who  recognize 
success  comes  from  producing  market- 
driven  community  information. 


Good  salary  and  benefit  package, 
including  medical,  dental,  eye  care 
and  401  (k). 


Mail,  fax  or  E-mail  cover  letter,  salary 
history  and  resume  to: 


Wayne  K.  Lowman 
Senior  Editor,  Thomson  Indiana 
Executive  Editor  and  Publisher 
Kokomo  Tribune 
P.O.  Box  901 4 
300  N.  Union  Street 
Kokomo,  IN  46901  -9014 
Fax:  (765)  459-3528 
E-mail:  vvklowman@ktonline.com 


MANAGING  EDITOR.  Editorially 
driven  Long  Island  weekly  newspapers 
seek  leader  for  20-person  editorial 
team.  Need  strong  writing  and  editing 
skills,  management  experience,  page 
design,  QuarkXPress,  internet  a  plus. 
Excellent  salary  and  benefit  package. 
Resume,  clips  attention:  Louise  Z., 
Richner  Communications,  379  Central 
Avenue,  Lawrence,  NY  1 1 559  or  FAX 
(516)569-4942. 


MARKET  RESEARCH  firm  seeks  experi¬ 
enced  writer/ researchers  for  freelance 
reporting  in  following  fields;  consumer 
products,  industry,  health  care, 
technology  and  retail.  Newspaper  or 
trade  publication  experience  preferred. 
Send  resume  and  clips  by  E-mail; 
annief@sirius.com,  mail  to  OTA/Off 
The  Record  Research,  300  Broadway, 
Suite  39,  San  Francisco,  CA  941 1 3,  or 
fax:  (41 5)  362-0124. 


EDITORIAL 


MARKETING  NEWS,  a  Chicago-based 
weekly  trade  publication  for  the  market¬ 
ing  profession,  seeks  experienced  self- 
directed  reporter  to  cover  all  aspects  of 
marketing  and  market  research  for 
30,000  readers.  Will  develop  the  beat, 
build  a  source  database,  write  top- 
auality  news  and  analysis  on  tight 
deadlines.  Bachelor's  degree  in  jour¬ 
nalism,  5  years  business  reporting 
experience  for  a  newspaper  or  maga¬ 
zine  required,  including  coverage  af 
marketing  industry. 

Send  resume,  applicable  clips  and 
salary  needs  to  Patti  Voglino,  Amer¬ 
ican  Marketing  Association,  250  S. 
Wacker  Dr.,  Chicago,  IL  60606-58 19. 


PLEASE  -  NO  PHONE  CALLS! 


METRO  EDITOR 


The  San  Francisco  Examiner  has  an 
immediate  opening  for  a  creative  Metro 
Editor  who  understands  the  unique  daily 
challenge  and  excitement  of  an  afternoon 
paper  and  relishes  the  opportunity  to 
oversee  brcxader  enterprise  for  a  Sunday 
paper  in  a  highly  competitive  environ¬ 
ment. 


Candidates  must  be  strong  story 
editors  who  can  set  journalistic  and 
workplace  standards,  and  communicate 
them.  They  should  have  solid  back¬ 
grounds  in  newsroom  management  as 
well  as  in  reporting  and  editing. 


Send  resume,  samples  of  your  work, 
and  a  letter  that  explains  why  you  are 
the  right  person  for  The  Examiner  to 
Tim  Porter,  assistant  managing  editor, 
San  Francisco  Examiner,  1  10  Fifth  St., 
San  Francisco,  CA  94103.  (415)  777- 
7858.  E-mail:  porter@examiner.com 


NEW  HOME/GARDEN/FASHION 
SECTON 


The  Indianapolis  Star  and  News  is  seek¬ 
ing  an  editor  and  a  home  and  garden 
reporter  for  a  new  weekly  norne/ 
garden/fashion  section. 


EDITOR:  We  are  seeking  a  strong 
journalist  who  can  generate  creative 
ideas  for  an  exciting  new  section.  The 
editor  will  supervise  two  reporters  and 
work  closely  with  photographers  and 
graphic  designers  as  well  as  other 
features  editors.  A  reporting  back¬ 
ground  is  a  must,  as  is  experience  or  a 
lively  interest  in  homes,  gardens  and 
fashion.  We  want  to  tell  readers  what's 
new,  but  also  how  to  make  the  most  of 
what  they  already  have. 


HOME  AND  GARDEN  REPORTER: 
We're  looking  for  someone  who  can 
bring  readers  stories  about  their  homes 
and  gardens  that  are  practical, 
creative  and  fun  to  read.  The  reporter 
will  also  coordinate  a  “quick  tips'  col¬ 
umn  and  a  standing  feature  on 
accessories.  Reporting  experience 
required,  along  with  a  strong  interest 
in  gardening  and  a  wide  variety  of 
home  design  styles. 


For  both  positions,  contact  Ruth  Holla- 
day,  lifestyle  editor.  The  Star  and  The 
News,  307  N.  Pennsylvania  Street, 
Indianapolis,  IN  46204-1899,  by  Jan¬ 
uary  30. 


_ EDITORIAL _ 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Miami.  Strong  writing  skills 
essential.  Job  entails  planning/editing 
music  section,  hiring  freelance  reviewers, 
and  writing  a  local  music  column  as  well 
as  feature-I^gth  pieces.  Send  caver  letter, 
resume  and  nve  best  clips  to:  Christine 
Brennan,  P.O.  Box  5970,  Denver,  CO 
80217. 

No  calls  or  E-mails,  please 

NEWS  EDITOR/COPY  DESK  CHIEF 

Region  8  metropolitan  newspaper  is 
looking  for  someone  to  oversee  a  copy 
desk  of  1 5.  We  seek  strong  leodership 
skills  and  excellent  news  judgment. 
Please  send  resume  to  Box  08387, 
Editor  &  Publisher. 

NEWS  EDITOR 

The  Greeley  Tribune,  a  25,000  daily, 
lost  its  news  editor  to  the  Rocky  Moun¬ 
tain  News.  We're  looking  for  a 
replacement  with  his  excellent  news 
judgment,  award-winning  headline 
writing  skills  and  flashy  page  design 
abilities.  Knowledge  of  QuarkXPress 
extremely  helpful.  This  person 
supervises  our  seven-person  copy  desk. 
Send  resume  and  work  samples  to 
Chris  Cobler,  managing  editor,  501 
8th  Avenue,  P.O.  Box  1 1 38,  Greeley, 
CO  80632.  E-mail  address: 

cobler@greeleytri  b .  com 

NEWS/WIRE  EDITOR:  Investor's  Busi¬ 
ness  Daily,  America's  fastest-growing 
newspaper,  is  seeking  a  seasoned,  fast 
editor  to  coordinate  full  page  of 
encapsulated  news  stories.  Candidate 
should  have  brood  knowleoge,  rang¬ 
ing  from  markets,  business  and  eco¬ 
nomics  to  people,  politics,  trends  and 
international  affairs.  Ability  to  research 
data  on  the  Web  a  plus.  Right  person 
is  a  news  junkie  who  can  add  value  to 
the  daily  news  menu.  News  judgment 
is  key;  conventional  thinkers  need  not 
apply. 

Send  resumes  and  clips  to  Paul  Sperry, 
deputy  editor.  Editorial  Department, 
Investor's  Business  Daily,  12655 
Beatrice  Street,  Los  Angeles,  CA 
90066,  or  Fax  to  (31 0)  577-7350. 

NIGHT  COPY  EDITOR 

If  you're  looking  for  a  chance  to  hone 
your  skills  as  a  copy  editor  at  a 
1 5,000  daily  paper  that  looks,  feels 
and  thinks  of  itself  as  a  much  larger 
organization,  consider  The  Recorder  in 
Greenfield,  MA.  It's  night  work,  on  the 
front  lines  in  the  battle  for  occuracy, 
quality  reporting  and  solid  writing.  We 
print  in  the  Connecticut  River  Valley 
amid  the  foothills  of  the  Berkshires,  sur¬ 
rounded  by  five  major  colleges,  and 
cover  27  small  New  England  towns  in 
a  manner  they've  become  accustomed 
to  during  the  past  200-plus  years.  Join 
us? 

Tim  Blogg,  editor 
The  Recorder 

Phone:  (41 3)  772-0261  Ext.  250 
Box  1367 

Greenfield,  MA  01 302 
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_ EDITORIAL _ 

NEWSWEEKLY  SEEKS  EDITOR 

The  Times  of  Acadiana,  Louisiana's 
nationally  recognized  newsweekly,  is 
looking  for  an  editor  to  fill  its  top  news 
management  post.  Located  in 
Lafayette,  the  heart  of  Cajun  country. 
The  Times  enjoys  an  unusually  strong 
market  position  against  a  Thomson- 
owned  daily. 

We  gat  there  through  excellent  report¬ 
ing  and  analysis  of  the  local  political 
and  business  worlds,  along  with  out¬ 
standing  coverage  of  the  area's  thriv¬ 
ing  arts,  cultural  and  entertainment 
scene. 

We're  looking  for  a  hard-working 
editor  willing  to  accept  a  demanding, 
high-profile  leadership  role  --  someone 
as  much  at  ease  with  corporate  execu¬ 
tives  and  politicos  as  zydeco  musicians 
and  crawfish  farmers.  You  must  have 
an  extensive  writing  background  and  a 
minimum  of  three  years  of  editing 
experience,  preferobly  at  a  newsweekly 
or  city  magazine,  with  the  talent  to  over¬ 
see  photography  and  art  direction. 

Send  resume  and  clips  to  Publisher, 
c/o  The  Times  of  Acadiana,  P.O. 
Drawer  3528,  Lafayette,  LA  70502. 


ONLINE  EDITORS 

World  Media,  a  subsidiary  of  the 
Omaha  World-Herald  Co.,  is  looking 
for  a  few  good  journalists  to  make  the 
leap  onto  the  Web  with  us.  The  World- 
Herald,  a  234,000-circulation  all-day 
newspaper,  is  the  cornerstone  of  a  sta¬ 
ble,  diversified,  employee-owned 
media  company. 

Our  Web  site  is  in  development  now. 
We  want  to  hear  from  experienced 
editors  and  new  journalists  who 
understand  traditional  news  values  as 
well  os  the  possibilities  of  online 
media.  This  is  an  opportunity  to  help 
shape  a  new  product  and  your  own 
job.  Salary  depends  on  your  experi¬ 
ence. 

Please  send  your  resume  and  a  letter 
describing  your  oreas  of  expertise  and 
outlining  your  thinking  about  news  and 
information  delivery  in  the  21  st  century 
to  Alexandra  Egan,  editor.  World 
Media  Co.,  World-Herald  Square, 
Omaha,  NE  68102. 


PHOTOJOURNALIST 

Photojournalist  sought  for  immediate 
opening.  Successful  applicant  will  be 
able  to  cover  a  broad  range  of  assign¬ 
ments  and  excel  on  each.  Photo- 


_ EDITORIAL _ 

OUTDOOR  EDITOR:  If  you  can  write 
compelling,  interesting  features  about 
the  great  outdoors  in  a  Florida 
waterfront  community  —  and  if  you  also 
have  an  eye  for  sharp  page  design  -  then 
we  have  your  dream  job.  Sena  resume 
and  clips  to  Box  08388,  Editor  & 
Publisher. 


REGION  EDITOR 

The  Billings  Gazette,  Montana's  largest 
daily  newspaper,  is  seeking  an  experi¬ 
enced  desk  editor  to  join  its  region 
desk.  This  is  an  ideal  position  for  a 
copy  editor,  reporter  or  assistant  editor 
who  wants  to  gain  supervisory  skills. 

The  editor  must  have  strong 
supervisory  skills  to  direct  a  1 5- 
member  reporting  staff  and  develop 
fresh  angles  to  routine  and  ongoing 
news  stories.  The  ability  to  be  a  leader, 
as  well  as  a  team  player,  and  work 
well  with  others  is  essential.  Basic 
layout  and  design  skills  are  a  must. 
Strong  editing  skills  and  the  ability  to 
craft  reporters'  stories  so  they  are 
accurate,  clearly  and  concisely  written 
is  also  a  must. 

Centrally  located,  Billings  is  the  largest 
city  in  Montana.  It  has  a  strong,  stable 
economy,  good  schools  and  is  a 
regional  medical  center  for  MT,  ND, 
SD,  and  northern  WY. 

Send  resumes,  references,  and  exam¬ 
ples  of  your  work  to: 

Human  Resources  -  RE 
The  Billings  Gazette 
P.O.  Box  36300 
Billings,  MT  591 07-6300 

Application  Deadline 
January  26, 1 998 

(Do  not  apply  by  E-mail,  send  applica¬ 
tion  materials  to  address  given) 

EOE 


REPORTER  -  The  Tribune-Democrat  in 
Johnstown,  PA,  (49,000  daily-AM, 
53,000  Sunday)  has  an  opening  for  a 
reporter. 

We  need  someone  with  experience 
who  can  dig  for  news  and  develop 
stories  on  a  daily,  Sunday  and  long¬ 
term  basis.  Knowledge  of  computer- 
assisted  reporting  would  be  a  plus  but 
not  essential. 

We  are  one  hour  from  Pittsburgh,  three 
from  Washington,  DC,  in  a  friendly  com¬ 
munity,  pleasant  surroundings.  Please 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


_ EDITORIAL _ 

REPORTER  for  award-winning  20,000 
circ.  broadsheet  weekly  In  seaside 
resort  community.  General  assignment 
and  beat  coverage.  Car,  camera 
required.  Long  hours,  hard  work,  ond 
great  experience  guaranteed.  Pref¬ 
erence  for  polished  writers  with  a  flair 
for  in-depth  hard  news.  Salary  accord¬ 
ing  to  experience.  Send  resume,  clips 
to  Peter  Boody,  Southampton  Press, 
P.O.  Box  1 207,  Southampton,  NY 
11969. 


REPORTER  needed  at  the  Aspen  Daily 
News,  a  hard  news,  7  day  metro  daily. 
Must  enjoy  writing  news  in  a  small, 
politically  charged,  mountain  com¬ 
munity.  Send  resume,  cover  letter, 
clips,  and  salary  history  to  Publisher, 
Aspen  Daily  News,  517  E.  Hopkins, 
Aspen,  CO  8161 1 .  E-mail: 

rossman@sopris.net 


REPORTER  sought  with  unlimited  mix  of 
crazy  and  thoughtful  ideas  of  interest 
to  readers  under  30.  If  your  voice  has 
an  edge  and  the  chance  to  write  pro¬ 
files,  consumer  features  and  trend 
stories  for  1 8-  to  29-year-olds  has  you 
drooling,  send  cover,  resume,  10  story 
ideas  and  samples  of  your  work  to 
Valerie  Vinyard,  c/o  The  Journal 
Gazette,  600  V*/.  Main  Street,  Fort 
Wayne,  IN  46802.  No  calls,  please. 


REPORTER 

(Immigration/Ethnicity) 

Central  CA's  leading  newspaper  for 
75  years  (circ.  1 90,000  Sunday, 
155,000  daily)  is  looking  for  a  bi¬ 
lingual  (Spanish-speaking)  reporter  to 
cover  immigration  and  minority  affairs. 
Ideal  candidate  will  have  at  least  three 
years  daily  reporting  experience  and 
four-year  degree.  Competitive  salary 
commensurate  with  experience.  Send 
resume,  cover  letter  and  3-5  samples 
of  your  work  before  January  30  to 
BRENDA  BUDKE,  THE  FRESNO  BEE, 
1 626  E  Street,  Fresno,  CA  93786. 

An  Equal  Opportunity  Employer 


REPORTER,  EDITOR  AND  PHOTO¬ 
GRAPHER  (separate  positions)  Wanted 
for  growing  newsroom  with  commit¬ 
ment  to  quality  journalism.  Send 
resume,  clips,  portfolio  to: 

Roger  Carroll,  Managing  Editor 
Eagle  Times 
RR  2,  Box  301 
Claremont,  NH  03743 


REPORTER 

Business  and  technology  reporter  for 
Gaithersburg,  MD  based  Montgomery 
Business  and  Gazette  and  Teen 
Gazette.  Two  years  experience.  Clips, 
resume  to  Human  Resources,  Gazette 
Newspapers,  1200  Quince  Orchard 
Blvd.,  Gaithersburg,  MD  20878.  EOE. 


_ EDITORIAL _ 

REPORTER 

Pioneer  Press,  a  Chicago  suburban 
chain  of  48  newspapers  with  a  paid 
circulation  of  204,000,  is  seeking 
aggressive,  enterprising  reporters. 
Ideal  candidate  will  have  journalism 
degree  and  2-4  years  experience.  We 
seek  enthusiastic,  hard-working 
reporters  willing  to  go  beyond  gov¬ 
ernment  board  to  get  stories  and  who 
take  creative  approaches  in  their  work. 
We  can  offer  a  competitive  package  of 
benefits.  Fax  or  mail  resumes  with  clips 
to  Editorial  opening.  Pioneer  Press, 
2201  Waukegan  Road,  Bannockburn, 
IL60015.  Fax:  (847)  317-1022. 


REPORTERS 

The  Gallup  Independent  has  openings 

for  three  reporters,  two  general  assign¬ 

ment  reporters,  one  in  Window  Rock, 
Arizona,  and  one  in  Grants,  New 
Mexico  and  one  reporter  to  work  in 

Gallup  covering  the  Education  beat.  All 

3  positions  require  aggressive  report¬ 

ing  and  investigative  skills.  The 
Window  Rock  and  Grants  positions 
include  generous  housing  allowances. 

Gallup  is  in  the  heart  of  beautiful 

Indian  Country  in  western  New  Mex¬ 

ico.  We  cover  the  Navajo,  Hopi  and 
Zuni  reservations.  Send  resume  and 
clips  to  Managing  Editor,  The  Inde¬ 

pendent,  P.O.  Box  1210,  Gallup,  NM 
87305  or  fax  to  (505)  722-5750. 


REPORTER 

The  Maryland  Gazette,  a  36,000 
circulation  semiweekly  in  Glen  Burnie, 
just  a  stone's  throw  from  Baltimore, 
seeks  aggressive  reporter  willing  to 
tackle  all  facets  of  community  news 
reporting.  Opportunity  to  move  up  to 
daily  paper  in  same  chain.  Send 
resume,  clips  and  references  to  Bob 
Mosier,  editor,  Maryland  Gazette,  306 
Crain  Hiqhway  SW,  Glen  Burnie,  MD 
21061. 


REPORTER 

The  Newport  (Rl)  Daily  News  seeks  a 
reporter  to  cover  town  government  and 
general  assignment.  We  will  hire  a 
person  who  does  not  settle  for  routine, 
who  avoids  government  jargon,  who 
writes  for  people,  not  bureaucrats.  The 
Daily  News  was  named  the  best  small 
newspaper  in  New  England;  tell  us 
how  you  can  help  us  get  even  better. 
Send  your  six  best  clips,  a  resume,  and 
a  letter  telling  about  yourself  to  Mary 
Harrington,  city  editor.  The  Newport 
Daily  News,  101  Malbone  Road, 
Newport,  Rl  02840.  No  phone  calls, 
please. 


their  own  photos  and  story  ideas.  The 
job  requires  creativity  and  excellent 
people  skills.  Scanning  and  electronic 
editing  skills  required,  digital  famil¬ 
iarity  a  plus.  Send  resume,  cover  letter 
and  portfolio  to  James  H.  Denley, 
editor,  Abilene  Reporter-News,  1 00 
Cypress  Street,  Abilene,  TX  79601 . 

E-mail  to:  clenleyj@abinews.com 
or  fax  to  (91 5)  670-5242 
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HELP  WANTED 


EDITORIAL 


EDITORIAL 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  ond 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  reod  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas, 
Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SENIOR  EDITOR  needed  for  New 
Media  company.  Responsibilities 
include  working  with  writers  to  pro¬ 
duce  3,000-word  profiles  for  Internet 
site.  Two  years  professional  or 
extensive  college  or  internship  editing 
experience  required.  Resume  to  C, 
Hale,  CareerExperience,  1 25  Park 
Ave.,  8th  floor.  New  York,  NY  10017. 


E-moil:  chale@coreerexperience.com 
SENIOR  EDITOR/PHOTO 


The  St.  Paul  Pioneer  Press,  an  award¬ 
winning  Minnesota  newspaper  with 
more  than  200,000  circulation,  is  look¬ 
ing  for  a  talented  photojournalist  to 
lead  its  photo  department.  Applicants 
must  be  comfortable  in  a  team  environ¬ 
ment,  working  with  a  diverse  group  of 
photographers  and  fellow  senior 
editors.  They  must  be  adept  at  design 
and  budgets  and  eager  to  contribute  to 
quality  journalism  and  high  standards. 
The  management  position  reports 
directly  to  managing  editor.  Please 
send  resume,  portfolio,  list  of 
references  and  a  short  autobiography 
to  Managing  Editor  Vicki  S.  Gowler, 
345  Cedar  Street,  Saint  Paul,  MN 
55101  by  January  30, 1998. 


SKILLED  PAGINATOR.  Need  to  know 
HARRIS  NME,  NMP  system.  100,000 
plus  Florida  beachside  daily  expand¬ 
ing.  Full  pagination  newspaper.  If 
you're  good,  write  Don  Lindley,  manag¬ 
ing  editor,  Daytona  Beach  News- 
Journal,  P.O.  Box  2831,  Daytona 
Beach,  FL  321 20-2831. 


SPORTS  EDITOR.  The  Jacksonville  (IL) 
Journal-Courier  is  looking  for  a  sports 
editor  to  lead  a  staff  of  two  reporters 
and  a  handful  of  port-timers  and  free¬ 
lancers.  Some  management  experience 
preferred;  solid  page  design  with 
QuarkXPress  necessary. 

The  editor  will  need  strong  writing  and 
editing  skills,  the  ability  to  groom 
reporters  and  have  a  keen  eye  for 
human-interest  and  feature  stories.  The 
job  offers  autonomy  and  the  pride  that 
comes  with  owning  your  own  section. 
The  pay  will  be  in  the  low-to-mid  20s, 
depending  on  experience.  Preference 
to  candidates  in  Illinois  and  neighbor¬ 
ing  states. 

The  Journal-Courier  is  a  15,000- 
circulation  daily  near  Springfield,  IL, 
that  has  come  to  expect  a  half  dozen 
top  industry  awards  each  year  for 
reporting,  photography  and  design. 
Please  send  resume,  clips  and  design 
samples  to  Ted  Roth,  editor,  Jackson¬ 
ville  Journal-Courier,  235  W.  State 
St.,  P.O.  Box  1048,  Jacksonville,  IL 
62650. 


SPORTS-MINDED  business  writers 
wanted  for  national  start-up  of  weekly 
trade  publication.  Expertise  sought  in 
areas  of  management,  marketing, 
finance  and  labor.  Positions  available 
in  NYC  and  Charlotte,  NC.  Excellent 
compensation  and  benefits.  Send  cover 
letter,  resume  and  clips  to: 

Philipp  Harper 

Street  &  Smith's  Spc  ts  Group 
1 1 2  S.  Tryon  Street 


SPORTS 

BASEBALL  WRITER  -  The  San  Francisco 
Chronicle  is  seeking  a  top-notch 
reporter  to  cover  Major  League 
Baseball.  A  successful  candidate  will 
have  demonstrated  experience  cover¬ 
ing  the  majors  ond  excellent  reporting/ 
writing  skills.  At  leost  three  years'  of 
experience  at  a  daily  newspaper  pre¬ 
ferred. 

COPY  EDITOR  -  The  Chronicle  is  olso 
seeking  a  talented  sports  copy  editor 
who  has  a  flair  for  writing  headlines 
that  sing.  A  successful  candidate  will 
have  excellent  editing  skills  and  page 
design  experience.  At  least  three  years' 
experience  at  a  daily  newspaper  pre¬ 
ferred. 

To  apply,  please  send  cover  letter, 
resume  and  as  many  as  10  clips  to 
Marianne  Chin,  director  of  editorial  hir¬ 
ing,  San  Francisco  Chronicle,  901 
Mission  Street,  San  Francisco,  CA 
94103. 

NO  PHONE  CALLS,  PLEASE 

The  Chronicle  is  an  equal  opportunity 
employer  that  aspires  to  have  an 
editorial  workforce  that  mirrors  the 
diversity  of  the  workforce  of  the  United 
States. 


_ EDITORIAL _ 

STAFF  WRITER 

Dynamic  national  health  care  publisher 
seeks  staff  writer  for  semi-monthly  busi¬ 
ness  magazine. 

We  are  looking  for  a  terrific  writer  and 
reporter,  a  person  who  possesses  the 
ability  to  make  complex  stories  come 
alive  in  a  clean,  sophisticated  manner. 
A  successful  candidate  will  have  at 
least  five  years  journalism  experience 
and  the  desire  to  work  in  a  creative, 
team-oriented  atmosphere.  Knowledge 
of  the  health  care  industry  would  be 
useful. 

We  offer  an  attractive  compensation 
package.  Send  resume  with  clips  to 
Human  Resources,  American  Hospital 
Publishing,  Inc.,  737  N.  Michigan 
Avenue,  Suite  700,  Chicago,  IL  6061 1 . 
EOE/M/F/D/V 


TAKE  2  years  out  of  the  hustle  and  bus¬ 
tle  and  come  work  in  Paradise . 

Diversified  Publishing  Company  in  the 
Caribbean  is  looking  for  qualified 
persons  to  join  our  winning  team  as: 
•Journalist 

•Top  notch  Graphic  Artist 
Requirements: 

•Minimum  5  years  experience  in 
Advertising/Commercial  Arts  Field 
•Advance  skills  in  Desktop  Publishing 

Interested  candidates  please  fax 
resume  to  (869)  469-5891  or  write  to 
P.O.  Box  510,  Nevis,  West  Indies. 


THE  BENNINGTON  BANNER,  an 
8,000  circulation  newspaper  in 
southern  Vermont,  is  seeking  an  assis¬ 
tant  Sports  Editor.  Good  reporting/ 
photography  skills,  QuarkXPress/ 
Adobe  Photoshop  experience,  team 
player,  passion  for  high  school  sports 
required.  Excellent  benefits  package. 
Send  resumes  to  The  Bennington  Ban¬ 
ner,  c/o  Managing  Editor,  425  Main 
St.,  Bennington,  VT  05201 . 

Fax  at  (802)  442-3413 
E-mail  at  banner@sover.net 
phone  (802)  447-7567 


THE  CINCINNATI  ENQUIRER  hos  an 
immediate  opening  for  on  experienced 
copy  editor.  Strong  editing,  headline¬ 
writing  and  layout  skills  are  required. 
Three-four  years'  experience  is  pre¬ 
ferred,  along  with  a  working  know¬ 
ledge  of  QuarkXPress. 

Send  resumes,  references  and  editing/ 
headline  samples  to  Sue  Lancaster, 
news  editor,  The  Cincinnati  Enquirer, 
31 2  Elm  St,,  Cincinnati  45201 . 


THE  DAILY  IBERIAN,  an  award¬ 
winning,  7-day  newspaper  in  the  heart 
of  Cajun  Country,  has  an  immediate 
opening  for  a  police-courts  reporter. 
The  ideal  candidate  will  have  strong 
writing,  spelling,  grammar  and  orga¬ 
nizational  skills. 

Send  cover  letter,  resume  and  clips  to 
James  Smith,  managing  editor.  The 
Daily  Iberian,  P.O.  Box  9290,  New 
Iberia,  LA  70562  or  E-mail: 

dailyiberian@AISP.net 


_ EDITORIAL _ 

THE  FLORIDA  TIMES-UNION,  with  a 
250,000  Sunday  circulation  in 
Jacksonville,  seeks  two  City  Hall 
reporters  and  a  business  reporter.  For 
City  Hall  we  need  two  smart, 
aggressive  and  savvy  reporters  who 
ore  good  at  source  building  and 
equally  adept  at  breaking  daily  news 
and  telling  the  bigger  picture  story.  The 
business  writer  must  be  able  to 
understand  the  complexities  of  business 
but  write  for  a  general  audience. 
Knowledge  of  rail,  air  and  shipping  a 
plus.  Computer  assisted  reporting 
experience  desired  for  all  three  posi¬ 
tions.  Story  possibilities  in  booming 
Jacksonville  are  endless.  Send  cover  let¬ 
ter,  resume,  work  samples  to  Joe 
Adams,  staff  development  editor.  The 
Florida  Times-Union,  1  Riverside  Ave¬ 
nue,  Jacksonville,  FL  32202. 

We  are  a  DRUG-FREE  WORKPUCE 
EOE 


THE  FLORIDA  TIMES-UNION  of 
Jacksonville,  with  a  Sunday  circulation 
of  250,000  seeks  three  top  editors  to 
make  an  impact  now  and  be  key  can¬ 
didates  when  we  consider  leaders  in 
the  future.  The  DEPUTY  BUSINESS 
EDITOR  should  have  business  reporting 
and  editing  experience,  production 
abilities  and  great  people  skills. 
Requirements  for  NIGHT  CITY  EDITOR 
include  strong  copy  editing  and 
coordinating  skills,  a  love  for  breaking 
news  and  a  tight  focus  under  pressure. 
The  ASSISTANT  SPORTS  EDITOR  must 
motivate  and  oversee  a  copy  desk, 
design  major  packages  and  direct  cov¬ 
erage  when  needed.  Send  cover  letter, 
resume,  work  samples  to  Joe  Adams, 
staff  development  editor.  The  Florida 
Times-Union,  1  Riverside  Avenue, 
Jacksonville,  FL  32202. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


THE  MESSENGER-INQUIRER  of  Owens¬ 
boro,  Kentucky,  is  looking  for  a 
copy  editor.  If  you're  equally  comforta¬ 
ble  editing  stories,  paginating  or  check¬ 
ing  a  page,  we  want  to  hear  from  you. 
We  believe  that  variety  keeps  you 
fresh,  so  you'll  be  given  a  wide  range 
of  experiences  to  help  you  grow  pro¬ 
fessionally.  QuarkXPress  experience 
preferred,  but  not  essential.  We're  a 
34,000  daily  in  western  Kentucky, 
owned  by  A.H.  Belo  Corporation,  and 
with  an  aggressive  commitment  to 
high-quality  community  journalism. 
Send  resume  and  clips  to  Human 
Resources  Director  Sue  Troutwein,  Box 
1 480,  Owensboro,  KY  42302.  EOE. 


Call  us  about 
our  low 
contract  rates! 

(212)  675-4380 
ext.  170, 171 


Suite  1 600 

charlotte,  NC  28284 
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_ EDITORIAL _ 

THE  MISSISSIPPI  DELTA  is  the 
Birthplace  of  the  Blues,  a  region 
steeped  in  Southern  hospitality  and 
home  to  Mississippi's  notional  award- 
winning  Delta  Democrat  Times,  voted 
the  state's  best  mid-sized  doily  news¬ 
paper.  We  hove  immediate  openings 
for  o  sports  reporter  and  o  general 
assignment/minority  affairs  reporter. 
Candidates  with  one  years'  experi¬ 
ence,  or  extensive  college  writing  and 
internships,  are  preferred. 

Send  a  cover  letter,  resume,  clips  and 
salary  range  to  Dan  E.  Way,  editor. 
Delta  Democrat  Times,  P.O.  Box  1618, 
Greenville,  MS  38702,  or  call  (601) 
378-071 1 . 


THE  ROCK  HILL  HERALD,  a  30,000- 
circulation,  McClatchy-owned  doily  just 
south  of  Charlotte,  NC  is  looking  for 
an  aggressive  and  enterprising 
reporter  with  at  least  1  year  daily 
experience  wha's  looking  to  move  into 
a  highly  competitive  and  growing 
market.  Court,  cop  and  crime  coverage 
experience  a  plus.  Must  be  able  to  stay 
ahead  of  our  daily  competition,  while 
working  with  editors  to  plan  and  craft 
longer  enterprise  pieces.  Salary  range 
low  to  mid  20's.  EOE.  Send  resumes 
and  clips  to  City  Editor  Mike  Wynn, 
P.O.  Box  1 1 707,  1 32  West  Main  St., 
Rock  Hill,  SC  29731. 


_ EDITORIAL _ 

TOPIC  REPORTERS, 
COPYEDITOR 

The  Las  Vegas  SUN,  which  serves  the 
country's  fastest  growing  city  and 
region,  is  looking  for  journalists  wha 
can  keep  their  cool  in  the  heat  of  a 
highly  competitive  market.  If  you  have 
the  background  and  experience  to 
cover,  explain  and  analyze  local 
issues,  you  could  find  your  place  in  the 
SUN. 

We  are  looking  for  reporters  to  cover 
the  following  beats:  education,  religion, 
planning/growth/  transportation,  the 
suburbs  and  entertainment.  We  are  also 
looking  for  an  experienced  capy  editor, 
preferably  one  with  knowledge  of  the 
Harris  pagination  system. 

The  SUN  offers  competitive  salaries 
and  benefits.  Las  Vegas  offers  plenty  of 
news  to  cover  and  a  relaxed  lifestyle.  If 
you  have  at  least  three  years  experi¬ 
ence  and  if  you  can  prove  you  have 
what  we  are  looking  for,  send  your 
resume,  references  and  clips  to 
Michael  Kelley,  managing  editor.  The 
Las  Vegas  SUN,  800  S.  Valley  View 
Blvd.,  Las  Vegas,  NV  89107. 


_ EDITORIAL _ i 

THE  TEXAS  CATHOLIC  HERALD  j 

An  award-winning  newspaper  as  big  • 
as  Texas  seeks  two  reporters  to  cover  • 
Diocese  of  Galveston-Houston.  One  • 
should  be  fluent  in  written  and  spoken  ■ 
English/Spanish.  Vietnamese  or  Czech  • 
a  plus.  Proficient  with  MAC.  Deadline  ■ 
oriented.  Team  attitude  plus  enthusi-  • 
asm/creativily/strong  word  skills.  We're 
multi-cultural  and  global  in  our  aim  to  • 
build  a  Catholic  news  team  for  the  next  ■ 
millennium.  Send  resumes/work  samples  ■ 
to:  Jacqueline  Srouji,  editor-in-chief.  The  • 
Texas  Catholic  Herald,  1 700  San  Jacinto, 
Houston,  TX  77001  -0907.  Phone  (71 3)  i 
659-5461  or  fax  (71 3)  659-3444.  | 


UPl 

COPY  EDITORS/REWRITE  EDITORS 

The  new  United  Press  International  is 
searching  for  hard-nosed  copy  editors 
and  rewrite  editors  to  join  our  main 
news  operations  desk.  We  are  looking 
for  editors  who  aren't  afraid  to 
challenge  copy,  have  solid  news  judg¬ 
ment,  and  have  the  ability  to  write  on 
deadline.  Online  experience  an  asset. 
Fax  resume  to  John  Walston,  UPl's 
director  of  editorial,  at  (202)  371- 
1239  ar  send  via  mail  ta  1510  H  St. 
NW,  Washington,  DC  20005  or  E- 
mail  to:  JWalston@upi.com 


WANTED: 

FEATURES  REPORTER 
BUSINESS  REPORTER 
COPY  EDITORS 'ARTISTS 

The  Gazette  in  Calorado  Springs,  a 
1 00,000-plus  newspaper  at  the  foot  of 
Pikes  Peak,  has  several  openings  on  its 
award-winning  team. 

REPORTERS 

Need  highly  motivated,  creative  writers 
to  ferret  out  compelling,  hard-hitting 
daily  and  enterprise  stories.  Business 
reporter  must  have  a  minimum  of  2 
years  experience.  Features  reporter 
must  hove  a  minimum  of  5  years  expe¬ 
rience.  Windows-based  knowledge 
and  CAR  experience  a  plus. 

COPY  EDITORS 

Two  openings  on  the  News  Desk  and 
one  in  Sports,  at  least  2  years  daily 
newspaper  experience.  One  senior 
news  copy  editor  with  a  minimum  of 
5  years  experience,  including  super¬ 
visory  experience.  All  must  have  knowl¬ 
edge  of  wire  services  and  selection, 
a  passion  for  news  and  an  interest 
in  page  design  and  the  ability  to  work 
under  pressure. 

ARTISTS 

Two  openings  for  artists  with  a  mini¬ 
mum  1  year  experience  at  a  daily 
newspaper.  Ideal  candidates  can 
assemble  computer-generated  informa¬ 
tion  graphics  and  create  original  illus¬ 
trations.  Extensive  Macintosh  experi¬ 
ence  a  must. 

DEADLINE  TO  APPLY  FOR  ALL 
POSITIONS:  FEBRUARY  9, 1998 

Send  cover  letter,  resume  and  non- 
returnable  work  samples  to: 

Kathryn  Sosbe, 

Training  and  Development  Editor 

P.O.  Box  1779 

Colorado  Springs,  CO  80901 
No  phone  colls,  please.  Previous  appli¬ 
cants  need  not  apply. 


_ EDITORIAL _ 

UPl 

NATIONAL  EDITOR 

The  new  UPl  is  searching  for  an 
aggressive  editor  to  lead  our  national 
reporting  team.  The  national  editor  will 
be  responsible  for  shaping  our 
national  news  report  and  managing 
our  bureaus  and  stringer  networks. 
Editor  also  will  work  with  teams  devel¬ 
oping  new  products  for  the  Knowledge 
Age.  Online  experience  an  asset.  Fax 
resume  to  John  Walston,  UPl's  director 
of  editorial,  at  (202)  371-1239  or 
send  via  mail  to  1510  H  St.,  NW, 
Washington,  DC  20005  or  E-mail  to: 
JWalston@upi  .com 


UPl 

WASHINGTON/WORLD  EDITOR 

The  new  UPl  is  searching  for  an 
aggressive  editor  to  lead  our  Washing¬ 
ton/World  reporting  teams.  The  Wash¬ 
ington/World  editar  will  be  responsi¬ 
ble  for  shaping  the  news  report  and 
managing  our  Washington  reporters 
and  world  stringer  networks.  Editor 
will  also  work  with  teams  developing 
new  products  for  the  Knowledge  Age. 
Online  experience  an  asset.  Fax 
resume  to  John  Walston,  UPl's  director 
of  editorial,  at  (202)  371-1239  or 
send  via  mail  to  1510  H  St.  NW, 
Washington,  DC  20005  or  E-mail  to: 
JWalston@upi.com 


WRITER/PHOTOJOURNALIST 

Great  opportunity  for  journalist/ 
reporter  to  bring  their  writing  skills  to 
work  on  the  w^l  The  American  Red 
Cross  is  looking  for  a  writer/ photojour¬ 
nalist  to  join  our  www.DisasterRelief.org 
team. 

DisasterRelief.org  is  o  joint  IBM,  CNN, 
American  Red  Cross  project.  Our 
writer/ photojournalist  must  work  inde¬ 
pendently  on  assignments,  developing 
stories  about  disaster  relief  activities. 
This  involves  traveling  to  cover  dis¬ 
asters  from  the  scene  using  cutting- 
edge  computer,  modem  and  digital 
hoto  technology.  Position  also  entails 
elping  to  refine  the  editorial  content  of 
the  web  site  on  a  daily  basis. 

Ideal  candidate  will  have  a  B.A.  in 
English  or  Communications  or  equiva¬ 
lent  experience  required.  Twa  to  three 
years  of  newsroom  and  street  report¬ 
ing  experience,  eager  to  gain  experi¬ 
ence  in  the  rapidly-growing  field  of  web 
reporting,  and  knows  how  to  write  solid 
stories  emphasizing  human  interest 
angles.  Must  be  comfortable  writing 
under  deadline;  must  provide  writing 
samples/clips. 

Web/HTML  knowledge  and  photog¬ 
raphy  skills  preferred. 

Resume  and  salary  requirements  to: 

American  Red  Cross 
8111  Gatehouse  Road 
Attn:  TC/JP3/HR 
Falls  Church,  VA  22042 

Fax  (703)  206-8143 
E-mail:  ARCJOB@usa.redcross.org 

EOE-M/F/D/V-No  phone  calls,  please 


E&P  runs  monthly  recruitment  features  and 
special  sections  highlighting  issues  that  affect 
Human  Resource  professionals  at  newspapers. 
To  place  an  advertisement  in  any  of  these  sec¬ 
tions  call  the  E&P  Classified  Department  (212) 
675-4380.  Ext.  171  or  173. 

1998  Recruitment  &  HR  Features  and  ^Special  Sections; 


Issue  Dates; 

Spoce  Deadlines; 

January 

24 

January 

13 

february 

14 

February 

3 

March 

21 

March 

10 

April 

25 

April 

14 

May 

23 

May 

12 

June 

13 

June 

2 

July 

11 

June 

30 

'August 

22 

August 

11 
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HELP  WANTED 

EDITORIAL  j  MAILROOM 

YOUTH  EDITOR  I  DETROIT  NEWSPAPERS 


The  Virginian-Pilot,  a  200,000-plus 
circulation  daily,  is  seeking  a  Youth 
Editor  to  oversee  the  content  and  prod¬ 
uction  of  its  weekly,  full-color 
Teenology  section  geared  toward  teen 
readers  and  written  largely  by  teen 
writers.  The  Youth  Editor  is  an  assistant 
to  the  Education  Team  Leader,  editing 
daily  or  weekend  education  stories  for 
a  team  of  10  staffers.  We're  looking 
for  someone  who  is  ambitious  and 
wants  to  advance  as  an  editor.  The  suc¬ 
cessful  candidate  will  be  a  newsroom 
advocate  for  the  section  and  the  teen 
writers.  He  ar  she  must  have  strong 
editing  skills  and  good  news  judgment, 
an  understanding  of  layout  and 
design,  and  coaching  and  teaching 
skills. 

Send  resume  and  work  samples  to  M.L. 
Lake,  recruitment  director.  The  Vir¬ 
ginian-Pilot,  1 50  W.  Brambleton  Ave¬ 
nue,  Norfolk,  VA  23510.  Telephone; 
(757)  446-2538. 

FREELANCE 

FREELANCE  SUCCESS  newsletter  gives 
nonfiction  writers  the  tools  to  make  a 
living.  SASE  to  801  NE  70th  Street, 
Miami,  FL331 38.  Sample  copy  $10. 

E-mail:  freelance-success@usa.net 

INFORMATION  SYSTEMS 

APPLICATIONS  SPECIALIST 

Atex  is  looking  for  dynamic  individuals 
to  install  our  editorial  and  pagination 
software  solutions  The  applicant  will 
work  closely  with  our  customers  to 
ensure  successful  installations  and  con- 
figurotion  of  our  client/ server  solutions. 
The  desire  for  training  in  new 
technologies,  strong  understanding  of 
newsroom  and  page  production  work 
flow,  and  the  ability  to  work  effectively 
in  a  team  or  independent  environment 
supporting  our  product  offerings  is 
essential.  The  applicant  must  be  able  to 
manage  complex  schedules.  Travel  is 
required  up  to  75%  of  the  time.  Experi¬ 
ence  with  Microsoft  Word,  QuarkX¬ 
Press,  and  Windows  95  is  required. 
Reply  to  hr@atex.com  or  fax:  (781) 
276-1256. 

INTERNSHIPS 

SPEND  SIX  MONTHS  interning  with 
crack  professional  journalists  in  the 
Illinois  Statehouse  pressroom  in  the 
University  of  Illinois  at  Springfield's 
one-year  MA  Public  Affairs  Reporting 
program  Excellent  placement  record. 
Tuition  waivers,  $3,000  stipends  dur¬ 
ing  internship.  Applications  due  April 
1 .  Contact  Charles  Wheeler,  PAC  418, 
UlS,  P.O.  Box  19243,  Springfield,  IL 
62794-9243.  (217)  786-7494. 

E-mail:  wheeler.charles@uis.edu 

PAR  Home  Page; 
www.uis.edu/~wheeler/ 


Detroit  Newspapers,  agent  for  The 
Detroit  News  and  Detroit  Free  Press,  is 
a  partnership  owned  equally  by 
Knight-Ridder  and  Gannett.  Detroit 
Newspapers  conducts  the  business 
operations  (advertising,  circulation, 
marketing  and  production)  of  The 
Detroit  News  and  Detroit  Free  Press. 
Detroit  Newspapers  recognizes  the 
value  of  a  diverse  work  force.  We  are 
committed  to  equal  employment  and 
development  opportunities. 

PACKAGING  AND 
DISTRIBUTION  MANAGER 

Detroit  Newspapers  is  seeking  an 
experienced  packaging  manager  to  be 
responsible  for  the  distribution  of  over 
1 .5  million  packages  weekly  that 
exceed  300  varieties  to  accommodate 
zip  code  zoning.  This  manager  will 
oversee  the  operation  of  (4)  NP630's 
and  (2)  1472  inserting  lines  and  a 
heavily  automated  shipping/receiving 
facility.  IPCS  is  used  for  planning.  Eight 
supervisors  assist  in  managing  200 
employees.  Applicants  must  possess  5 
years  similar  experience  and  a 
bachelor's  degree  or  equivalent,  strong 
analytical  abilities,  excellent  communi¬ 
cation  skills,  ability  to  coordinate  with 
senior  management  from  advertising, 
circulation,  marketing  and  production 
and  effectively  implement  change. 

This  full  time  position  offers  an 
excellent  compensation  and  benefits 
package,  a  diverse  and  challenging 
environment  and  opportunities  for 
career  development.  Please  send/fax 
your  resume,  noting  your  salary 
requirements  to  Detroit  Newspapers, 
Human  Resources,  615  W.  Lafayette 
Blvd.,  Detroit,  Ml  48226. 

Fax  (31 3)  223-3209 
Equal  Opportunity  Employer 

MARKETING 

CIRCULATION  SALES 
AND  MARKETING  DIREQOR 

The  Union  Leader  and  New  Hampshire 
Sunday  News  seeks  an  individual  with 
exceptional  sales  and  marketing  skills 
to  increase  circulation  of  New 
Hampshire's  largest  daily  and  Sunday 
newspapers.  This  new  position  will  be 
responsible  for  coordination  and 
development  of  all  newspaper  sales 
and  marketing  efforts.  The  person  will 
work  closely  with  the  Executive  Vice 
President  and  Vice  President  of  Circula¬ 
tion  as  well  as  liaison  with  the  existing 
Promotions  Department. 

Minimum  qualifications  include  3-5 
years  sales/ marketing  experience. 
Bachelor  or  advanced  degree  in 
marketing  or  related  field  required.  Com¬ 
petitive  salary  based  on  qualifications 
and  experience.  Excellent  benefits  with 
a  stable,  independently-owned  news¬ 
paper  in  a  thriving,  low-tax  state. 

Please  send  resume  with  salary  require¬ 
ments  to: 

Human  Resources  Department 
Union  Leader  Corporation 
P.O.  Box  9555 

Manchester,  NH  03 1 08-9555 

Fax:  (603)668-8920 


_ MARKETING _ 

NS  A,  ane  of  the  fastest  growing 
advertising  agencies  in  the  country, 
has  positions  available  in  their  News¬ 
paper  Circulation  Analysis  division  at 
the  Client  Service  Manager  and  Project 
Supervisor  levels. 

These  positions  require  knowledge  of 
and/or  experience  in  the  following 
areas: 

Newspaper  Circulation/Distributian 
Newspaper  Subscriber  Marketing 
Customer  Demographic  Segmentation 

Successful  candidates  for  either  of 
these  positions  will  be  able  to: 

•Manage  multiple  projects  with  an 
attention  to  detail; 

•Analyze  and  interpret  data  to  provide 
custom  solutions; 

•Provide  detailed  write-ups  of  find¬ 
ings/conclusions; 

•Present  project  results  to  clients; 

Salary  commensurate  with  experience, 
same  out-of-state  overnight  travel 
might  be  required.  We  offer  a  com¬ 
petitive  benefit  package,  401  (k), 
casual  dress,  smoke  free  environment. 
Fax  resume  to  Newspaper  Services  of 
America,  Attn:  SmartCirc!  Division, 
(630)  577-0013  or  mail  to  1804  N. 
Naper  Blvd.,  Naperville,  IL  60563. 

TRIBUNE,  Washington  Post  and  Times 
Mirror  have  joined  forces  to  form  a 
joint  venture  to  develop  internet  prod¬ 
ucts.  We  are  Icxsking  for  self-starting, 
highly  motivated  individuals  to  help  us 
form  this  business. 

REGIONAL  MARKETING  MANAGER 

Will  be  responsible  for  assisting 
affiliates  to  launch  the  new  home 
internet  sites  in  their  local  markets  by  pro¬ 
viding  sales  training  to  new  homes 
sales  staff,  monitoring  the  data  collec¬ 
tion  process  for  the  market.  The  incum¬ 
bent  will  equip  the  affiliate  sales  staff 
with  the  proper  tools  and  knowledge  to 
assist  them  in  understanding  the 
technology,  explaining  the  product  and 
processes,  and  positioning  the  product 
to  new  home  builders.  Qualified  appli¬ 
cants  will  have  a  four-year  degree  and 
5-t-  years  marketing  experience,  and 
newspaper  sales  experience  preferred. 
Candidates  should  possess  knowledge 
of  marketing  (all  aspects)  a  product 
with  a  National  building  company. 
Extensive  travel  is  required  (or  this  posi¬ 
tion.  Send  resume  to  Julie  Ehrens  via 
fax  (31 2)  648-0201  or 

E-mail:  jehrens@classifieclventures.com 

PHOTOGRAPHY 

MIDWEST  Monday-Saturday  PM, 
20,000  circulation,  looking  for  experi¬ 
enced  photographer.  Experience  may 
be  in  form  of  solid  internship.  You'll 
handle  assigned  shots,  enterprising, 
developing  B&W  and  color.  Send 
portfolio  and  resume  to  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 . 


_ PHOTOGRAPHY _ 

PHOTOGRAPHER:  Daily  Herald  in 
Roanoke  Rapids,  NC,  has  immediate 
opening  for  a  chief  photographer.  The 
chief  photographer  and  a  part-time 
backup  are  responsible  for  shooting 
news,  sports  and  community  pictures 
throughout  our  two-county  coverage 
area.  Job  requires  night  and  weekend 
work,  Macintosh  and  (riotoshop  3.0  pro¬ 
ficiency  and  reliable  transportation. 
Send  letter,  resume,  portfolio  or  pub¬ 
lished  photos  to  Bill  Moss,  Daily 
Herald,  P.O.  Box  520,  Roanoke 
Rapids,  NC  27870.  EOE 

THE  HUTCHINSON  NEWS  needs  a 
photographer  to  join  our  three-person 
staff.  We're  looking  for  someone  who 
can  take  compelling  shots,  prepare 
them  for  publication  using  Photoshop, 
and  work  as  part  of  a  team.  In  return, 
we  offer  solid  coaching  and  terrific 
play.  Send  resume,  clips  and 
references  to  Managing  Editor,  The 
Hutchinson  News,  P.O.  Box  1 90, 
Hutchinson,  KS  67504.  Deadline  to 
apply:  January  23. 

PREPRESS 

CNI  CORPORATION,  a  systems  inte¬ 
gration  company  servicing  the  news¬ 
paper  industry  is  seeking  candidates 
experienced  in  newspaper  workflow 
and  capable  of  training  on  MS  Word 
and  QuarkXPress.  Novell  and/or  MS 
networking  experience  is  desirable. 

E-mail  resume  to  hr@cnicorp.com 

PRESSRCX)M 

COMMERCIAL  PRINTING/ 

JOB  PRINT  SHOP  MANAGER 
Pacific  Stars  and  Stripes,  Tokyo, 
Japan,  needs  a  “hands-on"  manager 
to  coordinate  sales,  schedule  and 
oversee  the  work  for  all  of  our  com¬ 
mercial  printing  business.  We  offer  a 
competitive  salary  and  excellent  bene¬ 
fits  including  relocation  expenses,  gov¬ 
ernment-paid  housing  and  Department 
of  Defense  schooling  K- 1 2;  access  to 
military  shopping,  medical  and  recrea¬ 
tional  facilities;  and  401  (k),  retirement 
and  group  insurance  plans.  For  more 
details,  please  check  our  display  ad  in 
the  administrative  (page  43)  classified 
section  of  this  week's  E&P. 

JOURNEYMAN  PRESSMAN 

The  Wenotchee  World  has  an 
immediate  opening  (or  a  journeyman 
pressman.  Applicant  should  have  4 
plus  years  of  offset  printing  experience, 
preferably  on  an  Urbanite,  must  be 
quality  conscious  and  have  good 
mechanical  skills.  Knowledge  in 
electrical  and  PLC  electronics  helpful. 
The  Wenatchee  World  is  located  on 
the  Columbia  River  in  North  Central 
Washington,  on  outdoor  recreation 
paradise.  We  are  a  family  owned, 
30,000  circulation,  6  day  afternoon 
doily.  We  offer  competitive  wages  and 
have  a  generous  benefits  package. 
Visit  our  web  site  at: 

www.wenworld.com 
Submit  a  letter  of  application  and 
resume  to: 

Bob  Koenig 
P.O.  Box  1511 

Wenatchee,  Washington  98807 
E-mail:  koenig@wenworld.com 
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PRESSRCX>M 


OPERATIONS  MANAGER  FOR 
PRESS  REBUILDING  COMPANY 
Long  established,  well-known  Mid¬ 
western  press  rebuilding  company  is 
seeking  on  energetic  operations  man¬ 
ager  with  good  management  skills. 
Person  must  be  a  team  player  able  ta 
motivate  and  manage  plant  and  field 
personnel.  Experience  in  press  opera¬ 
tion  and  repairs  a  plus  but  not  a 
necessity.  Looking  for  a  career  oriented 
individual  who  wants  to  grow  with  a 
solid  company  affering  an  excellent 
benefits  package  and  a  great 
Midwestern  city  ta  live.  Please  send 
resume  and  salary  requirements  to  Box 
08372,  Editor  &  Publisher. 


PRESS  MAINTENANCE  TECHNICIAN 
The  Roanoke  Times  in  Roanoke,  Vir¬ 
ginia  has  an  apening  far  a  Press  Main¬ 
tenance  Technician.  Applicants  must 
have  a  strang  mechanical  backgraund 
and  have  skills  in  basic  electrical  trau- 
bleshooting.  Dauble  width  printing 
press  experience  and  computer  know¬ 
ledge  are  a  plus.  Send  resume  to  Chip 
Harris,  The  Roanoke  Times,  P.O.  Box 
2491,  Roanoke,  VA  240 1 0.  EOE 


PRESSROOM  MANAGER 

Zone  9  newspaper  printing  plant  is  cur¬ 
rently  seeking  a  qualified  Pressroam 
Manager.  The  ideal  candidate  will 
possess  a  minimum  of  five  years  expe¬ 
rience  in  single-width,  Goss  Urbanite 
web-fed  offset  printing  presses.  Man¬ 
agement  experience  a  plus.  Candi¬ 
dates  must  passess  excellent  communi¬ 
cation  skills  and  the  ability  ta  train 
persannel.  Must  be  extremely  waste 
conscious  and  quality  oriented.  This 
position  will  be  required  to  supervise  a 
crew  of  1 5  to  25  employees,  including 
setting  daily  and  weekly  schedules 
while  being  flexible  enough  to  handle 
daily  product  changes  along  with 
product  movement  between  facilities. 
Excellent  salary  and  benefits  available. 
To  apply,  send  resume  and  salary  his¬ 
tory  and  requirements  to  Box  08385, 
Editor  &  Publisher. 

THE  ASPEN  DAILY  NEV/S  in  Aspen, 
Colorado  is  seeking  a  pressroom  man¬ 
ager  to  run  our  6  unit,  Goss  Com¬ 
munity  offset  web  pressroom. 
Responsibilities  include:  operation  of 
press,  general  maintenance,  ordering, 
hiring  of  employees,  etc.  The  Aspen 
Daily  News  is  a  7  day,  1 2,500  circula¬ 
tion  tab  in  a  beautiful  mountain  com¬ 
munity.  Call  (970)  925-2220  ext.  212. 
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PRODUaiON/TECH 


ASSISTANT  PLANT  MANAGER 

The  Seattle  Times  Bothell  office  is  look¬ 
ing  for  an  Assistant  Plant  Manager  to 
lead,  direct  and  supervise  the  main¬ 
tenance  and  troubleshooting  function 
of  the  production  and  building  equip¬ 
ment.  Develop,  recommend  and  imple¬ 
ment  ideas  and  projects  which  improve 
production  flow,  quality,  productivity, 
efficiency,  cost  savings  and  employee 
development.  Minimum  requirements: 
College  Degree  or  equivalent  experi¬ 
ence;  a  strong  mechanical  aptitude; 
good  written/verbal  communication 
skills;  and  leadership,  problem  solving, 
analytical  and  people  skills. 

Interested  candidates  should  send 
resume  and  salary  requirements  to  The 
Seattle  Times,  HR-APM/NCF,  P.O.  Box 
70,  Seattle,  WA  98111  or  E-mail: 
resume@seatimes.com.  No  phone 
calls,  please.  Only  candidates  to  be 
interviewed  will  be  contacted. 

EOEM/F/H 


NEWSPAPER  PRODUCTION/SYSTEMS 
MANAGER  wanted  for  respected,  1 1 0 
year  old,  6  day  business  daily.  Computer 
production  pro  needed  to  modernize  PC 
networks,  supervise  web  and  sheetfed 
printing  operations  and  help  grow  our 
company.  Perfect  for  eager  number  2  to 
run  own  operation  reporting  to  pub¬ 
lisher.  Mail  or  fax  resume,  salary  his¬ 
tory  to  Publisher,  The  Daily  Record,  1 1 
East  Saratoga  Street,  Baltimore,  MD 
21202.  Fax:  (410)  752-4300. 

Excellent  salary,  benefits.  No  phone 
calls,  please. 


i  PRODUCTION  DIRECTOR  needed  for 
:  an  expanding  group  of  weekly  news- 
i  papers.  Excellent  leadership  and 
I  motivation  skills  required.  Knowledge 
:  in  all  areas  of  production  a  must. 

:  Experience  with  goss  community  and 
j  urbanite  presses  preferred.  Competitive 
:  wage  and  benefit  package,  401  (k)  and 
:  excellent  work  environment.  Send 
j  resume  and  salary  requirements  to  Jim 
\  Quimby,  Homestead  Publishing  Co., 
j  P.O.  Box  1 89,  Bel  Air,  MD  21 01 4. 

i  PRODUCTION  SUPPORT  TECHNICIAN 
:  The  Hartford  Courant  has  an 
:  immediate  opening  for  a  hands  on 
:  electrical  and  mecnanical  technician, 
i  The  ideal  candidate  will  have  three 
:  years'  electronic  experience;  two 
:  years'  mechanical  experience  in  main- 
:  taining  and  repairing  bindery,  insert- 
:  ing  and  ink  jet  equipment;  and 
I  excellent  electronic  and  mechanical 
:  aptitude  with  specific  knowledge  of  com- 
;  puter-based  machine  control  systems. 

:  We  offer  competitive  salary,  choice  of 
:  benefit  plans,  and  free  parking. 
;  Interested  candidates  may  submit 
:  resume  with  cover  letter  including 
i  salary  requirements  to  The  Hartford 
:  Courant,  Employee  Services  and  Com- 
:  munity  Affairs,  285  Broad  Street, 
i  Hartford,  a  061 15. 


BUYING? 


SELLING? 

HIRING? 


OR  JUST  LOOKING? 


Use  the 
Classified  Ad 
Pages  of  E&P! 

E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used 
equipment  you  want  to  sell,  discover  new 
employment  opportunities  and  hire  the  key 
people  who  will  make  your  newspaper  run. 

E&P  Classified  contains  up  to  12  pages  of  new, 
fresh  and  up-to-date  classified  listings  every 
week ! 

Rates  and  order  form  are  in  this  section.  To  place 
your  classified  ad.  Fax  us  at  (212)  929-1259,  or 
mail  it  to:  E&P  Classified  Department,  1 1  West 
19th  St.,  New  York,  NY  10011. 

PLACE  YOUR  AD  TODAY! 


Editor  &  Pi  BUSH  ER 


httpV/w'ww.mediainfo.com 


January  17, 1998 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply -$27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 

the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . 

. .  .$110  pci 

2-5  weeks . 

. .  .$105  pci 

6-13  weeks . 

. .  .$100  pci 

14-26  weeks . 

...  $  95  pci 

27-52  weeks . 

...  $  90  pci 

PAYMENT 


Make  clieck  payable  to  Editors  Publistier 
or  charge  to  your  American  Express. 

VIS4  MasterCard  or  Visa.  Please  supply  name 

IMMBM  xmpipr  KadMH  on  card,  account  number,  expiration  date 
and  card  holder's  signature. 

Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone. 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for.  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


QUESTIONS? 


VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


POSITIONS  WANTED 

EDITORIAL 

EDITORIAL 

AWARD-WINNING  reporter,  4  years 
experience  seeks  job  with  mid-size  or 
larger  doily  in  Florida.  Covered  cops, 
courts,  politics,  features  and  business. 
Call  Brett  at  (941)  385-3705  or  E- 
moil:  mole@digital.net 

FREELANCE  WRITER. 

Specialize  in  medical  writing. 

Contact  crheaume@compuserve.com 

RENAISSANCE  MAN  seeks  o  home  as 
a  copy  desk  chief/ossistant  city  editor 

BILINGUAL  REPORTER 

Bilingual  Spanish/English  reporter 
M.A.  in  Print  Journalism  and  5  years 
experience  as  G.A.,  cops  and  biz 
reporter.  E-mail; 

julia.scheeres@latimes.com 
(310)  581-6731 

at  a  medium-sized  daily  in  Zones  7  or 

8.  1  catalyze  solid,  lively  work  and 
draw  out  the  best  my  colleagues  hove 
to  offer.  1  am  a  creative  spirit  with  six 
years  of  diverse  experience  and  am 
ready  to  tackle  new  challenges  with 
enthusiasm  and  an  eye  for  detail. 
Interested?  Call  (619)  668-1345, 
message. 

COPY  EDITOR/PAGE  DESIGNER  work¬ 

ing  on  two  weekly  magazines  for  four 
years  seeks  new  challenges  in  a  new 
city  in  Zones  1-3.  Hard  working, 
responsible,  and  well  versed  in  QuarkX¬ 
Press.  Call  Adam  at  (702)  598-2873. 

REPORTER/PHOTOGRAPHER,  winner 
of  a  VA  Press  Association  award, 
available  for  weekly  or  daily.  Bill  St. 

John  (808)  627-8435; 

EXPERIENCED  JOURNALIST  seeking 
employment  os  a  legislative/  govern¬ 
ment  reporter.  Five  years  writing  and 
editing  extjerience  at  daily  newspapers. 
Call  Russell  at  (501 )  973- 0401 . 

E-moil:  stjohn92@gte.net  or 
sinjonw@juno.com.  Resume; 
http. //homel  .qte.net/stjohn92 

WE  Are  your  Washington,  DC  Bureau! 
Husband/Wife,  20  Years  Experience 

FORMER  daily  and  wire  staffer,  left  for 
greener  pastures  when  “computer"  was 
steel  TTY  table.  Ready  to  put  life  expe¬ 

in  Health,  Business,  Politics,  with  Mag¬ 
azines,  Newspapers,  Wires.  Full,  Part 

Time,  (703)  534-5022 

rience  to  work  on  desk  or  beat. 
Editorial  and  community  commitment 
higher  priorities  than  location  or 
salary.  Guy  Goodine,  105  Plum  Tree 
Rd.,  Brandon,  MS  39042. 

TRAVEL  WRITERS  WANTED 

TRAVEL  photographer  seeks  writers! 

For  magazines,  newspapers,  books! 

Free  travel!  Jeff  (973)  575- 1 005. 

pUBLI.SHER 

MARKET 


ffiE 


MARKET  GUIDE 

To  order  your  copy,  contact 
Circulation  Department  at 
(212)  675-4380 
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SHOP  TALK  AT  THIRTY 


BY  MONICA  FINCH 


Touching  Lives  By 
Writing  About  Deaths 


I  WRITE  OBITUARIES  for  a  living. 
My  hero  is  Wolfgang  Saxon, 
Pulitzer  Prize-winning  necrokv 
gist  for  the  New  York  Times.  In 
the  newsroom,  they  call  me  the 
Angel  of  Death.  On  bad  days,  some  tell 
me  I  put  the  “bitch”  in  obituary.  Or 
“death  is  my  beat.”  It  is  a  livelihood 
fraught  with  contradictions,  baleful 
humor  and  awkward  attempts  to  laugh 
in  the  face  of  our  own  mortality. 

But  in  writing  of  death  and  its  varied 
circumstances,  I  also  encounter  life  in 
all  its  permutations.  I've  written  obits 
that  run  the  gamut  —  from  stillborns 
to  my  friend’s  1 13-year-old  great-grand¬ 
mother,  who  was  still  sharp  enough  to 
know  that  Willard  Scott  was  patroniz¬ 
ing  when  he  interviewed  her.  I've  writ¬ 
ten  obits  for  accident  and  murder  vic¬ 
tims,  more  AIDS  patients  than  I  can  or 
want  to  count,  suicides  and  the  entire 
spectrum  of  “natural  causes.” 

Behind  evert’  obit  is  a  person  whose 
life  1  have  learned  to  read  between  the 
lines.  There  are  those  of  genuine 
accomplishment  who  wished  only  a 
simple  public  account  of  their  life 
when  more  was  deserving.  And  con¬ 
versely,  there  are  those  with  trifles 
who  inflate  their  biographies  for  all 
the  world  to  read. 


Finch  is  an  editorial  assistant  who 
performs  multiple  duties  at  the 
Schenectady,  N.  Y,  Gazette. 
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Cover  2 
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27 
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15 
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In  the  end,  no  matter  who  they  are 
or  what  they've  done  —  the  petty 
criminals,  mobsters,  pedophiles,  drug 
addicts  and  ne’er-dowells  of  all  stripes 
—  I  clean  them  up.  1  make  them  read 
well.  Like  the  lifelong  fence  who  became 
the  “self-employed  businessman.”  Or  I 
use  the  saving  grace  of  omission. 

The  most  stressful  part  of  the  job  is 
when  a  grieving  famih’ 
member  calls  directly. 

Sometimes  they  are  dis¬ 
consolate.  Sometimes 
they  are  enraged  (I’ve 
had  death  threats). 

Some  do  not  under¬ 
stand  why  they  can’t 
write  the  obit  them¬ 
selves  and  have  it  pub¬ 
lished  as  they  see  fit.  I 
tell  them  we  use  our 
own  editorial  style  exclusively.  But 
what  I  really  tr>’  to  do,  no  matter  what 
the  circumstances,  is  maintain  the  dig¬ 
nity  of  the  deceased,  often  despite  the 
family.  (One  family  wrote  that  the 
deceased  is  also  surv  ived  by  “28  polled 
Herefords”).  I  always  figure  that  some¬ 
where  down  the  road,  grieving  fami¬ 
lies,  sometimes  even  the  deranged 
bereaved,  will  look  at  the  obit  they 
wanted  and  at  the  one  I  wrote  and  be 
glad  I  prevailed. 

They’re  not  all  the  Waltons.  I  try  my 
best  not  to  get  involved  in  family  dis¬ 
putes.  Death  is  often  the  time  for  set¬ 
tling  accounts,  and  the  obit  can  be  the 
final  slap  in  the  face.  One  time  the  off¬ 
spring  of  the  deceased  pulled  m)' 
paper  into  a  dispute  about  survivors. 
The  daughter  insisted  there  was  her¬ 
self  and  a  son  surviving.  The  son,  who 
erstwhile  had  “gender  reassignment 
surgery,”  insisted  there  were  two 
daughters  surviving. 

I  also  deal  daily  with  the  phenomenon 
of  “blended  families”  and  all  the  pitfalls 
thereof  —  deliberate  omissions,  misiden- 
tification,  or  other  petty  squabbling. 

I’ve  also  learned  that  my  job  is 
meaningful  to  many.  A  death  in  the 
family  leaves  most  people  beyond 
expression.  I  know  that  a  well-crafted 
obit  can  be  a  small  but  significant  bit 
of  comfort  at  that  time.  I’ve  had  my 


obits  reprinted  in  other  papers  by  the 
family  or  used  at  the  services.  Families 
have  sent  me  thank-yous  or  have  called 
me  after  publication.  One  woman  even 
baked  brownies  for  me  and  brought 
them  to  the  paper.  There  are  some 
people  who  make  me  realize  that  what 
I  do  also  touches  lives. 

Ev  e  learned  how  important  my  job 
really  is,  despite  the 
snickering  and  bad 
jokes,  despite  its  journa¬ 
listic  low  prestige.  I’ve 
discovered  how  impor¬ 
tant  an  obit  is  when  a 
co-wt)rker  has  experi¬ 
enced  a  death  in  his 
own  family.  Suddenlv’ 
that  colleague  is  hover¬ 
ing  over  my  shoulder  or 
writing  the  obit  him¬ 
self,  all  the  while  asking  me  style  ques¬ 
tions.  Then  the  jokes  stop  and  that  obit 
is  the  most  important  bit  of  writing 
that  journalist  will  take  on.  Suddenlv' 
they  are  faced  with  the  challenge  of 
summing  up  a  life  in  only  a  few  inches. 


Rude  headline 
stops  magazine 

The  MIAMI  HERALD  withheld  an 
edition  of  its  weekly  Tropic  maga¬ 
zine  because  of  a  potentially  offensive 
cover. 

The  cover  photo,  with  the  headline 
“No  Mas,”  depicted  the  funeral  proces¬ 
sion  of  Jorge  Mas  Canosa,  a  leader  of  the 
Cuban-American  National  Foundation 
and  a  virulent  opponent  of  Cuban  lead¬ 
er  Fidel  Castro.  The  photo  was  part  of  a 
feature  on  pictures  of  the  year.  In 
Spanish,  no  mas  means  “no  more”  or 
“enough.” 

Herald  publisher  David  Lawrence  |r. 
wrote  a  letter  to  readers  on  the  front 
page  of  the  Herald  explaining  that  the 
editor  who  wrote  the  headline  was 
“intending  neither  to  be  flippant  nor  to 
t)ffend.”  The  pictures  feature  appeared 
in  the  Jan.  4  Tropic,  under  the  headline 
“Farewell,”  without  the  controversial 
photo. 


Amid 

contradictions 
and  conflicts,  a 
search  for 
meaning  on  the 
obit  desk 
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In  your  p3.p0r,  people  READ. 
On  the  web,  people  DO. 


Get  your  community  web  site  to  do  more. 

Rmn 

Online 

www.regiononline.com 

We  know  how  to  get  your  newspaper  online.  Best  of  all,  we 
know  how  to  build  online  sales  revenue  and  increase  traffic 
for  your  region.  Our  online  publishing  systems  can  automate 
your  online  editorial  process.  And  you  can  have  more  than 
news  online.  With  Our  RegionOnline  modules  your  paper 
can  have  a  calendar,  restaurant  guides,  classifieds,  polls, 
forums,  shopping,  games,  job  banks,  and  a  local  web  site 
directory  to  keep  your  online  visitors  and  advertisers  coming 
back  for  more.  We  also  offer  online  self-publishing  features 
so  you  can  accumulate  information  faster  than  it  would  take 
to  walk  to  your  fax  machine! 

Visit  us  at  BOOTH  it  38  at  the 

Interactive  ino 
Newspapers  uO 

February  4-7, 1998  •  Seattle,  WA 

190  Brodhead  Road  •  Bethlehem,  PA  18017  •  Suite  300 
Voice:  (888)  865-RNCI  •  Fax:  (610)  866-7899  •  E-mail:  info@RNCI.com 

A  service  of  Regional  Network  Communications,  Inc.  (www.RNCI.com) 
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